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When they
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to come
fo the ballpark
nuthin’ll
keep ‘em
from not
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MISTAKES

There 1s — with most groups —
ENORMOUS RESISTANCE
to attending seminars, and
under-estimating 1t 1s one big
mistake....failing to address
every applicable resistance 1s
the other big mistake.
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GHIEF TYPES OF RESISTANGE

Embarrassment and shame

*No implementation *Unsuccessful
In exile

*Will want resources but can’t afford
«Can’t afford site-hotel

Feeling intimidated, in over one’s head
*Potential discomfort — I don’t belong here/feel
dumb, lazy, etc.

*Potential embarrassment

Anticipated negative emotions

*Will feel depressed: too complex, too much to do;
others doing what I can’t

*Will be confused — distracted from path, too many
ideas

*Will be all jazzed up, then crash days later
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Anticipated negative experience

Sale-a-thon & pressure to buy things

*“Really, whole thing’s about selling coaching”
*(Opposite of intimidated) — attendees inferior to me
*I’m too smart for room

*Poor environment: bad seating, staging, sound,
logistics

*“Fear of Workshop”

(Legitimate) disinterest

*In subject matter — unconvinced of personal
relevance

*In subject matter+format — could just as easily get
from a book

In speaker(s) — unconvinced of: qualifications,
legitimacy, *In speaker(s) — “the usual whores”

In promised experience — ordinary, dull, boring
(why a 3 ring circus?)
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Poor relationship with host/marketer
Infrequent/low quality contact, then at door, out of
blue, selling this

*No real desire to “come and sit at feet of the master”
*Poor customer service

Money
Inability to buy — fee, travel, lodging, etc.

*Unwillingness to buy

*Difficulty securing permission to buy
Insufficient perceived value and/or price objections
*Self-admitted personal dysfunction, so no value by
non-use

Geez, another seminar

*Too many

*Same as others / old wine, new label
*Groundhog Day experience
*Spouse/partner/associate/peer negative reactions
*Responsible omission: I'1l just skip this year....
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Time

*Business/life in such disarray, can’t be away for #
days

*Time-price too high: too valuable at work OR too
much pain from absence

*Too busy to implement more, so why get more?
*Haven’t used what I got at the last seminar yet....
*Time away from family problematic, objectionable

(guilt)

Travel

*Danger

eHassle
*Health-related issues
*Cost

*Time

*To “foreign” location
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Restaurant Marketing
You missed being here - don’t miss out on all the Breakthrough Moneymaking Strategies
And Examples that had everybody here so fired up!
See it! Hear it! Get it! Use it! And pay nothing for 30 days.
A One-Of-A-Kinffer From Rory Fatt
No Sane Restaurant Owner Will Want To
Miss Out On ---

Your Reply MUST Be In By May 25, 2006
re. MONEY Resistancy

I’m about to offer you a FULLJMONTH OF INCOME EXPLOSION HELP FOR YOUR
RESTAURANT without asking you to part with a penny. You’d better read this. Now. My crazy offer
expires May 25, 2006. No excdptions or extensions.

Dear RMS Member,

I had this idea on the pl§ne, on the way home to Vancouver from my Magical Income
Explosion Boot Camp (that yolmissed, but 419 restaurant owners aftended)....because I have never
had so many people come u e and congratulate me and thank me for putting together such an
amazing event. Here’s why:

MIND-BOGGLING BREAKTHROUGHS LIKE ZEBRAS BISTRO'S
2-WEEK $37,000.00 CASH SURGE

Craig Neubecker, owner of Zebra’s Bistro, showed how he started in a particular local media
with a simple, small ad (using a strategy right out of my System), did well, and decided to “go all in” --
- he ran the same ad again but bought two additional full pages (!!!).and-put-something on them any

restaurant owner could....and brought in $37.334.20 in gross.....$14,054.94 grofghfter ALL costs, the
ad, discounts, costs of food and beverages, overhead. Net sales wereup 43% and 41% over the same

weeks the previous year. Would vou like to see exactly what he did to creare this 2-week surge of
cash profits? I’ll show it to you....

THE ASTOUNDING “"TRICK" THAT IS BRINGING IN

75 NEW CUSTOMERS A WEEK....
T S ey TR
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HNU 1Ty = e Tp N BRSO B
istritto of Downeys Restaurant and Tavern showed us his (totally different) 2-week
promotion that g
newspaper to write a age article about him....shot sales through the roof. Since the start of the
promotion, Joe says he’s beéirsedeeming about 75 coupons a week from NEW customers. Would
ou like a co 1 letter Joe mailed to stir all this up? I’ll give it o you.....

(Oh, by the way, Joe’s promotion trac
business, to shift from struggling to being swampe
‘suggestion Dan Kennedy gave me. There’s a big, big, po
business owners know about. I’ll tell you the whole story and re
it, I’ll send you...)

Lo $13,500.00 INCREASE IN S

0w Ust

Ts gt FOR THE WEEK

LuSAOMErS WITH A ‘600D SAMARITAN' BREAKTHROUGH
a Wtk

roots all the way back to one I used in my first food
ith customers overnight. And it came from a
“money secret” behind it all that few

Michelle Parrill of The Fat Tuna Restaurant put together an event in her restaurant, alnios
ovemnight, to raise money for the victims of Hurricane Katrina — she raised $16,655.00 in one night for
the Red Cross. And her restaurant’s sales that night were over $5,000.00....her sales for the week
up $13.500.00. And she got two articles about it in her local newspaper — one with her restaurant’s
name right in the headline! Why should you want to

see how this was done? Because, sadly, there are  [EiiiReaees Teus
other disasters and tragedies to come. Hurricane
season 2006 is just around the corner. Something
will happen in your local area — a good family will
lose their home to a fire. Something. And you
could help. You could do good for yourself by
doing good for others. You could make your
restaurant the “star”, the destination in your
community for the fund-raising event everyone’ll be
talking about. You really should let me send you the
complete details of Michelle’s promotion, so you
can be ready to respond instantly....

s AMAZING. INCREDIBLE BREAKTHROUGHSII
will HOW A SMALL TOWN PENNSYLVANIA RESTAURANT IS

w MAKING OVER $100,000.00 A YEAR
—— DOING WHAT EVERYBODY SAYS

ot CAN'T BE DONE

You should have seen everybody’s jaws drop in unison as Doug and ReNae Morse of Ivy’s Café
showed exactly how they’ve created over $100,000.00 in continuity income for their little restaurant in
a small town in Pennsylvania. Yes, they’ve followed my advice and very creatively marketed their
‘Gold Membership” at $50.00 a month automatically charged to their customers’ credit cards...and
they have over $100,000.00 from this so far, with no end yet in sight. I know, I know, most restaurant
owners say this can’t be done...they have excuses why it can’t work in their kind of restaurant or their
town or with their customers -— and if you’re an excuse-maker like them, frankly, I feel sorry for you.
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From: Rory Fatt

URGENT: BIG EARLY BIRD DISCOUNTS EXPIRE (}ctoha
+ FREE GIFT JUST EQR READ G LETTER YOU WILL WANT
- That offer expires Octo L

Announcing — after 7 years — my most \
Dfdd!m
] ;‘-v

Income Explosion Boot Camp
For Restaurant Owners a

MAKEOVER™!
A $15,000.00 value)

Will You Be Driving Home In This
Brand New 2005 Convertible?

Everyone will have an opportunity to compete in my
new

Better Your Best Contest

Held over the 12 months following the Boot Camp With a Grand Prize of a
NEW 2005 Chrysler Crossfire Or Nissan 350Z (Valued at $38,000)
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New — EXTREME “LIGHTNING-ROUND” 6%?6'4
SUCCESS CASE HISTORY INTERVIEW PANELS
"1l be introduced to and hear ﬁom all 15 of m m-Coaching Group Members and over
3,373 othertes presenting their greatest and most profitable marketing
experience, their most dramatic and amazing turnarounds, their hottest and newest discoveries at
a blinding-speed, rapid-fire pace!

¢ same kind of restaurant as yours...there will even be
ta fory-of everyone who’s coming with descriptions of their businesses, so
you can plan private meetings, plan to go to lunch together in advance.

DEAR Inner Circle Member,

Check me out test-driving your new car! Kathleen
and I went out on a $38,000 shopping spree for you! Holy
Smokes, what amazing cars. But I have to say, we’re can’t
agree...we don't know which one you'll like best, so I'm
going to give you the choice. When you win the “Better
Your Best” Contest you'll have to decide which you
prefer...the 2005 Chrysler Crossfire or the 2005 Nissan
350z. I’ve included pictures of both so that you can start

thlnklng about lt, the SnapShOt enclosed is the Nissaﬂ, and You 1] look- great S|tt|ng in thls driver's
the picture on the front page of this letter is the Crossfire. seat! What will your neighbors say
I’ll be honest, having been in both; it won’t be an easy when vou pull in to your driveway!

decision for you! But I’'m betting you’ll figure it out.

There's no question about it---this is the most exciting event I've ever written you abourtt
Let's get right to the pomt——-I m g1v1ng away a car—-—an absolulely gorgeous and-prized 2003
conve rarged-al $3K (000 A_led 2 fipany car, it’s
not a car ’ve used for a year... it’s a brand new car for you (complete with new car smell) A
very cool, completely FREE, 2005 convertible. Yep...I'm giving away a car as the top prize in
the most incredible "Better Your Best Contest" ever!

yJlt's a contest that any
one of my member Tor 40 days, or for 40 years,

whether you have a dozen seats in your restaurant or hundreds No matter what your present
business looks like, this is your chance to have it all. That's right, you can have the business
you've always wanted, fame, prizes, and truly one of the most beautiful cars you'll ever see
driving down the road (and you can be the one doing the driving!). What's this all about? Well,
I'sent you a letter a couple of weeks ago (there was a car in the envelope) and I told you all about
the contest and how I will reveal all the details at my upcoming EXTREME Income Explosion
Boot Camp. I also revealed how you can register now for this exciting event and save $900! It’s
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ACURDEMY Ok
COPYWRITERS

Five Wa demy Is

¢
PROFOUNDLY DIFFERENT

Than Any Seminar, Workshop, Boot-Camp
Other Training Event You’ve Ever Invested

1: It’s being presented by a real
7-Figure Income, working Copywriter.

2: Mine is a very unusual,
untraditional, abnormal, contrarian
approach to the business of
copywriting.

3: This isn’t a warm “n fluffy, lots-o-
fun, feel good ‘place’.

4: This isn’t built for broad appeal to

anybody who thinks they’re a
copywriter — or is happy playing at it.
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You should also know that | have barely spoken of these things before in any public way -
and then only revealing bits ‘n pieces, here or there. For example, | did give an abbreviated presentation on
‘the psychology of selling opportunity’ at my original summit when first bringing ‘area exclusive’ to the info-
markefing industry, and it is included in the audio CD's now part of the Area Exclusive/Big Ticket Programs
package published by Glazer-Kennedy. There are som examples in my original Ultimate Information
Entrepreneur Manual, long out of print. But there4s no one place Where | have presented all | know about
the opportunity business itself, or the Opportuni drawn from it. | haven'tdone this for
a number of reasons. The first risks insulting, but I'vé ere are enough smart people, smart
enough fo grasp its importance and appropriately invest in it. Second, it is very advanced, prized know-how
of mine that helps me make a great deal of money in private client relationships, so keeping it in my pocket
has benefited me, and that has been important up until now. Third, the need for MOST info-marketers
to travel this path has never been as great and profound as it is right now.

Read This Paragraph If You're A Skeptic. (Skip Ht If You're Not.)

You might be skeptical and question whether there really is “anything Kennedy" you haven't heard umpteen
times before. Anything actually “held back until now.” That would be a fool's skepticism. There's a reason private
clients pay me the fees they do. | was just, this month, retained by a large financial industry organization with
thousands of agents, that wants more, and wants coaching revenue, to advise and assist — and mine is multi-year, 6-
figures guaranteed and full 40% of the upside deal. They know going in there's a very good chance they'll pay me
over a million dollars. They're not dummies. They know | know things | don't publish for mass consumption and do
things behind closed doors for only a few. And, in the past, long-time clients and “students” of mine have expressed
this same skepticism, and because of it, considered not attending one of my special, specialized topic trainings — ask
Bill and Steve Harrison about the Influential Writing Training as an example. They specifically asked me if it wasn't
going to be a re-hash of old stuff and stuff they already knew; | assured them it was not; they now rank it as one of
the most profitable sessions with me of the many spanning many years. | can assure you - and anyone - that
what ['ll be presenting about Opportunity Concept Marketing will be new, different, “deeper”, more
sophisticated and more powerful than anything I've previously shared about information marketing. (If you
disagree, halfway through day-one, just let me know. I'll refund your fee and reimburse your travel costs. In full )

RESTSTANCE

e T00 smaxrt for room
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NOT another damn seminar.

The last thing [ would want is: anot ™ wouldn’t want to sit through one 'g“ v
myself, so I certainly do not want to inflict one on you either. We’ve all got better things

to do. Here’s why this is NOT an ordinary seminar, not in the least. Most seminars end
when you leave the room with ideas that dissolve into ether and motivation that fizzles

away, so, truth be told, in a few days you return to your routine just as it was before. We
intend a very different result and are engineering this multi-day training so that you make
definite, definitive decisions as we proceed, are given actual examples of every key

strategy to model, and depart with a transformation plan, including short-term, medium-

term and long-term implementation ie. in days and wecks, in few months, in many
months.

I should tell you that Dan has been painstakingly developing and delivering highly
specialized, advanced multi-day trainings for small, elite groups for many years. Back in
1979, he conducted such a training for just 12 owners and CEO’s of franchise and
distributorship type companies who each — then — paid $10,000.00 to be there. Some
years ago, a multi-day training attended by top executives, V.P.’s, even Presidents of a
number of financial industry firms, including New York Life and Mass Mutual. More
recently, a training narrowed just to the writing of powerful sales letters, attended by 25
entrepreneurs, direct marketers, a “rain-maker’ for real estate partnerships and REIT’s, a
cosmetic dentist with a multi-million dollar a year practice...each paying $15,000.00 to
participate. A “graduate” of a multi-day training Dan conducted on franchise, area-
exclusive training program and business opportunity marketing, a chiropractor,
subsequently turned his 4-clinic business into a national chain of 364 clinics in under 40
months. 10 attended, at $20,000.00 each, and 7 of the 10 have attributed at least $1-
million in new income to having done so. None of these trainings were “ordinary
seminars”.

While Dan has done quite a bit of work in our field and related fields (see: page #), he has
never prepared one of his famous, ultra-in-depth, sophisticated Trainings for financial
advisors. (He has for professional consultants and business coaches, an Advice-Business
with some analogy.) This will be the first and presumably only time that Dan will do so.
And in this case, also unique, he and I will be collaborating on the preparation as well as
the Training itself.

I’1l tell you more about the unusual format of this upcoming Training a bit later. But
know that you are in for something quite different, more provocative and more

rewarding than any ‘seminar’ you’ve gone through before.

It’s for that reason that we provide this remarkable guarantee...
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ExperE

We are designing the most unusual — and productive — training format you’ve ever
experienced and been a part of. In consideration of the fact that everyone with us will
be successful, smart, and be capable of processing concepts quickly, Dan and I will
present “chunks” of material, then engage you in interactive discussion, then present
another piece of material, then engage in interactive discussion, again, and again. To
engage, you’ll be comfortably seated at the Discussion Table (not standing in an aisle at a
microphone or waving your hand trying to get a turn). This ‘model’ is drawn from Dan’s
famous Renegade Millionaire Retreats (here and in the U.K.) and his 7-FIGURES
ACADEMY, exclusively for 7-figure income earners or those close, in varied fields. It
has proven popular and effective. The overall mix approximately 70% presentation, 30%
Q&A and discussions. You WILL have opportunities to probe about issues important to
you.

Additional Activities & Features

MOVIE NIGHT: Dan has a handful of different (VERY different) video clips to show,
that he has used in training some of the most successful, highest paid consultants, coaches
and industry thought-leaders in the world, in client conversion and control. These clips
will be shown and explained....in a Movie Theater environment, complete with popcorn
and theater snacks and drinks. You’ll have fun, but you’ll also see powerful
DEMONSTRATIONS of principles, strategies and tactics of importance to you.

NOTHING WILL BE SOLD during the Training. Every minute will be devoted to

delivering the advanced information. ANTLCTPATE NEGATLVE EXPERTENCE

TAKE-HOME RESOURCES PACKAGE: You will take with you notes, samples and
examples to use as ‘models’, and other resources. (EVERY EARLY-REGISTRANT, in
before the deadline on the Registration Form will also be invited to a VIP FOLLOW-UP
TELECONFERENCE for questions & answers, “after the dust has settled”).

AFTER-TRAINING NIGHT @ THE RACES: Dan owns about 20 harness racing horses
and drives some himself, professionally, in about 200 races a year. If you like, you can
take a brief behind-scenes barn tour, meet and get photographs with racehorses
(something cool for web site, blog, newsletter), pick up a souvenir “lucky horseshoe”
from a racehorse’s foot.....have dinner in the Clubhouse....socialize with us and your
fellow attendees in a relaxed, fun environment.

ADVANCE PREPARATION: You will be sent several books, and other material, with
directions about portions to read and listen to prior to the Training. In addition, a detailed,
entirely Confidential, optional Questionnaire will be provided, to help us insure that we
are “on target” with your needs and interests. You will probably find that just completing
this thought-provoking, challenging questionnaire has value.
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CONSULTANT

Dan is a multi-millionaire, serial entrepreneur who has started, built, bought and sold businesses of
his own, but he principally operates a private practice as business/marketing strategist/consuitant,
coach and direct-response copywriter, every year eaming a 7-figure income from fees and royalties
paid by diverse clients — with 85% returning to Dan again and again. He is, to the best that can
be determined, currently the highest feetroyalties direct-response copywriter in America,
often commanding upwards from $100,000.00 per project. His ads have appeared repeatedly in
nearly 100 different magazines, newspapers, Investors Business Daily and WSJ, millions of his
direct-mail pieces hit mailboxes every year, his work in TV and radio commercials and infomercials
is seen and heard daily, and there are tens of thousands of web sites utilizing his copy.

His corporate clients have included/include Weight-Watchers International, Sun Securities, and
Guthy-Renker Corporation — known for its TV infomercials and brands like Victoria Secret Skin
Care and Proactiv acne-products, although he chooses to work more often with entrepreneurs
developing small to mid-sized companies.

PARTICULARLY RELEVANT MARKETING-CONSULTING EXPERIENCE >

Dan has worked with numerous clients who market to trailing-edge boomers and seniors,
including those relying on sales processes including seminars, face to face/consultant to client

presentations, and diagnosis, and including those in regulatory sensitive industries. His corporate
clients have included/include Miracle-Ear (hearing aids; 1,100 stores; average transaction
$3,000.00 to $8,000.00), HealthSource (360+ chiropractic clinics), Catholic Life (insurance), Perfect
Skin (in-home “wrinkle removal” skin care treatments, customer ages 55 to 75), and Florida
Retirement Communities. His individual coaching-clients have included/inciude: one of the top

er law/alzheimers family law attorneys in America (William Hammond).
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The richest, most successful Info-Marketers ifi the world and those most serious about enlennE’ihe field and launching their own informotion businesses,

those developing such busines

RSVP by MIDNIG

From: Dan Kennedy R
Re: Your INFO-SUMMITS™ PREVIE\{VQ Ne 0 o
Dear Member, Q,b\b\l 0

There’s never been a more important time/to
launch or solidify, strengthen, probably ré-invent
your Information Marketing Business @D Enter this
highly profitable industry.

The industry itself, all related businesses — from
publishing to seminars, the media landscape and
the economy, all in a state of cataclysmic change
at rocket-ship speed. You NEED the most timely
and up-to-date, verified as true and factual, reliable
‘guidance from legitimate experts who “do” (not
Just “teach”)...to avoid business-killing errors,
avoid being left behind and missing the best new
opportunities, solve “recession” challenges, make
good decisions, and strengthen (or launch) the most
profitable ‘new economy info-biz’ possible.

The IMPORTANCE of all this is pretty simple:
you're going to need a big income increase just to
offset the bills Congress is stacking up to send you
very, very soon! Further, frankly, there’s still some
Darwinian herd-thinning to come in most businesses
and professions, so you need to be “fully equipped”
to prosper while huge numbers around you can’t.

B There’s never been a more critical time

for Info-Marketers....

In the past year or so, I have seen a number of
successful, experienced Info-Marketers accustomed
to rivers of money flowing to them, suddenly find
themselves staring at dry creek beds. They just
weren’t ready, willing or quick enough to adapt

to changing realities. I’ve also seen and worked
with other established Info-Marketers who shifted

all gather only one fime each year io exchange new in
ntacts at the Glazer-Kennedy Insider's Circle™ Info-SUMMIT* and BONUS Herd Building Day.

sy

rmation, new discoveries, ‘what works, opporiunilies fo

almost seamlessly from “trouble’ to ‘opportunity’...
and I've helped several new info-marketers launch
big-income businesses in already cluttered niches,
against these tough headwinds.

All this insider experience with what is and isn’t
working right now is, I promise, engineered into the
subjects, content, experts and speakers that Bill and I
have assembled for this year’s Info-SUMMITS™. But
I also have to tell you: there’s another earthquake

of change just around the comer. Many, many
strategles that many “Gurus are promotmg,

| and moneymakmg methods is CR]TICAL to your

prosperity.
There’s never been a greater frontier of
opportunity...

While I’'m not personally a fan of all the changes
gripping the Info-Marketing world, I can assure you
that — in 35 years — I’ve never seen a convergence of
need, desire, low barrier opportunity, instant results
media, proliferate media, and vacuums in the market
waiting to be filled....never seen a time better than
right now to launch, re-invent, grow, expand

and multiply an Info-Marketing business. I made
a list the other day, for an article for the No B.S.
INFO-Marketing Letter, of 47 different barriers and
obstacles to success that existed in this field when
Ibegan to as recently as 5 years ago, that are all
erased!

Bluntly, if you can’t achieve your business, financial
and personal goals through Info-Marketing here

and now, I just can’t imagine when or where you
would...you might as well pack it in! But you
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Brand New Year’s
Gift-Giving Opportunity
From The Spy-Master

4 W N B
FOR DR. CONSTANT LU
TO BE OPENED IMMEDIATELY

This document package will self-destruct
if left unopened past Monday 2/16/2009.
Response required by Monday 2/16/2009.
“Your mission, Dr. Lu, should you decide to accept it, is...

S.
oM ey,
1715 10 e Conf i
Thi M Boston pgy
U.N.C.L.E. agents Napoleon Solo and Ilya K This Stioky poge - . to

the dense jungle, far from the coast-line. Mauc ...

Sies S,V SOIme il SHAT)Y aDed 3 OO0 - TR v >

crease in Napoleon’s slacks. Ilya took the ultra-powerful night vi-
sion binoculars from the knapsack he had carried the entire trip,
while Napoleon busied himself finding the flask and pouring them

;s
- w » LLIEIN s, LL VYV U U VLU O 7 UV Yy LJ - - - - -

_saw, then wordlessly handed the binoculars to Napoleon. There, on
the other side of the mountain, hidden from the entire world....
they had found....
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your own symbo! of commitment to daring to do things differently, as demanded by these different times. This is the Fun Part of
our upcoming Conclave. But the rest is serious, serious indeed — as serious as the decisions made by a spy like Solo, deep be-
hind enemy lines, on some life and death mission to save the world!

GIVEE YOURSELF ez YOUR FAMILY THE BEST NEW YEAR.S Q’IWE‘VER, your
commitment to attend this unique Underground Secrets Conclave and capture and bring
home everything you need to maRe your practice thrive and your finances secure even in the
most challenging of times. .. and LET ME GIVE YOU A NEW YEAR'S GITT of a

| 30% Discount OFF Registration. .. BUT IT'S TERMINATED Monday 2/16/2009

They Have Injected Me With Truth Serum, So I Must Confess....

You may or may already be seeing warning signals of a “slump” in your practice, or even already
experiencing difficulty in getting patients through your doors, getting patients to say yes to
% the treatment you recommend. But to be totally candid as if under truth serum and intense
" interrogation, I am here to tell you: you will. Anyone still denying the obvious is a liar or
a fool (or both) — and anyone not taking action to counter the new evils of the upset econ-
omy and likely s-1-o-w recovery is in for more pain and suffering than imagin-
e able. You see, the real villain in this drama is NOT Bush or Paulson or
Obama or sub-prime mortgages or business cycles, not Wall Street, not
Detroit....the most dangerous and evil villain in this drama is your re-
fusal, resistance or procrastination toward urgently needed, dramatic, in-
genins change and reinvention!!! ....your continuing to operate as if in

NAﬂ' o and looking to T

Skip The Usual Dental Seminars And Save Your Money

( So. Please. Do NOT schlep off to any ordinary dental seminars that are, in truth, the
same as the previous years’ dental seminars with little more than their names or a few faces changed. Do
NOT waste your time or money re-visiting the past, with a ‘Present’ label stuck over top. This IS what you’re think-
ing, isn’t it?....gee, think how much money can be saved by not going to seminars this year! Well, you’re right, and I
dsge. The last darned thing you need is another same-old, same-old seminar. Even one loaded with “good speakers’,

Gems Insiders’® Circle SuperConference Members Pack the House at 2008 GIC Event
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PERMISSTION TO BUY
and flowing with “good ideas™ just isn’t good enough, to justify its cost NOW. No.

Hold Me Ruthlessly Accountable. Put Me On Trial. And If You Feel Justified,
Put Me Up Against The Wall And Execute Me Like A Captured Enemy Spy

1 guarantee this Conclave to be no ordinary seminar.

Anyone serving up the same warmed over idea-soup as any time before IS YOUR ENEMY and de-
serves to be shot. So, in inviting you into my one-time-only UNPERGROUND SECRETS CONCLAVE, may I
offer you my most DARING, BRAZEN AND BOLD GUARANTEE of my entire 26 career? If, by end
of Day One of this Conclave, you find me guilty...of failing to uncover, reveal and hand over to you
real, bona fide Underground Secrets worth thousands, tens of thousands, even hundreds of thousands of
dollars to you and, more, pathways to peace of mind and security in stormy times....if you find me
guilty you may demand whatever you deem fair: a full fee refund OR a full fee refund plus
your documented airfare and lodging OR even double you fee refunded plus documented
airfare and lodging. Find me guilty and you pick the punishment you deem
Jjust. If you aren’t certain you’ve successfully spied on incredibly successful doctors
and stolen incredibly valuable secrets from them, demand ransom from me in the
amount you see fit.

Listen, it takes nerves of steel to make that offer. Try and find anyone else offering any other seminar
to you who dares do the same. And, in order to get the NOT-Usual’s to come to this Conclave and reveal
their most prized, NOT-Usual Secrets, I've had to put up a king’s ransom as well, so you can be certain

that I am certain you will be impressed as never before, and return home from the Conclave emboldened
and empowered as never before.

Laugh While Others Cower

Bluntly, 2009 and 2010, maybe even 2011 promise to be hard-scrabble tough for many dentists. You
can literally smell their fear already. You will hear their pain. You will see them retreat, downsize,
down-scale. Many within sight of some goal, be it debts paid off or early retirement or vacation home,
will see that goal line move away from them. And, because, they’ll be working with a rusted tool box of
old, ordinary strategies, they’ll be powerless to do anything about it. While misery loves company,
there’s no law that says you must join them!

This is the time to find out why and how a few dentists do what most cannot even conceive and believe let alone
achieve, and put their secrets to work for you. And that is what my UNDERGROUND SECRETS CONCLAVE will
deliver — that only it can.

S0, YOUR MISSION IS....

...review the enclosed Underground Secrets Dossier IMMEDIATELY.
Respond no later than Monday 2/16/2009 - you may win an all-expense paid London or New York Adventure with
Robert Vaughn!

...carefully consider whether proceeding forward with your present pians, strategies and weaponry or
relying on “re-tread” and re-cycled traditional business strategies is the right thing to do in the present con-
ditions OR whether accepting my boldly guaranteed invitation to this Conclave is right for you.

...respond no later than Monday 2/16/2009. After that date, [F any places remain avaifable*, the 30%
| Tuition Discount disappears — and your last opportunity {o nab you entire collection of 8 valuable Bonus
i Gifts & Privileges laid out here, vanish forever

ba * Already, over 278 members have advance-registered for this Conclave, before
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even knowing all the details provided here; basically trusting my promise to deliver exactly what they
need most right now. This Invitation is now being rushed to over 7,300 additional dentists with whom I
have relationship — but there are fewer than 122 places remaining. The law of supply and demand speaks
for itself. Any procrastination on your part at all COULD BE FATAL!

Sincerely,

Tom

Dr. Tom Orent
Secret Agent 007-1/2
& Director, Underground Secrets Conclave

PS: Does July 09 seem a long way off? If you’re tempted to wait to register: I can only
SERIOUSLY WARN that waiting will — at minimum — cost you money: the discounts shown on the
enclosed Registration Form ABSOLUTELY EXPIRE ON Monday 2/16/2009. You’ll also miss out on
the bonuses described in the sealed envelope, marked “Your Papers.” Miss out on meet ‘n greet and pho-
tos with Robert Vaughn. And more. COMMIT TO THE UNDERGROUND TODAY. Don’t let ANY-
THING stand in your way. In my 26 years, first in practice, now in coaching dentists, I have certainly
seen and survived tough times, but I have NEVER seen a collection of challenges like those converging
in front of us today — so I consider THE UNDERGROUND the most important and necessary meeting

I have ever organized and put on, evidenced by boldest guarantee ever. I sincerely believe you cannot
afford to sit this one out.

PPS: 1believe we have THE UNDERGROUND perfectly imed. Atthe mid-point of 2009, July 2009,
much of the uncertainty in the economy will have cleared and we will know where we stand with unemploy-
ment, inflation, interest, credit and President Obama’s economic policies. Qur challenges will be clear.
You can be assured, I will be riding every speaker joining us hard in the months ahead, to work with them
to absolutely guarantee we bring you THE most practical, THE most useful, THE most relevant strategies
ever brought to you, at any time. I'will pull out all the stops to personally deliver the breakthroughs you’ll
need. Then you can grab the 2™ half of the year and make it your own. You can kick whatever recession re-
lated troubles we have in the teeth and reinvent and transform your practice as conditions on the ground
demand. In the meantime, you’ll be receiving all EIGHT HUGELY VALUABLE BONUSES, so you are fully
prepared to fully exploit your trip to The Underground! There’s NEVER BEEN a meeting or conference
like this in our profession, and there probably never will again. Replacing the Usual Speakers and getting
0 marty top practitioners to reveal their personal secrets...and getting them together all at one time...is no
easy task. There will hopefully never again be a time and set of conditions demanding such a gathering. I
urge you, don’tbeleft out.

GIVE YOURSELF o YOUR FAMILY THE BEST NEW YEAR'S GIFT EVER; your commitment to attend this
unique Underground Secrets Conclave and capture and bring home everything you need to make your practice thrive
and your finances secure even in the most challenging of times. ...and LET ME GI'VE YOU A New Year's GITT of a
30% Registration Discount. ....BUT IT'S TERMINATED Monday 2/16/2009.
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spY-MASTER Dr. Tom Orent’s

JNDERGROUND SECRETS
CONCLAVE
(2009 ‘Replacement’ Seminar)

Respond no-later thanw Monday 2/16/2009 - yow may wire
all-experse paid Londow ov New York Adventwre with Robert Vaughn!

Dear Friend, NOT ANOTHER SEMINAR

W a resort, all the Usual Dental Speakers saying

all the usual's T sure you have: the entire landscape has changed out there. So,
I have scrapped my usual, annual “super SuperConference” in favor of a truly unique, one-time-only, right-for-
these-times replacement....YOU IGNORED YOUR FIRST INVITATION, A DANGEROUS MOVE! -
ESPECIALLY IN THE BUSINESS CONDITIONS WE’LL CONFRONT THROUGH 2009 AND INTO 2019....I

suppose you’ve been busy, distracted, but IF YOU WAIT NO LONGER, I HAVE A SPECIAL NEW YEAR’S

GIFT FOR YOU! NOT THE USUAL WHORES

I lIAVII PIII{SONALLY “GONE UN])ERGROUND” these recent months to find and ferret out the NOT-usual peo-

Not worthy marks in patlent attraction.....upscgle-ft e
sizes and acceptance....and, of course, inco €. To uncover doctors with really fresh, new, different, even radical
nd proven - and, for the most part, kept to themselves and kept qmet
about. To investigate reports and rumors of pate
real practices (not “conjured from theory” by a Usua S ; Sier
some equipment vendor as excuse to sell you yet another expensive gLzmo). IED ON our profession,
from one end of the country to another and beyond, to UNCOVER UNDERGROUND SECRETS THAT CAN
REALLY MAKE SIGNIFICANT AND SPEEDY DIFFERENCES TO YOU, RIGHT NOW. YOUR MISSION,
SHOULD YOU DECIDE TO ACCEPT IT, IS TO CAPTURE THESE BREAKTHROUGH SECRETS
AND USE THEM AS YOUR OWN.....

«oeTO REINVENT, NOT RE-ARRANGE DECK CHAIRS ON ‘THE TITANIC’. Even the makers of the James
Bond movies threw out their famous SHAKEN, NOT STIRRED catch-phrase and have given Bond a radical
makeover as a far less suave and polished, tougher and more hard-boiled, and blonde (!) Secret agent, his rough-
edged toughness more apropos for these tougher times. I believe we must do the same. We must not wait around
for things to somehow improve on their own or be satisfied just holding our own: we must seize the upheavals in
the economy, the consumers’ anxiety and uncertainty, and the paralysis of the majority of dentists and other health
providers as a Great Inspiration And Opportunity to literally re-invent the practice, promotion, and profitability of
dentistry. ONLY IF YOU ARE READY FOR THINGS TRULY, REALLY, INARGUABLY, DAZZLINGLY,
PROVOCATIVELY DIFFERENT, should you dare join me in this New Underground Movement.

THE DENTAL LEADER FROM THE REVOLUTIONARY UNDERGROUND AND ‘THE MAN FROM U.N.C.L.E.’
; are waiting to change your way of thinking about your practice. As a symbolic move, I"ve arranged for the
actor Robert Vaughn — known to TV fans as Napoleon Solo, the spy from
£ U.N.C.L.E,, although that spec on his 7
entire acting resume and extraor-
dinary life —to join us at
my UNPERGROUND SE-
CRETS CONCLAVE. You'll
¥ enjoy hearing of his real life
i/ exploits. I want you to have
¥ your photograph taken with
him....for use in your patient
newsletter, in your office....and as

SOLD OUT 2008 GIC Annual SuperConference
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Limited to the firstT00 doctors to sign up.-
ONEY $197 PER PERSON! JUST 46 SPOTSREFT

97.4% Case Acceptanc

How to Experience the Sheer
nbridled Joy of Having yoney resistaney
-very Patient Say YES.” 1o saesmanstiv godtirec.

One SINGLE factor was the MOST CRITICAL, Igniting my€ASE
ACCEPTANCE &-turning my practice from Tinancialaréar crash & burn
to a MASSIVE WEALTH CREATTON VZ E, almost overnight...

The Psychology of Persuasion and Influence.
A Deep-seated understanding of EXACTLY why people do what they do WHEN they do it.

€ -ider your overhead, the cost of your employees, the equipment, the supplies all requiring huge amounts of cash each month—whether you
. .any money or not. Even a slight hiccup in the delicate balance of income versus outflow could cause séme serious financial pain.

The absolute key to mastering that balance is using Influence, Psychology and Persuasion to create such a huge surplus that you never have to
worry about money again. This program could well be renamed, “Case Acceptance Jet Propulsion!”

More time with Family. Incredible Vacations, Nice Toys, and a Secure Retirement. All that and more really can be yours.

IF you can discover and apply the Principles of Influence, Psychology and Persuasion in your practice. Let me ask you this:

¢ Why would someone reading an ad decide to call YOUR practice versus all the other dentists in your neighborhood?

e How can you help YOUR patients perceive & BELIEVE the need for care in the absence of mﬁrms?
o How can you help YOUR patients routinely accept best-option long-term excellent care?
e How can you help your TEAM members to get on board all rowing in the same direction for the same cause?

ALTHY people on the planet ALL have in common that YOU can/will DISCOVER with ussm I,uly’

Dr. Tom Orent—Gems Insiders’ Circle 1ST CLASS
& 1000 Gems Seminars, USA STAMP
12 Walnut Street HERE
Framingham.AMA 01702

Secrets You’ll Uncover at my 3-Day Fri-Sun Super-
Conference will Help You to Positively Influence
Lives of all You Touch. Family, Patients, Team.

Keynote Speaker—Dr. Robert Cialdini,

Lee Milteer, Mr. Joe Sugarman, Mitch Carson,
CIiff Sheats, Ph. D., Dr. Mohammed Hussein,
David Dee, along with Me, Dr. Tom “the Gems
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Loug veiercurio, Rest nOCK vianagement oervices,
Fort Collins, CO

“You Are Not Alone...”

Joseph Piovesan, The Southern Cross Restaurant, Oftawa, ON

“Meeting people and building relationships with

Dennis Page, lowa Bakery Café, Des Moines, IA

others of similar interests is the greatest value of Boot

Ron Doty, T.J. Finnegan's Pub, Kasota, MN

Camp. The book “Younger Next Year” talks about the

Ruth Johnstone, Little Haven Emporium, Wainwright, AB

fact that we human beings have forgotten that a short

Blaine Walker, 42nd Street Café, Seaview, WA w

while ago and for a long time we lived

Bob Furlani, Sonny's Restaurant, Ballston Lake, N§\

in packs/tribes. We need to get

Shannon Kleinman, Stooges Sports Bar and Grille, Satqm, CH

together with tribe members and tell

John Coleman Anderson, Wolftrap Deli & Restaurant, Viéma, VA

each other stories of success and failure

Rick Williams, Westemn Sizzle Steakhouse, Eldorado, IL \

and remember that we are not alone.

Sean Candela, Sara's, Eerie, PA

Everyone wants to own a restaurant

Craig Martin, Cafe 50's, Sherman Oaks, CA N

but most don't know what we do or

Bent Hansen, Los Gringos Locos, La Canada, CA

Chau Nguyen, Kobe Japanese Steakhouse, Altamonte Springs, FL

\Z(hat it's like. Everyone at Boot Camp
oes.”

Jim Sullivan, Manhattan Bar and Grill, Sarasota, FL

Blaine Walker, 42nd Street Café, Seaview, WA

Bob Scofield, The 356th Fighter Group, North Canton, OH

3
!

Dave Flannery, Apple Holler, Sturtevant, WI

“Now, Everyone’s making money
“Pity the restaurateur with all the answers. [ was one

Carole Thrasher, Lums Restaurant, Bellevue, NE

Ann Nault, Taste Restaurant, Baltimore, MD

of them. But despite a lifelong belief that my way was

Jack Gilbert, Candeleros Southwestern Grill,
Manchester Center, VT

the only way, | had to acknowledge that though my
restaurant business was steady, I was not making

Romaine Guillory, Cajun Boilers, Inc., Hot Springs, AR &

enough to pay the bills - a hard pill to swallow for

John Modestine, Village Tavern, North Wales, PA

someone who's worked in successful restaurants for 25

David Faccone, Crystal Lake Rib House, Crystal Lake, IL X

years. A year-and-a-half ago we were deeply troubled

by the financial state of our restaurant, if you had told
me that by increasing sales 48% we’d have a happier

Sue McDonald, McDonalds Restaurant, Fairbury, 1L XX

Steve Brown, Guero's Mexican Grill, Coppell, TX \

staff, I could have accepted that. But if you explained
that I'd be able to go from 80 to 40 hour work weeks

Ron Stenzl, Whiskey Willy's Restaurant, Elgin, ON \

and have a life away from the café ? I'd have said get

Roger Woody, Woody's Drive-In, Yuma, CO
Fred Fisher, Z Wine Grille, Miami Beach, FL \

Murray Horton, Fontana's Halian Restaurant, Los Altos, CA \

back on your medication. But that’s exactly what
happened. Everyone’s making money (even me!). And

Gianni Chiloiro, Pasta?, Sausalito, CA \

our guests know they are getting

Paul Vicencio, Dona Lupe Café, El Paso, TX \

Ron Patrick, Parkside Depot Family Restaurant, \

great meals at special prices.
Though we didn’t plan on it,.our
business once completely

Mountain Lake, MN
\

dominated our lives. Thanks to

John Haug, Cypress Grill, Austin, TX _
Henry Bronson, Bistro Henry, Manchester Center, VT \

RMS, we now manage our

Scott Houmes, Silver City Restaurant & Brewing, Silverdale, WA

\

business and have time for our

Garrett Anderson, Snappy's Italian Restaurant, Maggie Valley, NC

personal lives as well.”

Carla Villa, High Noon Restaurant & Saloon, Albuguerque, NM
Laverne Graber, Black Buggy Restaurant, Washington, IN

Patrick Joyce, 17th Street Café, Pittsburgh, PA

Andy Carter, Caliche's Frozen Custard, Ruidoso, NM

|

“| was leery about coming - but this

£

Rufus Pritchard, The Dunes Restaurant, Nags Head, NC

as been GREAT!”

David & Lori Hazzard, Hazzard's Raintree Restaurant,

Boot Camp gets you enthused about going back to the

William Brooks, Sportsman's Paradise, Crown, PA
Ron Oliver, Quacks Village Inn, Madison, NY

South Sterling, PA
/
/

réstaurant and doing some stuff and increasing your
sdles. Rory puts on a great boot camp. At first, I was

William Parker, Parker's Montville Inn, Seville, OH

kind of leery about coming here and spending that

Patrick and Briggette Joyce, 17th St Café, Pittsburgh, PA

kind of money because we've been in business for 21

Chartes Alario, Nathan's Restaurant/CPA Associates,
Colts Neck, NJ

yeays. We're very successful, but we need to take it to

Alex Heath, Honeypot Eatery & Pub, Wainwright, AB

at Bopt Camp so we can do that.

Alberto Hemandez, Tio Alberto's Restaurants, Pismo Beach, CA

ann?r level and Rory has presented some great stuff

Romaine Gillary and Brittany Hill

Cajun Boilers Restaurant, Hot Springs, AR

Michael Mack, Macks Menu, Gladwin, MI
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Jason Hess, Jasoh New American Cuisine, Ogden, UT

“I'd be A Lot Further Ahead IT |

Denise Whiting, Cafe Hon, Baitimore, MD

Hadn’t Said No...” ME

Marvin Parrish, Eggheads Restaurant, Fort Bragg, CA

“I had scheduling conflicts last year when Boot Camp

John Taylor, AJ's Seafood Grille, Ridgeland, MS

came on and I wish I'd changed my schedule because 1

Dave Panther, Hamburg Inn, lowa City, IA +__

think I"d be a lot father ahead - but I'm certainly glad

Jim Rhoades, Rock City Grill, Spokane, WA

to be here now. I've got a lot of information on things

fvan Swartzentruber, Duich Oven, Abbeville, SC

to start and improve. It's been first class all the way —

\
Tom Shaver, The Village Café, Fayetteville, GA

WI value for the money.”

Brian Vanard, Redd Dawg's All Star Clubhouse, Belle Vernon, PA

Dave Panther, Hamburg Inn, Iowa City, IA

Tom Metcalf, Alcove Restaurant, Mount Vernon, OH

John Cohoat, Patchwork Quilt Country Inn, Middlebury; IN

Joseph Miller, Amish Door Restaurant, Wilmot, OH

I’'m glad | took the step to come...”

Marta LaLonde, Frank's Place, Sault Ste. Marie, Ml
John Fortini, Chick-N-Pizza Works, Buffalo, NY

“I can’t thank Rory enough. I'm glad I took the step to
come to Boot Camp. I have so much information, I just

James Talerico, Mama Luigi's Restaurant, Palos Park, IL
Mark Smith, Lakeville Inn, Leonard, Ml

opened a second restaurant with my partner and I'll
make sure that he’ll be at boot camp next year. Rory is,

Kevin Galvan, Ricardos TexMex, Allen, TX

boy, he's got everything that everybody needs to

Charles Pellegrini, F Tambellini Restaurant, Pittsburgh, PA

know.”

James Crossett, McArthur's American Grille, Pleasantville, NY
Robert Leucht, Pizza Roma, Owensboro, KY
Mary Jo Beniger, Nonna Maria, Sheboygan, WI

Jeff Slater, Brush Creek Inn, Valencia, PA

“l was Skeptical and Boot Camp

Al Jouan, Commellini's Italian Restaurant, Spokane, WA

‘Changed My Life!”

Gerit Visser, Village Cantina, Calgary, AB

Three years ago I was skeptical, and nervous unsure

Matthew Clark, Fox's Market House Restaurant, Lock Haven, PA /

about spending the money to attend Boot Camp. I had

Joe Kohler, Joseph's Family Restaurant, Stillwater, MN /
Madonna Henson, lowa Feed & Grain Company, Cresent, 1A /

been working on a few ideas from the kit and had
some good success. But I had a feeling all the time I

was missing something. Then the info started coming

Eugene McLellan, Trails End Bar and Grill, Nekoosa, Wi /

for Boot Camp and Doug and I talked about it and we

Chip Robert, Mike Anderson's Seafood, Gonzales, LA
Douglas & ReNae Morse, lvys Cafe, Ligonier, PA \ /

both thought how much fun it would be to attend.

Clark Covey, The Homestead Restaurant, Walla Wallﬁ, WA/

And then we laughed because we knew we couldn't

Ken Steffen, California Grille & Rotisseri, Novato, CA \ /

afford to go. So we dismissed the idea. Then more

information came regarding Boot Camp and one of my

waitress was reading the brochure and she said to me

Al Smith, Angell & Phelps Café, Daytona Beach, FL
JAN
o

“are you guys going to go to this?” I told her no, we

Marcio Vasconcelos, Primo's, Framingham, MA
/ O\

couldn't afford to go. She laughed at me and said "are

John Schmitt, Ned Kelly's, Inc, Urbana, IL
Greg Evans, Alfie's Restaurant, Ormond Beach, FL / \

you sure you can afford NOT to go??” I asked her

Nunzio DiMarco, Venice Restaurant, Westerly, Rl
Jeffrey Baldwin, J Baldwin's Restaurant & To Go,

Clinton Township, Mi

what she meant and she informed me about how
much the customers loved the new ideas we were

Michael & Ellen Clark, Ed and Joe's Restaurant and Pizzeria,
Tinley Park, IL -

doing and how much more she was making in tips
since we had more new people in our rest. She said

Jeff Slater, Brush Creek Inn, Inc., Valencia, PA

"Tust think of how many more ideas you may get to

Ken Riley, Riley's, Cincinnati, OH

elp us". I knew she was right we had to go. So we

Lisa Krampf, When Pigs Fly, Cumberiand, MD

scxaped up enough money to go, and you know the

Jack Ng, China City, Freeland, WA

rest it changed my life. [ QUADRUPLED my profits in

William Alvarez, Los Mariachis Mexican Restaurant,
Soringfield, OH

thred months, won a car...and that was only the
beginking. Make an effort to change and better your

Douglas Smith, The Family Table, Osceola, I1A

restaurint and your life. OR You can do what you've

Greg Petersen, Fountain Restaurant, Milton Freewater, OR

always dpne and you will get what you always got!!!

Douglas Botkin, Cedar Landing Marina, Huffman, TX

ReNae Morse

Fred Jones, Aunt Bea's, Mount Airy, NC

Better Your Best Champion 2006

Bharat Mansukhani, Flamers Burger's & Chicken, Frederick, MD

Ivy’s Café, Ligonier, PA

Dave Daily, Irish Bred Pub & Grill, Rex, GA

Roger Griffiths, Summer Street Grill, Boston, MA
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Here’s a Partial List of The Smart Independent Restaurant
Owners That'll Be Getting Together in Phoenix For
Boot Camp 2007 - THE GREATEST SHOW ON EARTH
for Restaurant Owners, March 19-21, 2007

...If your name isn’t on this list, you'd better sign up right now before it's sold out!

Karen Cunningham-Draper, Subtrac, Eureka, CA
Carla Miller, Stoll's Country Inn, Evansville, IN

Roberto Sandoval, Roberto's River Road Restaurant,

Michael Jannides, Spot Restaurant and Catering, Sidney, OH
Michae! Ermides, ItalEats Intl, Inc./Aromi D'ltalia, Guilderiand, NY
Jim O'Reilly, Juniper's At The Wildflower Inn, Lyndonville, VT
Craig Neubecker, Zebra's Bistro & Wine Bar, Medfield, MA
Lenore Picariello, Mother's Restaurant, Chalfont, PA

Daniel Dunsky, O'Briens Crabhouse, Auburn Hills, Ml

Dagmar Wendt, Under the Volcano, London, ON

Carla Monk, End Zone Pizza, Stephenville, TX \
Richard & Sherri Varano, Billy's Chowder House, Wells, I\)IE
Richard Toms, 119 Chops, Gray, GA

Domenico Spano, Mimmos Pizza and Restaurant, St Alban\s, VT
Douglas Marshall, Ruiz' Mexican Restaurant, Wright Gity, M‘O
Geoffrey English, Taco Casa & Gyro Café, Panama City, FL\
Kenneth Dick II, Buckley's Fine Filet Grill, Germantown, TN \
John Johnson, Johnson Restaurant Group, Casper, WY

Peter Hyndman, Merchantman Pub, Ltd., Charlottetown, PEI \
Pamela Holden, Café Penelope, Chicago, IL

James West, Kobe Management Inc, Wichita, KS \
Phillip Raves, The Place Family Restaurant, Olympia, WA \
Joe Price, P.J. Quigley's, Ottawa, ON \
Dean Jackson, Coffeemill Restaurant, Zumbrota, MN \

Sam Nimry, Burger, Fries & Cherry Pies, Lubbock, TX

Ramon Navarro, Los Tres Magueyes Mexican Restaurant,
Joseph Cottam, Melina's Inc., Farr West, UT

Bruce Goode, Adventures Restaurant & Pub, Rice Lake, WI
Charles Studor, Briggs Grill, Austin, TX

Kamala Robinson, Main Junction Restaurant, Sears, M|

Chris Fougere, Fude, Winnipeg, MB

Britton Siocum, Jersey Giant Submarines, Lansing, Ml

Carol Long, Parkway Restaurant, Rapid City, SD

Steve Limmer, The Original Crusoe's Restaurant, St. Louis, MO
Jon Bryan, Mexicali Rosa's, Peterborough, ON

John Schiltz, Lake Elmo Inn, Lake Elmo, MN

Robert Petersen, Bobby's Barrell Inn, Volo, IL

Chris Youngers, Café Trio, Kansas City, M0

Suzanne Wille, Who's on First?, Waconia, MN

Dale Del Bello, Arigato Japanese Steak House, St. Petersburg, FL
Eddie Thorsted, Ye Lion's Den Restaurant, South Ogden, UT

Brian Habecker, Raub's Twin Kiss, StquEsburf. PA

THESE RESTAURANT OWNERS
WAITED BEFORE COMING TO
BOOT CAMP & WERE
SKEPTICAL. NOW, THEY KICK
THEMSELVES IN THE BUTTS FOR
NOT COMING THE VERY FIRST
TIME THEY WERE INVITED...

“| Won’t Make THIS Mistake Again”
“I purchased the RMS program in 2001 before there
was a Boot Camp to go to and had a hard time getting
started. I was confused. Then Rory started to market
his first Boot Camp for the spring of 2002. It made
sense that it would be a great idea to attend, since I
i enting the strategies. [
made the WRONG decision and did not go to the first
ever Boot Camp. I thought about it often from June of
2002 till January of 2003 when I signed up for the
second annual Boot Camp held in Vancouver. What
great ideas did I miss by not being there? The 2003
Boot Camp was fantastic and charged me up. I was
excited about attending the 2004 Boot Camp in
Phoenix and walked away with a lot of great ideas.
Then it came time to sign up for the 2005 Boot Camp
and I made the WRONG decision and passed on it.
Why I ask myself? All of the reasons are excuses,
money was never a factor. I guess I thought T knew
enough. WRONG. Isigned up for the 2006 Boot
amp. As long as [ am in the "restaurant marketing
usiness" I will NOT make that WRONG decision and
nyiss Boot Camp again.
What I am trying to say is, that if you do not go
to Boot Camp 2007 things will stay the same. [ have
bedn to 3 out of 5 Boot Camps and it should have been
5 oyt of 5. L had the opportunity.”
Dan Dunsky, O'Brien's Crabhouse, Auburn
Hills Michigan
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Dave Phillips, Fireside Cafe, Wingham, ON P & L2 D OU U U _

Mark McNamara, Marco New American Bistro, Grand Rapids, Ml WeI i eimilion lollans i
: : A sales last year. We're going to
Ardeshir Namdarian, Fred's ltalian Corner Restaurant, Houston, TX
do between a million and a

Mary Punt, Allium Bistro, Clayton, NC

Ryan German, Gelato Distributors, Newark, DE

Cosimo & Mary Spada, Mino's Cucina ltaliana, Inc, Wausau, Wi
Jeff Marcus, Digger's Diner, Brush, CO Y™~

Bonnie Hirst, Koala Street Grill, Omak, WA

Gerald Edson, Raven Coffee House, Port Huron, Ml ey

this year. And we're commg
from a little rinky-dink truck
stop in Brush, Colorado where

Jim & Benjamin Lazaris, Pier IIl, Harrison Township, MI N

Paul Groh, Crossroads, Wood Dale, IL W

Joyce Tgit, TaiF’s Bill of Fare, Greenbush, Mt . Jeff Marcus, Digger’s Diner, Brush, CO

Grant Pivec, Piv's Pub & Restaurant, Cockeysville, MD

Steve Epstein, Marble Enterprises, Lake Havasu City, CA “Awesome!”

Al Hanson, Chelsea's Supper Club, Greenwood, Wi “For three years we just didn’t make 55§

Bryan Mitofsky, Coffee Corner, Montpelier, VT any money. You know, everybody

Dejra Ellsworth, Garden Spot Cafe & Catering, Austin, TX else thought we were doing good:

John Kroczynski, Las Palpas, Vanscou, SK and the food is great and we're

Neil Roper, Poplar Pubs Inc. Belmont Grill, Memphis, TN getting all kinds of PR and the food |

Travis Lawley, Minute Man Pizza Parlor, Sand Springs, OK critics coming in the restaurant and everybody thmks

Didna & Pierre Coutu, Diana's Gourmet Pizzeria, Winnipeg, MB we're doing great. But at the end of the third year in a

Michelle Lewis, The Rib Hut, Wilson, NC row and there’s nothing left. Then Rory touched a

Mi¢hael Hunter, Stargazers on the Thames Ing, Pain Court, ON nerve and I decided that we needed to do something

Ayimer Given, Aylmer's Grille, Jaffrey, NH because we want to continue. We love the restaurant.-

Becky Gomes, Nakama Japanese Steakhouse & Sushi We love our employees. We love our customers. We

Pittsburgh, PA want to be there long term. And we can’t be there just

Migchael Lou, Micchael's Grill, Santee, CA create jobs for the employees. We have to make a

Larry Cackshutt, Red Rooster's Canadian BBQ & Taps, Forest, ON or me and my family. The ideas from the Boot
1 I'm gonna use right away. Rory and his

speakers were

“Inspired, Encouraged and experience .”
Ready to Grow My Business!”

“My first Boot Camp gave me lots of information, encouragement and a sense of camaraderie. I fell
into the restaurant business, after being in Architectural Graphics for 15 years. I felt like God
presented me with a huge opportunity. I didn't know the difference between ham or turkey at the
time. In July it will be ten years!
I have always felt like I was winging it and learning along the way. Iwas so busy learning by

experience (“oh no, I forgot to order the bread yesterday”, while the line of people built...) and
B operating things, that I never had time for training.

1 came away from Boot Camp feeling inspired and supported to improve and grow my
business with the assistance of some msplra‘aonal results oriented people. Thank you for my Boot Camp
experience. It really opened the door for me.’

esome. Boot Camp’s been a great
Aylmer Given, Aylmer’s Grill,
" Jaffrey, NH

Debra Ellsworth, Garden Spot Cafe & Catering, Austin, TX

To Register Inmediately and Join These RMS Members at
Boot Camp 2007 Call Toll Free, 24 Hours a Day,
7 Days a Week to 1-800-398-5111 Or Fax back
the enclosed registration form to 1-800-726-2085

WOD’PeOjUMOPOSMIBD* MMM



3 Life Boot wanpify

¢ MAGIe

[“’"’ MAGICAL
BUSINESS LIFE

--BOOT CAMP 2006 —

For Restaurant Owners

MRS su
PAGES Siory to s~ Stz
-, . X T wi
re]atzzvt? I\gﬁg‘lc Pages, each . . From her Sjt’o keq2 g a Secref th iuzf:a an :
a different Point 5 YU AL B f, * 4 Super. Qra, Y 0 the p
Leverage, each 5 ready to u?;" SPECIAL "WE PULLED A  Ore fyy, laf; aj;; ~Excitipg or e.gy'}'ou can yge, tof:)c;t
. Tool, that you wil] be gpje 4 RABBIT OUT OF QUR 414 Vegy g "5l Appesyypg s "8~ Challengyy,
}I-lkstanﬂy Wave over your businegs HAT" PANEL: 2re Valugygy 7y 0Mer — Bogy,
: iz Magic wands and see resyjts healrl frg i r; s{;auregl S thering oy, ii;‘:i’”-’:ﬂar
some cases, withi s who found themselves in- gical £ ant
reuming ol AND NG oy S TS i e e
EV%,JI\QT;ND ANCE WIL], turn things around, how they
EE THESE fought their Monsters and A Magical 1 ot
MAGIC PAGES| won! Plus: “turnaround tips” g
from David Scott Peters. Anniversary Party
It seems like only yesterday
WA'RNIN that I held my first little Boot
You Lo G: * * Camp, with 47 restaurant
se - owners, and shared my
Our DJ SCO * W________Q__W..A_:‘:J—-D—— strategies. It blows my mind
une PRE SENT ATION S that over 1,012 restaurateurs
—.———’-—_-—_-_._—-——.‘—_—' .
lots of very specific, pracu.tﬁ ha‘ézznt;es{lﬁfvt:: -;%B?ot
«magic wands to wave”, 10 QUi {Y MILLION DOLLARS of
bust out of slumps.. _‘_gkyIrOCRB income and profit increases
gales....boost average ticket have been created, measured

_increase frequency of repeat
...get more groups,
parties, events. ...boost takg—
...even turm competitors mto.
frogs!!! My guest»Spcakersfcxpf;is,
my pPlatinum-Plus Members, I e)rfs
most successful rcstguram own
show you EXAC'I'I,\t : e
big results so fast 1's as 11i they
" magically appeared!

size..
business..

out..

HAR
“This Rory Fn =

or dfnary resta
' : urants j
\\e 7 Machingg, | t

W0J*PeojuUMOpOSMIab™m

what to do for

PO
att gu;;’s a real wizard .He’
! into amazing, bo

and reported by Boot Camp
attendees....hundreds of
testimonial letters are on
file....countless lives
changed. I think it’s time to
celebrate. So, there’ll be a
“Surprise Party, NOT” at the
Boot Camp and you’re invited!
1 can’t tell you the details, but
1 promise we’ll have fun, fun,
fun, until the hotel managers
come and make us go to bed!

: Snt SAYg-
urned thoy

ownersﬁ?rmfess money =

o c;m drudgery, heck,

hrows one heckuva

SEE OTHER SIDE FOR INFORMATION ABOUT “PRE-BOOT CAMP
MAGICAL BUS TOUR” AND DAY-BEFORE A-TO-Z SEMINAR -

MM



there will be an
optional Field
Trip to some
fascinating
Restaurants
HUGELY Success

WAS Sol OVUT! You
zers in oneg,

around pPhoenix. This

ful Tour last year
/|| get on a bus,
dinner in

TITeR}
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I'm offering an extra day before Boot Camp just for
“beginners” with my System...The Double Your Restaurants
Profits A to Z, 1,2,3 Day. Ideal for new members, your staff
or assistants, or the member that just wants to be sure they
are doing everything to maximize their income. We'll start

with the absolute basics of the
Restaurant Marketing System and
make sure you've got 3 solid
foundation on which to build for
the three days of Boot C3 mp!

WOJ*PeojUMOPOSMIBD* MMM
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S rank,fromDonald
owner Kristl F : ER
entice’ and Mark 1O W CHRYSTL
Trump’s ‘The APPT cqc]anm Soup for the WHO GETS THE NE

CROSSFIRE OR NISSAN 350Z2?22?

Yes, the top prize in my Better-Your-Best Competition will be

e S
t *til you see W :
S(;z; rmee’re till inking the contract, sO

: 5 keys to the shiny new
% ) ou guessing: It might be awarded! Youwll see e b T;3§ %SZ)O to the Restaurant Owner
% tell you. I'll keep YOU & . g ris car valued a 5 5
can’t tell yo lebrity, it might be a : convertible spo’ 1 hear me interview them about
a famous Hollywood ce;:-ood Network, it might 2 Of The Year, and then you such dramatic changes in their
sclebrity chef from the £¢ oo - everything they did tomake SE3 T KL o o choose! (Also:
be a famous author with restauran business to deserve the car: Whl; h;l:f YOU can compete and
oo 7 ecen e twol Fpromise, details of my NEW Contest, anl in your business!)
it nglhé: fhrilled to meet, et YOur win — regardless of where you are now in Y0
you’l -1 and hear from My ;
pictll‘fl:l %@bgﬁénucsﬂ Operations Headaches Magically Cured
Spec

by David Scott Peters --- back by
popular demandH!

" David grew up in his family owned restaurant and catering
. business in New Jersey; was COO of Famous Sam’s Inc.,

MEET_MY PLATINUM-PLUS |
MEMBERS and ick their brains tool

htme, | created 3 ugyy sales since joining

1 . 0, . 3
. fes you taug e % where h.e improved salqs by 20% his first year. quay'he s
iR mat generated $23,003.34 in net RMS and Platinum P . "% responsible for a 30-unit restaurant/sports bar chain with

two paegﬁ'l:is system is $0 empowering, and 1M early DOUBLE?efﬁ e over $30-million in sales. At last year’s Boot Camp, he was
st y excited about itl!! year - now we mobbed after his presentation. ...owners have begged me to bring
2 maﬂu:g aﬁscombe Continental Bistro Pocatello, 1D 5 poat tha(:i*e W; :;; i him back to share more of his SMART SYSTEM (Simple,

ted a lot that we learned at Boot Gamp '::::I'f? " Measurable, Applicable, Repeatable And Trainable).
"W; ﬂp;om::;d our sales in six months. Now we Ben Martinez “ Is> o3 e
an A

come to make more money, to learn, 0 bankrupt our £l Jardin Restaurant

” Min Commerce City, CO
E?;?'n‘a};?\ﬁdogitrre Couty, Diana's Gourmet Pizzena
Winnipeg, MAN, Canada 2 VERY, veR
BI6 THINGS AR Gopy
Jouw ik, MACZCALBoOT cap fur, RN
ifferent] \
e l?f:bot;’to);owself,_ --YOUT restanrang Big | %
: ~++-Your o s : 1
cobid developmen of iﬂ?ﬁunme& - YOur futyre, YO " ; = i
amp. (So, j you're f Wealth. ... at the end f --and youyr MAGICAL NETWORKING.....the networking with other restaurar
Tustrated yo re not ee}'mg mentally faﬁgu ed e this Boot owners has become our most popular Boot Camp feature!!! You’ll get
You can’t seem tg * Moving fo ard as fagy » 1if }: ou’re sit in small “Mastermind Meeting Groups” with other owners in youw
1gger ’ihfngs if et out from behind the as you'd like, if type/category of restaurant who’ve come from all over the U.S., Canac
being an Bntr, You find yoyys If stuck Counter’ to focus on and other countries, compare notes, discover how they’re handling
very succesgfir]) "eneur..... yoy NEED t, bm a]ob rather than challenges, how they're using my marketing.
You NEED gy p Testaurant anq g Wondee here] [ You have » EARLY REGISTRATION BONUS: For the first time ever, I'm
Youl) 'dl'chVcrc her(?') Second,_pg, ic ;ng : What’s nex¢ _ going to collect “About You And Your Restaurant™ information from
businesg that certain M_ you as soon as you register, then we*ll put restaurant cwners with like
successfy]] you (.io 10t now gee e age hidden in your businesses, interests, challenges, etc. together and send you the
Y exploit, T fully appreci information , so you can meet and get to know others who are coming

the Boot Camp well in advance of the event! That way, you’ll have oth
WA G' ” i restaurant owners you know and have things in common with to see ar

YOU Lose YOUT DiSCOUN'- share ideas with and experience the Boot Camp with.
And Tun Int0 A T0ad /0 T=s 4§ A TAKE-HOME BONUS, YOU WILL ALSO GET. ™=
Midnight OCtober 14, 2003 ;
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What
They Buy
Isn't Why

They Buy

The need for a
Total Experience

~ WO0D*peOojUMOPOSMIBD MMM



TOTAL EXPERIENCE

Entertainment & fun

To see Shamu

Cocktail party story: status, importance, intrigue
Photo opportunities

Fraternity

New opportunities: contacts, networking
Idea & Information Sharing

Activities - variety

Options

Freedom — outside the classroom

Escape (from home, routine)

Place

Exhibitors

Resources and tools

Gifts and prizes

Recognition

Status

Place To Be Important

Place To Conduct Business (platform)

WOD’PeOjUMOPOSMIBD* MMM



the ‘Convention’ / Institutionalized Event

PROS

- Supposed to attend
> Peer pressure to attend

- Reoccurring fraternity

- Many are “pre-interested” and leaning toward
attending as first reaction to promotion

- Long sales cycle // can do mo. installments

CONS
» Same old, same old
- Vulnerable to seductive “new”
- Up-the-ante pressure
. Temptation: “Ill just skip THIS year”
- Can be tough to get early reg’s

WOD’PeOjUMOPOSMIBD* MMM



Who Attends

Newbie / Virgin

Best time to register: with or immediately after first purchase
Obstacle: “I’m not ready”

Special activities for (egs: A-Z BLUEPRINTS DAY) (FIRST-TIMERS
RECEPTION)

Long-time customer but first-time
attendee

Target with specific message + special offer ‘“because”

Address reasons THIS customer hasn’t — in message

GIMMICKS: Special act’v for 5-YR, 7-YR, 10-YR....longevity awards....advanced
sessions track only for.....invite to host roundtables

Lost/inactive

Must be “given amnesty”
Target with specific message + special offer “because”
Give free what they don’t want to pay for as bonus

Practitioner of slight edge

Go to them FIRST — “before all details...
RECOGNITION

Serious student
Sell CONTENT

Seminar junkie /OR/There Every Year

Make it “prideful” to be coming again
NEW: History-in-the-making event

WOD’peOjUMOPOSMIBD MMM



Social animal

SOCIAL activities: receptions, facilitated networking

“Trying To Figure It Out”

NEW opportunities

Blueprints, roadmaps, etc.

Qé&A opportunities
Do-it-for-them promises/vendors

“Looking For Life Raft”

Magic-pills; bright, shiny objects
Testimonials fr. “turnarounds”

WOD’peOjUMOPOSMIBD* MMM



Range of Instant Reactions

Oh boy — where do | sign up?

Interested: really, | want to go, just need good
reasons, to justify to self

‘Cautiously interested: many questions and
concerns

Probably not - but I'll listen to the pitch

Oh no, not another seminar!

No. Can’t. Shouldn’t. Won'’t. No. (want to but
promised self or other, no.)

0D’ PeOJUMOPOSMIBD* MMM



Managing The
Seminar Game

By Bill Glazer



What I'll Be Covering:

“7” Chief Factors That Affect Seminar
Attendance

Seminar Marketing B-O-O-S-T-E-R-S
(With "39” Examples to S & D)

The “Dreaded” but
necessary..Seminar LOGISTICS

Seminar “Choreography” To MAXIMIZE
Profitability

At The END...An Opportunity to Pre-
Register for the 2011 Info-SUMMIT At
The Lowest Fee AND Get All “39” Of
The Examples That I’'m About To Show
You For EREE....That You’re Going To
Really, Really, Really, Really
Want!!!!



“717 Chiet Factors That Attect

N

o

Seminar Attendance

RELATIONSHIP with the list
Being INFLUENTIAL

Relevant TOPIC or THEME (Message To
Market Match)

KNOWLEDGE about the List (Allows for
list segmentation)

* Seminar attendees vs. Non-attendees

* Customers vs. Prospects

* Location of people on the list (driving distance)

e Contact info we have (Email, snail mail, text,
fax, phone, etc.)

* Previous purchase history
* Previous seminar attendees
 Whatever you know about them

SIZE of the list

MARKETING FUNNEL
* Diversity of Media

* Lead Time
Mindset of the List (i.e. The Economy,
etc.)



Seminar viarketing
B-O-O-5-T-E-R-$
Repurpose with Power
Celebrity
List Segmentation
Diverse Media
Demonstration

P & C (Personality & Clever) Examples To
S & D (Swipe & Deploy)

Cool SH#iN (a.k.a. STUFF) Examples To S
& D (Swipe & Deploy)



Repurpose with
Power
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Famous Actress

ThighMaster® Spokes
and Direct Marketing
Entrepreneur

3
soM: ‘ .
S

Mel
Open Immediately to find
out how you can attend a $5,000.00
Copywriting Boot Camp with
Dan Kennedy & Bill Glazer for FREE!

SEYo00

Glazer-Kennedy SHOCKS
Entire Seminar Industry With

T $5,000.00 Boot Camp
‘nnmqm,mm_ =
Sl e Given Away - FREE

Hollywood Re-Locates To St. Louis
California Gov. Arnold Schwarzenegger Vows Fight
All The Way To U.S. Supreme Court




NS Teoly Ivs Al AIFNCE) JwalSvHuEcd)
“Your Path To FORTUNE And Fame” Info-SUMMIT®".., ’

Plus a 1™ boot camp, FREE!

We’re Rolling Out The e
RED CARPET
And Inviting YOU

to join the most elite group of more than 500 info-marketers...

...including hundreds of from-zero-to-millions-at-blazing-speed
men and women who leverage each new discovery
into bigger incomes, more wealth and more liberated lives...

» YOUR Big Breakthrough is waiting for you — here.

= YOUR Greatest Opportunity Ever may be found — here. Register for this year's

- The contacts. The resources. The real-world, actually-doing-it Glazer-Kennedy
Experts. Info-SUMMIT™ and

= The Newest, cutting edge, online info-marketing strategies. Save the EARLY BIRD

« And for beginners eager fo get up to speed instantly or veterans DISCOUNT of $500.00 by
wisely eager for comprehensive “check-up”, there's the A-Z acting before JUNE 30*
Blueprints Day

Respond no later than JUNE 30™ for limited time discount.
And “BUY 1, GET 1 YREE” - an unprecedented offer of TWO boot camps for the price of one.

Dear Member,

SUZANNE SOMERS, star of stage, screen, home shopping TV, online marketing and e-commerce, direct

LEADING EXPERTS, each doing what they’ll teach, with real life, real world, current — in fact, up fo the

minute nzider information . including “MR_ X" the $20-Million “Virtual Business” Man whose identity canmot yet be
revealed.

BRAND NEW ‘HIGH VALUE® PRESENTATIONS from Dan and myself.

DAN AND I presenting an all-new, advanced and comprehensive Advanced Copywriting For
Info-Marketing Boot Camp over 3 nights — which you can attend FREE, if you hurry. (Be sure to see
Dan’s SHOCKING CONFESSION m his letter, m the enclosed FREE GIFT envelope.)

SPECIAL STAFF TRAINING SESSIONS. ..

THE ACADEMY EWARDS.. . actually, more important (and legitimate) — the Glazer Kennedy INFO-
MARKETER OF THE YEAR Competition played ont right before your very eyes!




SURPRISES .. _be sure to have your camera with you at all times —becanse you just never kmow what Star
of Starlet may wander down cur Hollywood Boulevard throughout the course of the SUMMIT. Make everybody do a
double-take when your next newsletter has you standing next to Marilyn_ . ..or The Dule, John Wayne. . .or, well, you
don’t want me to rum the surprise, do you?

NEWS FLASH: This year’s Info-SUMMIT*" is set to surpass
all previous years...in powerful, profitable information...
...online strategies...star power...networking,

brainstorming, deal-making...and fun!
{And attendance. And seating is limited.
S0, early discounts will disappear earlier than ever before.)

Yes, we're pulling cut all the stops this year.

While others may quake and cower m fear of recession, /
the savvy info-marketers that populate Planet Dan langh in its face  §
and spit in its eye —and so do we! So, we're investing more than
ever in assembling the grandest Info-SUMMIT™ ever. ..

Suzanne's stardom began with her star-tun in the now-classic
movie "American Graffiti’ in 1973, soon followed by her 5 years
on “Three’s Company,” one of the most highly rated and popular
TV sitcoms of its time, that followed by 7 years starring with
Patrick Duffy in “Step By Step.”

But Suzanne iz far from “just another pretty face” on

She has authored 17 books including 8 New York Times bestsellers,
created ‘Somersizing’ diet and exercise books and produocts,
mﬂﬂlﬂearemethm lﬂ-mulhm%uﬂ:ﬂhmh in print.

Today, she is a frequently appeanng star of . ..

The Home Shopping Network, where the Suzanne Somers Jewelry
Collection 15 a top-selling product line. In recognition of her exceptional, continmous success, the Electromic Retailing
Aszociation presented her its Lifetime Achievement Award in 2003.

As an enfrepreneur, Suzanme has developed skin and hair care products, Somersize food products, FaceMaster, acquired
and owns ThighMaster, and other fitness products, and in 2006, launched her own direct sales/party plan sales company
somewhat following the Tupperware® and Mary Kay® business models, but with a strong online marketing component.

And I'm happy to GUARANTEE your complete satisfaction. Simply, anytime through noon of the 2°¢ day of the
Info-SUMMIT™, should you feel you are NOT discovering life-changing opportunities, strateqgies, secrets, resources
and contacts, you need only ask to leave with a full and complete refund PLUS up to 375000 of documented travel

expenses reimbursed.




Out of the nizht, with the moon big
and bright, came the horzeperzon
known as “Red Hot Copy.” She and
two other info-marketers are laughing
at their favorite joke. Men. Didja
know....an mereasing number of women
are leading the info-marketing field. 1n
mnovation, in business start-ups,

m money mada!

And I'm happy to GUARANTEE
your complete satisfacton. Simply.
anytime through noon of the 2* day
of the Info-SUMMIT™, should you
feel you are NOT discovering hife-
changing opportunities, strategies,
secrets, resources and contacts,
you need only ask to leave with a
full and complete refund PLUS
up to $150.00 of documented travel
expenses reimbursed.

Cme of our 2007 speakers, Platioum
Member Stephen Snyder — who
desenbed s strategies for seminar and
webinar promofion that bring hundreds
of thousands of people m every year....
bere he 15, mobbed after his presentation.
Unlike many conferences, the Info-
SUMMIT™ i5 an environment where
vou can get face-to-face with the
experts, get your questions answered.

ufm.unemus_am:ds andhﬂnmsmx:lmimgthﬂ-ﬁlmmtananﬁm;rdﬁ'ﬂmﬂm
Mational Council on Alcoholism, and she is the founder of the Suzanne Somers
Institute for the Effects of Addiction on Families.

Suzanne and her hmsband Alan Hamel a brilliant entreprenenr and marketing
mnovator, have been together for 40 years, have two sons, 2 danghter and

six grandchildren. Thegworkmga‘.hﬂasmsmpa:mm oversesing

manufacturing and marketing operations encompassing over 1,000 products, as
well as Suzanne’s career as an enterfainer.

Suzanne comes to the Info-SUMMIT® stage as a dynamic speaker;
snccessful author; highly effective sales professional thriving in one of the
toughest selling environments, television (where everyone watching holds a
‘clicker”); and as a visionary entrepreneur in multiple product categories
utilizing virtually every marketing media: online, offfine, salesforce and
broadeast. This is a unigue opportunity to see and hear from one of the
most popular personalities in entertainment who — unlike most — has
successfully leveraged her star power into sustained business success.

Should YOU Move On To
‘The Ultimate Fast Track To Millions?
In Info-Marketing?

Another star of stage (ours) and all media, our own Mr. Kennedy! — also
not just another pretty face! — is presenting an insiders’ up-date on the

“area exclusive programs™ business._ .. the different kinds of coaching,
coaching-plus, do-it-for-them-services and even actual franchises being very
successfilly sold with ‘Kennedy marketing models’. by ascension and front-
end, ‘cold’, into different niches. .. for prices from $20,000.00 to $100,000.00
plus contimity, continmity only, and other pricing formmlas. DON'T MISS
$50,000,000.00 worth of msider secrets!

WHY IS THIS 50 IMPORTANT? For many, for a growing number of info-marketers,

it has proven to be the fastest shortcut ever invented to leapfrog” to
milliones.....it can be the solution to negative developments in some info-businesses like
the commoditization and piracy of ordinary products....it can permit profitable focus on
small niches or sub-niches. Dan has quickly put hundreds of info-marketers on this
fast track, one way or another, and is daily on fop of the latest developments. He'l
“show 'n tell”: one business that went from zero to over $10-million in 14 months...
another from zero fo over $2-million in & months. Another added not one but several
of these programs to the “top of his pyramid” and INSTANTLY added over $1-million

to his income. As nearly as we can tell, just from these reporting results to us - Dan's
clients and Platinum Members, his own business, my clients and Info-Mastermind
Members — well over FIFTY MILLION “NEW” DOLLARS have been
created with Dan's “area exclusive sirategies” in just the past
year and a half! Af the SUMMIT, Dan will give you the skinny of everything that's
working, the newest strategies and improvements, the people making fast fortunes and
their examples. You may think this is beyond you but you may change your mind after

Hurry! Register for the Info-SUMMIT™ and attend the

$5000.00 Advanced & Comprehensive Copywriting
Bootcamp exclusively for Info-Marketers for FREE
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grow and expand my business. The networking is also crucial for me. I'm not a U.5.
person - I come here all the way from the Netherlands. It's amusing that many people
for whom the travel and cost is much less don't take advantage of this. Last year I was
able to double my business and double my profits — thanks to using new strategies and
opportunities from the SUMMIT. And from Dan and Bill. "

- Tom Koszter, Silvode, The Netherlands. In just a few short pears, Tom has gone from a small, fledgling info business
to a very successful, multi-faceted business with his own and licensed products, seminars, coaching and, most recently,
an area exclusive program. He s our "wood shoes millionaire ™!

hearing Dan. And if you have any thoughts of actually franchising your business, you'll be very interested in Dan's comments about
thiat This is informafion so many of you have been asking for from Dan. Here it is. And it could LITERALLY be worth millions.

NEW Insider’s Secrets Revealed: See What’s Working Best
And Producing The Biggest Profits For Us AND For
Dozens Of High Income Info-Marketers - Right NOW

I'm also bringing an ALL NEW PRESENTATION to this year's SUMMIT: an insiders’ up-date on WHAT'S
WORKING BEST & WHAT"S NEW in all aspects of info-marketing. I'll take you BEHIND THE SCENES at
Glazer-Kennedy . .. present mind-boggling examples full of breakthrough online and offline strategies from my Info-
Mastermind Members. ... And even reveal strategies being very successfully used to counteract some wealmesses in many
info-businesses, such as recession effects, retention problems, web site conversion declines, e-mail non-delivery, and

competifion.

I'm assembling the most idea rich, example laden showease of ‘what’s working best, right now” that | have ever
presented. There'll be something for the brand new beginner, something for the most experienced old pro. And a word
about this BEHIND THE SCENES stuff. ... not to brag but: we just finished our most successful Super-Conference ever
with a 24% increase in attendance vs. 2007, we paid out over $1.6-MILTION in affiliate commissions last year, we put
as many as 12,000 on a tele-seminar, we successfolly lannched online-only deliverables, we radically improved our
new member experience, and we spend a fortune TESTING dozens of new initiatives, different media, and different
opportunities. We also laid a few eggs last year and will lay a few mose this year. NO OTHER. COMPANY WOULD
EVER SHOW ITS CUSTOMERS AS MUCH ABOUT THEIR. OWN MARKETING AND OFERATIONS as I'm
willing to do, m this special presentation. Ob and do you put on events? —well, I'll show you the insider view of our very
latest, and newest “little trick™ that brought in $59,153.00 in 48 hours from one post-event e-mail And give you a FULL
REPORT on the newest stratezy we nsed every day during the event for added profits. Just as a little bomus for you.

And now here’s a sampling of the CAST OF INFO-MARKETING STARS we've assembled for you.....

Speak To Sell...Speed Up Your Business’
Growth With Group Presentations....

KAREN SCHAETFER — from actress to info-prenewr whirlwind, Karen brings that

“Hollywood magic™ to everything she does — and every speaker who wants extracrdinary
results on stage needs to listen to her every word. ...

Karen has appeared in movies and on TV with Sarah Jessica Parker (from “Sex And
The City"), James Woods (from ‘Shark’), and Bruce Willis (‘Die Hard")...on cable’s
HGTV channel. .. and has delivered thousands of presentations as a Corporate Spokesperson
for Fortune 500 companies. Currently, Karen has a fast-growing info-marketing business
mvolving real estate investors, real estate brokers and agents, and consumers: ‘Simple
Appeal’, the premier nationwide “staging company” assisting homeowners in presenting




basics. This year, I'mheenmplmenﬁngemyihmglpmkednpaihslmr‘sﬁm
and I donbled my business, with better bnsiness models. Every year, I gain so many
different ways: new opportunities, tips to optimize what I'm already doing, even stronger
mind set. And where else can you hang out with 600 millionaires? I've been to a lot of
events where there are nothing but “‘wannabees’ — and there’s nothing like being here
with hundreds really doing it successfully. In the last 2 days, I've been approached by
at least six people serious about doing joint veniures with me. If you're on the fence
about coming, you really have to look at what you want for your business and your life.
The people here, they make a lot of money — A LOT of money - and have more time to
drop their kids off at the school bus, to be at soccer games, to travel, and that's what’s
happening for me now."

- Fabienne Fredrickson, “Client Atiraction Coach”, enline info-marketing business

Mhommdrmmpduﬂarﬁ'unbuym Karen fuels this info-

speaking, rontinely earning $5D.ﬂm.ﬂﬂtoﬁlﬂﬂ.ﬂﬂﬂ.ﬂﬂ&m ShemalmiteGlmewdy
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irresistible offer. .. how to give yourself Hollywood Star Power on stage. .. creating “comfort™ with you by the audience,

50 buying from you is natural. BONUS!! - Also, Karen will explain why and how your ability to speak-to-sell can

open doors to ncrative joint ventures and unique opportunities with

seminar promoters, to grow your business at a rapid pace WITHOUT
INVESTING OUT-OF-POCKET in advertising and marketing. Register for this year's
Glazer-Eennedy
The Summa Cum Laude Info-SUMMIT™ and
Google Analytics Guy Save the EARLY BIRD
DISCOUNT of $500.00 by
TIMOTHY SEWARD — The Pay-Per- acting before JUNE 30"

Click “Accelerator™. Just about everybody

in the Info-Business is using the Online

Search Engines to direct TARGETED TRAFIC to their websites but this media has become
more complicated and costly to nse. Timothy shows people how they can avoid throwing
away thousands of dollars by using Google Analytics for fast, easy reporting of exactly who's
coming to your site(s), what they are clicking on, and what words phrases, and offers are
bringing in the biggest bucks. You'll hear Tim's bag of tricks of little-kmeram conversions
strategies to increase your click-throngh rates and lead conversions percentages overnight.

I've even asked him to share the case study where one company generated $132,000 in sales revenues from a $4,000
AdWords monthly budget, and since he’s the guy muoming the Glazer-Kennedy Webstore’s pay —per-click campaign, I've
given him permizsicn to pull back the curtain and reveal to you exactly what we ve done to cut our cost-per-lead by 75%.

Believe me when I tell you that you won't want to mizs cne word of Tim's talk about: “Hew To Kick Your Pay-Per-Click
Advertising into OVERDRIVE.”

By the way... Timothy Seward’s company, ROI Revolution, is one of the few companies in the world that has been hand
picked by Google to be one their ‘elite” consulting partners with both Google Analytics and Google Website Optimizer as
well as a Google AdWords Qualified Advertising Company_ This is a rare opportunity to hear from someone who has the
inside track and is up to date with the latest and greatest discoveries. (Don't worry, we won't let the fact that he graduated
from Florida Gulf Coast University Summa Com Laude with a degree in Computer Science hinder his presentation. We™ll
make sure he speaks in plain Englizh )




An Insider’s Look at a 100%-VIRTUAL Business,..

..the modern-day“LAZY MAN’S
WAY to riches.”

MR. X. — The $20-Million Dollar Man. Of
course you remember The Sox Million Dollar
Man Steve Aunstin. Which begat The Bionic
Woman with Lindsay Wagner. The recent ill-fated
return of the bionic woman Well you can add the
value of all their scrap metal together — plus their
stars on the Hollywood Walk of Fame .. and not
come close to what our ME. X malkes matenalize,
literally momey from thin air. I'm afraid at this
moment. we are prohibited from revealing his actual identity. He is a secretive
fellow, to such an extent that his online business is tied to a FICTIONAL
personality he has created and presents, the equivalent of an author’s
nom de plume. His info-business is in an ‘uwnnsual’ category. He has agreed

to come and share an unprecedented insider’s look at hus business cnly

with our agreement to certain care in protecting his privacy. Here is what

I can tell you now:

He started his cuvent business in 2001, and grew it by about 200% per year
for each of the first 5 years. It is presently a $20-million business with 80
employees — but 100% virtual. MR. X lives a carefree life, free to focus on
creative and entreprenenrial ideas and personal inferests wiile his business is
operated for him It is a 100% online, internet business. Interestingly, it 1s not
in a business category or niche, as so many of the successful mfo-marketers we
know are; it serves a unicue niche interest of consumers. AT THE SUMMIT,
ME. X will describe how he has built his nmlti-nillion dollar money-and-
freedom machine from seratch. . how he has utilized personality driven
marketing and °‘gurn status’ without sacrificing his privacy. ...and how he has
utilized every aspect of the internet. from web sites and e-mail to affiliates to
YouTube. (Incidentalty, Mr. X has no resowrces, coaching, etc. to offer and
will NOT be presenting any such opportunities at the Info-SUMMIT™. And he
has NEVER previcusly appeared at any Glazer-Kennedy event )

In 29 Days or less,$20,000.00 to
$97,000.00 a month...Dot.com
CrashVictim develops fool-proof
moneymaking system ANYBODY can
copycat (even your teen-ager!)

RYAN DEISS — the STAR. of Membership
Marketing! Ryan has SEVEN different niche-
interest “membership site businesses™ in health
and fitness___finance. .. business-to-business —
with over 10,000 people paying from $19 to $97 a
menth. And, in 2007, he zold off two such
businesses he built from scratch for over One
Millicn Dollars. We don’t have many REAT
“Movie Stars” anymore. Clark Gable, Cary Grant,

Look, way toward the back, %'s of
the way in from the left, that guy’s
the only one not laughing. How can
you NWOT laugh at a cigar smokin®
monkey on stage with a power-points
prezentation” But there’: one in every
erowd. For most folks, it’s easy to relax
and have fun at the Info-STUMMIT™,
‘euz they very quickly get thewr hands
on — and mmnds wrapped around — newly
revealed strategies certam to make
them a lot of money.

See enclosed envelope
for a $5000.00 Bootcamp
given away free!

At the rear of thiz crowd, two men
wearing dark sunglasses and ear
pieces. In the center — well, is that...
iz that W.7 You just never know who
you'll meet at the Info-STUNNTT=
Most repeat attendees say it's the
petworking that brings them back vear
after year. . there 15 NO OTHER FLACE
when so many Info-Marketers zather,
all wise in the ways of Glazer-Eennedy.
Here, million dollar joint ventures are
forged, deals made, opportumbies
found, alhances and friendships made
that last Lifetimes.




i s r
The Gold+ Members” Networking
Dinner at the Info-STUMMIT®,
where the elife meet to eat.

Here 1t 15, the secret handshake of
the Secret Socety Of Bald-Guy
Info-Marketers. But one of them

has it wrong.

Uh-oh, he’s got Bill Glazer backed
up against a gant plant with no clear
escape route. .. and be's got questions.
Plural.

LIE TECENUY Geparied LAarlclon Desion. 1004y 5 CIop SEEMIL: DIEIEnNers Uy
comparison. But Byan has to be the undisputed star of this fast-growth aspect
of info-marketing. becanse like the movie stars of old, he has one hit after

Ryan got his start while still in college, working as an intern at a dot.com
company that went bust in The Dot.Com Crash of 2000. Over the next

few years, he expenmented with different internet business models and
opportunities until, in 2004, perfecting his *membership site business” with
continuity income. He continues to use this replicatable strategy to find new
markets, launch, build and in some cases sell one info-business after another.
His strategy is simple: “Find a market where I can QUICELY find at least
1.000 people willing to pay at least $20 to $100 a month to be part of a
community and access and share content. Such a business can then grow with
its own cash while still spinning off a good income.” AT THE SUMMIT
we have persuaded Eyan to take us behind the scenes in his businesses. . and
reveal: the 4 steps to rolling out your own membership site in 79 days or less

{even if yon're technologically handicapped). .. the three methods of stocking
your site with appealing content (with litfle or no work by vou).. .. the two

best strategies for attracting members (without spending money to do it). . .and

the single most important ‘secret’ to maling these sites work (unlmown to

i), IF YOU AL READY HAVE A MEMBERSHIP SITE
AS PART OF YOUR BUSINESS, Ryan’s secrets are certain to improve its
marketability, stickiness and profit. IF YOU ARE LOOEING FOE. A WAY
TO SEYROCEET GROWTH of an existent info-marketing business and
create a new income stream Ryan's got your answer. OR. IF YOU ARE
BRAND NEW TO INFO-MARKETING, Ryan’s proven in-29-days model
may be just the ticket! DO NOT MISS this opportunity to hear this exciting
young man “show-n-tell™ his repeatedly used and proven 29-Days-to-
$20,000.00-A-Month Business plan.

“ALL the big breakthroughs in Information Marketing
always happen HERE - at the Info-SUMMIT®, and that’s
why I'm here EVERY year”

- Alex Ngheim, Georgia — info-marketer with multiple coaching programs
for real estate investors

Wait, there’s more.....
‘Extra Added Attractions’....

MATT BACAK - ‘Master of the NEW Media.’
In old Hollywood, the *masters of the universe’
were the heads of the giant movie studios. They
were supplanted by new media mogyls, extending
their reach to an ever growing range of businesses
movies, TV, cable TV, video products, now
online. In Info-Marketing, a similar evolstion.
Once, the top dogs were all print ad and direct-
mail pros. Cnline media brought revolutionary
change_ yet most info-marketers grossly under-utilize all its opportunities as
well as ignore many other new and developing media, incheding internet radio
and podeasts. Matt Bacak, popular host of Entreprenenr Magazine's e-Biz

]




network with others, with like-minded folks...it's THE place where all of us get together
and the exchange of information is so valuable. If you're already in info-marketing, I
think you'd be certifiably crazy not to come here. If you're just starting, there’s no better
place to get the whole picture... this is a very welcoming, warm crowd - we like to share

our experiences....”

- CHRI3 HURN. Chris" main company made the Inc. 500 Iist of fastest growth compamies, and although it 15 not
primarily an mfo-marksting business, if 15 fueled m part by a unique area exclusive coaching program. He also has
& separate info-marksting/coaching busmess, 1= directing fwo franchise company start-ups, and has local business
mastermind groups connected to his status as the Glazer-Kennedy Independent Business Advisor operating the
Orlando Chapier. Chns' chapter about managing fast growth in multiple enterprises can be found in Dan Kennedy's
newest book, No B.5. Guide To Ruthless Management of People and Profits.” Chris is a greaf example of the high
caliber entrepreneurs who wouldnt miss an Info-SUMMIT™ for love or money! And what kind of enfrepreneur are
you? ...do you aspire to be?

radio show, nses a mind-blowing ONE HUNDEED AND SEVENTY ONE (171) different media opportunities to build
contact lists for his own businesses and his clients. ... how do you stack up? How many ways do you have bringing you
new customers? AT THE SUMMIT Matt will amaze astound, challenge and proveke you with his diversity of
opportunity. .. with breakthrough strategies for the beginner and for the ten year veteran!

CLATE MASK - ‘Mr. Automatic.” As President and CEO of InfusionSoft, Clate does much
more than deliver technology; he worles hand in hand, day in and day out helping info-
marketers ramp up and effectively manage the kinds of complex, nmlti-step, nmlti-media,
offline+online marketing and lead follow-up campaigns that turn chactic messes into
smoothly mnning, autemated businesses. . . relieve stress and frustration for owners and
staff. . .and unearth Imge additional profits. AT THE SUMMIT, he will SHOW actual
examples of what top-pro and beginner info-marketers do to automate their marketing. create
fail-safe antomatic follow-up systems, and leverage every lead to maxinmm conversion and
profit. You'll see why so many top info-marketers have found Infusion Software to be the
biggest income-multiplier ever, but whether you nse Infision or not. now or later, you'll also gain a deeper, more
therough understanding of the barriers to growth in info-marketing and how to solve them ATSO ON THE Info-
SUMMIT™ STAGE, Clate will award the Infision EMARKFTER Of The Year with the keys to his new NISSAN 3502
(a $30,000.00 value) !... and show us all how this entrepreneur eamed it.

{Naote: Infuzion iz the aufomated sysfem used at Glazer-Kennedy, and personally endoreed by Dan Kennedy.)

There’s also THE HOLLYWOOD BACK LOT, where you can meet the vendors we rely on and my clients rely

on. This is big. After all implementation is key. This is THE place to find the very best people and companies to help
you get things done. .. to fill every implementation need — from lists to software to printers and mailing houses to
product fulfillment and more. This is a convenient, efficient way to meet face-to-face with these important vendors who
really nnderstand info-marketers and have already been schooled for you by top info-marketers. Here it’s all about
IMPLEMENTATION.

“Dan - at last year's Info-SUMMIT®M, I reported to you the results I'd achieved at
a recent speaking event. You were impressed enough to give me a pen and made me
promise to give you a testimonial....... after following you for years and picking up
critical distinctions from the many programs I've invested in, I have been using what
I've learned speaking at a major annual investors’ conference. Last year, you may recall
Isold $1.1-Million in my time on stage. This year I implemented additional pieces picked
up at last year’s Info-SUMMIT®™ and I generated a little over $2.4-Million.

- Greg Habstritt




SPECIAL STAFF TRAINING SESSIONS — NOT for you, the info-marketer, but for your staff. The special Staff
Session presented at the 2007 Info-SUMMITM by the INFORMATION MARKETING ASSOCIATION was such a lnge
hit with staff— and later with info-marketers who saw firsthand the exciting improvements taking place at home, that we
were urged to e-x-p-a-n-d the program in 08, and that’s exactly what we’ve done! The Staff Sessions inclode a detailed
overview of the info-marketing business and *why we do what we do’. .. checklists, checklists, checklists...delegation
strategies for managing vendors and virtnal assistants...tracking important statistics and gathering meaningful
information .. creating effective member/customer communication e-mail “proofing ™ and member retention. .. how to
manage multiple projects and competing deadlines. .. protecting merchant accounts, handling collection problems.....
event management tips. ...... how to handle copyright filings with the Library of Congress, interview releases and other
“intellectnal property nitty-gritty” for you. . ..and so nmch more. Why not let us edncate and motivate your staff FOR
YOu?

ALSO AVAILABLE: ON-SITE STAFF TRAINING FOR INFUSION USERS. .. meet and share ideas with Infission
users, tall with executives, see latest case history examples, get the newest up-dates on e-mail deliverability cbstacles
and solutions. SPECAL NOTE: Infusion is in the midst of a 20-City “eMarketing Bevolution Tour,™ with Infusion users
in each city submutting their case histonies of dramatic business improvements thanks to fill and immovative nse of all
Infosion capabilities. The best of THESE discovenes will be shared by Clate at the Info-SUMMIT™ and in the Infusion
Training for staff

{Nofe: the Primary info-marketer/GKIC Member MUST be registered and atfending the Info-SUMMIT®Y in order fo zend sfaff fo these
staff fraining sessions.)

Bonus Speaker — ART GALPER, “The King Of Conversions.™ Those old movie moguls
were shocked when “tallies™ replaced “silent films.™ A is a visionary leader and mnovator
in bringing “live talk” to web sites with his CHAT-WISE® technology and unique sales
methodology that is sending conversions of web site visttors to immediate buyers (including
at high price points) SOARING. You'll see in “live time™ how adding “live chat boxes™ to
sites actually weork. . you'll see in “live time” incredibly sophisticated yet easy to use “visitor
tracking” that lets you watch your visitors move from page to page, see the keywords that
brought them what they're reading, where they lose interest, so you can fighten up your
online sales process and easily increase conversions by DOUBLE or more. And you'll
discover how to create “instant trust lansnage ™ ANY ONE OF THESE THEEE AMAZING DEMONSTRATIONS
could be worth tens of thousands or hundreds of thousands of dollars to you....clearly, if you now do any work or
spend any money driving traffic to your sites, YOU MUST BE HERE for this! And you don’t have to take just MY
word for it. Dan had Ari fly in from Anstralia just to give a private presentation to his Platinum Members. Google
AdWords expert Perry Marshall says: “Ani’s ChatWise is the most elegant way to multiply sales conversions ['ve ever
seen.” Alexandria Brown attributes mnch £ a 38% increase in seminar registrations to ChatWise. And Marc Sumpter, of
The Wealth College, says he saw results from Ari's system in just 72 houss.

The 5:-Minute, Million Dollar Meeting -
Will it occur for you, here?

NETWOREING MORE INTENSE THAN AT A HOLLYWOOD AGENTS' PARTY AT CANNES. ..
with a brand new Networking Benefit. free to early registrants.

People praise the content of the SUMMIT to the high heavens — but the thing most people are most excited about 15
the networking that goes on. .. the millions made out in the hallways. ...the mesting of pecple you'd never find by any
other means. After all, we bring together more self-made millionaire and omiti-millionaire info-marketers per square
inch than anywhere else. This event brings together the hottest young guns, the wealthiest old pros, the online geeks
(said affectionately), the offline pros, the movers “n shakers — all happy to share information. all nnting for new allies
and colleagnes. And this year, for the first time ever, we're providing a NEW NETWORKING BENEFIT ONLY
FORE THE EARLIEST REGISTRANTS®: your listing and (up to) 200 word description of your business and




your mierests, pubiizied In an Atenace LArectory, dsiriouled In €very
attendee bag. This benefit is FREE to earliest registrants!* This way, you can
let everybody there know that you're there . list your top two web sites for
people to learn more about you. .. and describe what you may be looking for
from or effer to other attendees.

*Farm for Directory sent fo you with confirmation, upon Regisfrafion. Must be complefed
and refurned by deadiine marked on it, no exceplions. GKIC reserves right to modify.
Thiz apportuniy is EXCLUSIVELY FREE ONLY to those registering before thiz offer’s
deadiine: Jume 30fh.

Also to facilitate networking, you'll find a GOLDH+ MEMBERS’ LOUNGE at
this year's Info-SUMMIT® for the first time -— a Imge hit at the recently held
SuperConference. This provides Gold+ Members a convenient, comfortable
place to meet, with tables, chairs, and refreshments. (The Lounge at the Info-
SUMMIT™ will be larger and open for even more hows during the SUMMIT
than 1t was at the SuperConference )

“....in only 2 weeks, we went from 80 registrations to
210, and when the seminar started we had 300 packed
in the room! We did almost (6-figure number withheld)
in product and coaching sales. 50, Dan, thanks for the
advice on this. The sun is shinin’ and we're definitely
making hay over here.”

- Perry Marshall, Google AdWords Expert

....and don’t forget.....

THE ACADEMY AWARDS. .....aciually, more important (and legitimate)

— the Glazer-Kennedy INFO-MAREETER. OF THE YEAR Competition
played out right before your very eyes! THE HOLLYWOOD BACK-LOT....
select, key vendors, suppliers and experts that top info-marketers rely on.
here to answer your questions and solve your challenges. Here, 1t’s all about
IMPLEMENTATION. SURPRISES... be sure to have your camera with you
at all ttmes —because you just never know what Star or Starlet may wander
down our Hollywood Boulevard throughout the course of the SUMMIT.

So, if you'd like to be inspired and have your eyes opened to bigger
opportenities, you've got to be here to hear from Suzanne Somers. ..

If you're interested in the shortest, fastest, most direct path to info-
marketing MILITONS, you'll kill if necessary to get Dan’s insider’s up-date
on all things “area exclusive™ — from coaching to franchising.

If you're serious about

Reqister for this year's developing and owning a
Glazer-Kennedy complete, multi-faceted, multi-
Info-SUMMIT*™ and million dollar info-business
Save the EARLY BIRD and learning every detail you
DISCOUNT of $500.00by ™ about the ES;;“F“*SM
acting before JUNE 30% sophisticated business

systems you'll be “all ears™
at my special presentation

There She Is....the 2007
Info-Marketer Of The Year, Beth
Davis. Beth 15 “The Hand Analyst™ and
the owner of The Hand Analyst, Ine.
She has been helping sporif-minded
entrepreneurs build businesses that are
both purpoze-full AND profitable for
nearly 10 years. She has been featured
n Cosmopolitan, Women's World and
the LA Times and heard on NFE, Radio
Euwrope and BBC-5. She has been seen
on network TV and presents her work
LIVE nationwide at conferences and
bealing centers. She later joined Bill
and Dan on the annual WINNERS'
WEEEEND. Who will be crowned
this year? What amazing strategies
will they present?

See enclosed envelope
for a $5000.00 Bootcamp
given away free!

Well, somebody & desperate for attention.
The photographer has taken a photo of
the “Reserved For Photographer’ sign
for his serapbock. Guess we better give

him a hittle more recognition. When vou

see lum tell hum how much you hke his
pictures. And call hom ‘Mr. Paparazzi’
He lhikes that.




There’s that Eennedy guy - he keaps
coming up with more wizardry,
vear after year. More info-marketer
mullionaires and muli-milhonaires
owe their start or their business
breakthroughs to Dan than to any other
source or person. He's also the highest
paid direct-response copywrter, and this
vear, 2008, shares his best copywmiting
strategies specific to info-marketmg,

See enclosed envelope
for a $5000.00 Bootcamp
given away free!

— i
Dan makes the rounds at dinner. Ses,
thev're seated af round tables. Get 1t?
Look, be said something so startling
Chns Hum spit out a shrimp and got
whiplash. Meant to mention that:
Glazer-Eennedy accepts no hability for
things accidentally swallowed, whiplash,
lack of sleep, excess orgasms or brain
overload and explosion while attending
this event. Should you expenence
extreme excitement over breakthrough
opportumties or monevmaking strategies
lasting longer than four days, do not

consult a physician — implement!

Dest, newest, hottest, most exciang “Vhat's Vorking Examples of
info-products, price strategies, online and offline marketing from my Info-
Mastermind Members and other leaders.

If you speak to sell and would love to sell more!....or you'd like to
enter the world of spealang for profit and for “building your herd™. . .and would
value shorteuts that werk .. you'll be front row and center for Karen Schaeffer.

If yow're spending money on Pay-Per-Click Advertising and want to
do it smartly, more effectively and with less expense — you'll make sure to
hear Tim Seward present “Heow Io Kick Your Pay-Per-Click Advertising into
OVERDRIVE."”

If the “dream”™ (some say — fantasy) of a “100%-VIRTUAL”
business, or at least having a bigger business without bigger staff and bigger
headaches........the “dream™ of a true online business. ....intrigues you, when
MR. X reveals his secret identity and his $20-million dollar business secrets,
you'll be certain to be here.

And I'm happy to GUARANTEE your complete satisfaction. Simply. anytime
through noon of the 2*¢ day of the Info-SUMMIT™, should you feel you are
NOT discovering hfe-changing opportunities, strategies, secrets, resources
and contacts, you need only ask to leave with a full and complete refund
PLUS up to $I150.00 of documented travel expenses reimbursed.

If membership sites and online communities are part of your info-
business now or will be (and they do NEED to be).. .ot if you'd love NEW
OFPORTUNITY . ....yow'll put on your shades to prevent being struck blind by
the sheer brilliance of Ryan Deiss and his repeatable, formmlaic model. ...

If you're ready to think bigger, consider the NEW MEDIA, Matt
Bacak ... If you want to see “E-Marketing MADE SIMPLE,” Clate Mask
(and the E-Marketer of the Year)..... if you have key staff members you'd like
to have taking more mitiative, doing more, delegating and managing vendors
better, keeping your trains roning on time and having real appreciation
and understanding for what the heck it is that you do, bring "em for Staff
Training . ...if you have staff using Infusion here’s a convenient extra

If you invest much money or effort at all in driving traffic to
web sites (or are going to), then you MUST see Ari Galper's AMAZING
“LIVE-TIME” DEMONSTRATIONS of the hottest new breakthroughs in
boosting conversions XX to 20X.....

If you have a successfol info-business and seek leverage through “fine-
tuning,” my revealing of other top info-marketers™ “best strategies and newest
discovenies” as well as the “behind the scenes tour” of Glazer-Kennedy
business secrets will really put *stars in your eyes’.. ..

Dan and I could only think of
three reasons you might NOT join us:




#2: The cost.... - Hurry! Register for the
#3: Doesn’t apply to me.... Info-SUMMIT®*™ and attend the

) £5000.00 Edvanced &
#1 — this is anything buf “another seminar.” First of all, there are
a lot more “moving parts’ than at ordinary seminars: most attendees

Comprehensive Copywriting

profit ENORMOUSLY from networking_ . from finding new vendors Bootcamp exclusively for
they would never kmow existed otherwise. ... Info-Marketers for FREE

Second, this iz THE anmal Glazer-Kennedy Info-SUMMIT™. The

fact that we are putting it on separates it by miles from all other seminars having anything to do with info-marketing.

Our reputation for bringing together LEGITIMATE experts who are actually DOING WHAT THEY TEACH,
CURRENTLY.. and for revealing msider information. . is unmatched. That's why well over 50% of all attendees
immediately registered for this year's SUMMIT before leaving last year’s SUMMIT, and many return every year —seeing
direct income increases as a result. This is THE gathering of everybody who's anybody as well as the fastest rising stars..
Attendance is virtually MANDATORY for every serious and successful info-marketer as well as those serious about
entry. And, of conrse, there iz no other opportunity to hear from Dan about his current work with leaders in this field.
{Dan is not, in 2008, speaking cn any info-marketing topics at any other events or forums.)

“Bill is simply amazing. When it comes to nuts and bolts, practical how-to's for market-
ing, being organized, getting things done — I don’t think I've ever met a befter business-
man. He knows the ins-and-outs of info-marketing businesses better than anyone.”

- Everte Farnell, Florida. .. professional copywriter, info-marketer

#2 — ask any of the year-after-year returning attendees, they will tell you — forcefully — that the cost is zero It'z a

lot more expensive to stay home and miss out on the opportunities that make so many people so much money! Bhumtly,
there is no other event of any kind held anywhere in the world from which a higher percentage of attendees go home and
create as much money. And again, the fee should be irrelevant, because attendance is virtually MANDATORY for every
serious and snceessful info-marketer as well as those serions about entry. But, the fee is still DEEPLY DISCOUNTED
for you, when you act immediately on this advance invitation. There is no other opportunity at any time to secure a lower
regisiration fee than npht now, before June 30th

Yet every year, hundreds procrastinate, wait to receive mailing after mailing, and ultimately pay a much higher fee to get
in. DON'T THROW MONEY AWAY. Take care of this now. You ENOW you need to be here!

#3 — pot important for you? Maybe vou think yon're “too smart for the room™ —but I dare you to match up your
info-marketing income with those of so many of the attendees in the business for 3, 7, 10, 15, even 20 years back at
the SUMMIT, even if they attend no other event all year long. THIS IS A FAST-CHANGING FIELD with new
breakthroughs, new opportunities and, frankly, new problems to be solved occurring daily — and nobody, nobody, nobody
1s on top of it like we are. It's a prievous error to over-value your experience. But what if you're brand new or even at
the point of figuring cut whether or not to get started in info-marketing? The Info-SUMMIT™ can be the fastest start,
the greatest shortcut, the best prevention of costly mistakes and time-wasting detonrs down blind alleys. Countless people

Simply put, there is no legitimate reason not to take foll advantage of this unique opportunity — that only comes once a
vear, and this year, 15 bigger, better, more laser-focused on new breakftroughs than ever. And — obvicusly —more star-
studded than ever!

So get your tux ‘n top hat out of mothballs, pack a bag, and hitch a ride to the Holtywood weve created (i 5t. Louis,

of all places. ..a litile more cenfrally located than 1. A')._.come to be discovered — by great joint venture partners, deal-
makers, new allies ... and come to discover new moneymaking secrets and strategies, business reinventions, paint-by-
mumbers business models, key vendors and suppliers, solutions to every obstacle, answers to every question. You will see




~1 just had an e-maill exchange about you and nere s what 1 concluded: L)an s the
man. As far as the info marketing business is concerned, we'd all be living in caves and
rubbing sticks together if it wasn't for you. I know I would. You can quote me.”

- Ken MeCarthy, Infernet Marketing Proneer & Leading Avtherity
why the time has never been better, the sum never shining brighter on info-marketing!
And the real question is not 3o narrow as whether or not to attend this Info-SUMMIT™.

The real question is — what do you really want out of life?
Fortune?.._ Fame?... Freedom?... Fascinating work?.. Fun?

Success in the mfo-marketing business. .. accessible to anyone (with the necessary kmowledge we provide). .. can provide
any or all of those things, more readily than just about any other type of business, period. Of course, the vast majonity

of people do not even kmow about info-marketing and have no idea what we do, but those who do come to understand it
are all, ymanimously ENVIOUS. You too can be envied! Having spent 30 years owning and operatng a very snccessfol
‘normal” businesz, ] know firsthand how much more freedom there is in info-marketing. The flexibility of doing things
as you please. A business in a laptop rather than stores with fixtures, leases, inventory. Every choice yours to make. At
Glazer-Kemnedy, we have 21 employees in our own buildings, but nry

other multi-million dollar miched info business, BGS Marketing, that I Register for this year's
started out with has but one staff person, nns almost entirely on auto-pilot,

using the simplest Bhueprints. No other business offers as much financial L Sy
opportonity, as few barmers, as many choices, so that you can design yours Info-SUMMIT™ and
for the lifestyle you really want So, this is the real decision here. Don’t Save the EARLY BIRD
think about this as signing up to attend some seminar. Think of it as DISCOUNT of $500.00 by
signing up for the life you really, maybe even secretly want. acting before JUNE 30%

Dates: November Zth through 9th
| Location: 5¢. Lonis, Missouri
{The hotel information will be sent to you upon receipt

i-l-i.‘

P5: It's a NEW & UP-DATED A-TO-Z BLUEPRINTS DAY with me, Bill Glazer, teaching the basic (but newly
qunwd}“l?ﬂ[l]ﬂ'ﬂINTS“fmhﬁldmgihemtmm&sﬁﬂ mmmbleandlxuﬁtxbhmﬁ)-bm 'I'lnsm

experienced iafo-marketers. Each of the SEVENTEEN BLUEPRINTS & painstakingly explained, diagrammned and
illustrated with acinal business examples. We go deeper than just advertismg, marketing or sales mio every detail of info-

matketing a3 a REAL BUSINESS. No stone is left unterned, no question left nnanswered. In this intense “crash cowrse™
you get what could easily take 17 days to teach . .17 years to master .. condensed for immediate and clear nnderstanding.
You even walk away with actual, proprietary printed blueprints for permanent reference. .. provided exclusively to




i it M
SUMMIT®™, this intense, information-packed day provides you with an in-
depth look at ALL 17 BLUEFRINTS.

e i ettt

If you're relatively new to info-marketing, attending BLUEPRINTS DAY
prevents you being a ‘stranges in a strange land’ throughout the SUMMIT.
You'll know the langnage and be able to confidently share in conversations and
discussions with anybody and everybody. You'll kmow where the pieces fit,
when you see them and hear about them. And you'll be able to assemble your
own custom, complete Bluepnnt for your business by the time you leave.

If yvou're an experienced pro, this is the most efficient way to compare and
measure your present business models and practices against those proven
most consistently successful. To see if you've wandered off track anywhere.
Neglected or even forgotten something important. Left an opportunity
un-exploited.

BY REGISTERING EARLY (NOW) FOR THE SUMDMIT, you can add
Blueprints Day, November Gth, for just :

Gold Member: $495.00
Gold+ Tele-Coaching: $295.00
Peak Performers/Peak Performers+ - $05.00
THE 17 BLUEPRINTS are:
Blueprint #1:  Publishing & Promoting A Book: Why, When, How, How To
Use
Blueprint #2: The Newsletter Business: The Foundation
Blueprint #3:  Audio CD/Product Of The Month: Continuity Income
Blueprint #4: The Products Business/Online & Offline Catalog
Blueprint #5.  The Licensing Business/How To Get Others To Pay To
Market Your Products
Blueprint #6: Tele-Seminars & Tele-Coaching Programs
Blueprint #7:  Coaching and Mastermind-Group Programs
Blueprint #8: Consulting
Blueprint #3: The Seminar, Boot Camp & Conference Business (BIG
Payday Strategies)
Blueprint #10: The Membership & Membership Site Business: Sustainable,
Stable Success

Blueprint #11: The Done-For-Them Business (Present and Future
Trends...Exciting NEW Models)

Blueprint #12: The List Building Business

Blueprint #13: The Online Delivery Business (E-Products, E-Courses)
Blueprint #14: The Association Business

Blueprint #15: The Area-Exclusive Business

Blueprint #16: “Hidden Money" Royalfies & Passive Income

Blueprint #17: The “BEST" Model

PP.5. ALL GOLIH+ MEMBERS are invited to the annual Gold+
Gathering, immediately before the A-Z Day on November 6, 2008,
(SUMMIT attendance not required.) This special networking event is
FREE to all Gold+ Members.

The Eing of Outrageous Advertising
and The E-Zme Crueen. Note his single-
minded concentrafion on the machine’s
button. It's this ability to stay focused
and 1gnore every imaginable distraction
that makes Bill Glazer the meredibly
productive entrepreneur that he 15, 4
lesser man might have noticed Mot Bill.

And I'm happy to GUARANTEE
your complete satisfaction. Simply,
anytime through noon of the 2*¢ day
of the Info-SUMMIT™, should you
feel you are NOT discovering hfe-
changing opportumties. strategies.
secrets, resources and contacts,
you need only ask to leave with a
full and complete refund PLUS
up to $150.00 of documented travel
expenses reimbursed.

73

Bill is: (a) Acknowledging a quashon
from an audience member, (b) watching
a fight breaking out m row 36 over a bag
of Fritos — 1t's been a while simce the last
break, () modeling one of the new ties
from the Ron LeGrand Alaskan Spring
Collection or (d) reveahng the latest
bugely profitable discovery from the
contmuous and diverse expenmentation
with new strategies conducted at
Glazer-Eennedy and by the Members
of his Info-Masternuind Group.
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Info-SUMMIT*™ and attend the SI m{mm;ﬂﬁ mﬁe} . Gold* .
$5000.00 Advanced & Reception. And start receiving our most advanced information every
e lh) LT VAR e B U E S onth (details on reverse side of the Registration Form). And when you
Bootcamp exclusively for upgrade now, you'll immediately receive the higher level membership
Info-Marketers for FREE discounted enrollment fee.

P.EP.S: FREE BONUS GIFT: This year's Info-SUMMIT™ is co-

sponscred by the Information Markefing Association, and everyone not yet an IMA Member will automatically receive 2
months of IMA Membership AS A FREE GIFT (a $99.00 value).

The IMA is the source of info-business management and ‘best practices’ information and suppert, providing you with
direct agsigtance with kanking and merchant account relationships, vendor referrals, legal information on copyright,
trademark and advertiging issues....discounts on essential services from DHL express shipping to insurance. ...
monthly tele-seminars with leading experts on seminar and meeting planning, hotel contracts, database management,
fast product development.....special beginners’ tele-classes with the ‘A to Z Blueprints’ ag curmiculum......copyright-
free content from top expers for use in your newsletters, ezines and products......Members' Product Showcase and
distribution opporiunities for your info-products.....and the monthly INSIDERS JOURNAL featuring in-depth, illustrated
examples of info-marketers’ businesses and marketing AND my NO B.S. INFO-MARKETING LETTER - and much more.
Every smart professional info-marketer values their IMA Membership and you will too! {After the 2 Month FREE Trial
Membership, your Membership continues with automatically charged dues of just $99.00 per month. You can, of course,
cancel at any time_)

EEFES: GUARANTEE, Afier over 25-years of working m my family owned retails stores with millions of dollars

of investment in inventory (that became less valnable with each passing day) and over 65 employees that T had to make
sure showed up to work and were kept productive, I wrote most of this letter sitting in my comfortable home office

and reflectmg how [ have now discovered the nltimate lifestyle. I assure you, ANYONE can put themselves in this
exact same position, only burning desire and the right information required.._and THE place to get it is the Info-
SUMMIT™. And I'm happy to GITARANTEE that to be true. Simply, anytime through noon of the 2* day of the Info-
contacts, you need only ask to leave with a full and complete refimd PLUS up to $750.00 of documented travel expenses
reimbursed. You see, I'm totally confident and certam of the extraordmary value of the Info SUMMIT™. I am also gomg
to say something that iz very blunt: wteﬂnymaﬁmdmmﬂmﬂwmﬂjrmtnhermyhfemﬂmihfemmjwq
whatsoever. We'll do just fine regardless. The only pe g fife o g is yours, And that can be by decision
mhymhnmhyuhnmhymeymmﬂywskepﬁmhyuplmﬂmmsﬂf—dmhlenﬂwﬂl
GUARANTEE YOU WON'T make an unproductive investment.

PPPPP.S: NOW-ASTERN AND SERIOUS WARNING: we have had to tum away people from every Glazer-
Kemnedy event for the past 4 years —more 3o with each event. As I am writing this, 60% of this Info-SUMMIT™

is ALREADY SOLD OUT - thanks to retumning alumni who registered immediately before leaving last year’s
SUMMIT and Members who registered at the recent SuperConference. This letter will flood the office with the rest of
the registrations. and there 1s a real, “hard” limit imposed by the hotel
capacity. IF YOU WAIT, YOU FACE CERTAIN RISK OF BEING

LOCKED OUT. And there are always a handful of my clients or long- Register for this year's
time Memibers who come to me late to intercede and squeeze them in. I Glazer-Eennedy
cannot do so. In 2007, over 100 people were locked out of our sold-out Info-SUMMIT™ and
events. YOU NEED TO REGISTER NOW. Also, the $500.00 Early Save the EARLY BIRD
Bﬁdlﬁsmmﬂﬂjmm3ﬂ‘,m mﬂmufmﬂ_ﬂb’.

PP.PPPPS: See enclosed sealed envelope for a EREE Boot Camp! acting before JUNE 30™




Open This Envelope Only
- liPrepared For

THE
FREE GIFT
OFYOUR LIFE!

From Dan Kennedy




2,000,000 500t Callp = FMkk...» \
Are we kidding? No. Is this just hype? Neo.

Advanced & Comprehensive {Z

Strategies,Secrets & Samples

Exclusively For INFORMATION MARKETERS

Presented by Dan Kennedy AND Bill Glazer ONE TIME ONLY
Across three evenings at the 2008 Info-SUMMITS™

from Dan Kennedv...

At this year’s SuperConference, I spoke about leverage....per Archimedes, one needs a place and a lever
to “move mountains.” Well, to move mountains of cash from the world at large into your bank account, the ideal
place is an information marketing business, and the ideal lever is the pen....the written word. And I am testament,
but far from unique. I ran my first little ad which I wrote selling a little booklet which I wrote back in 1975....T sent
out my first sales letter which I wrote selling my first little newsletter which I wrote in 1978...and I’ve been putting
words on paper and converting them to cash ever since, as a direct result, becoming a multi-millionaire. My skills
developed for my own use so powerful I've also enjoyed a very lucrative career writing copy for others, with over
half those clients info-marketers. Much more importantly, I have directed so many others down this same path to
endless riches including those with no advertising or writing experience and little confidence that they could write.
NOW IT ISYOUR TURN.

Bill Glazer began writing copy that pulls in cash while still a Register for this year's

retailer, with two top-performing menswear stores in Baltimore. He Glazer-Kennedy
injected steroids into his copywriting after discovering little ol” me Info-SUMMIT*™ and
and getting his hands on my stuff in 1995. When I saw his advertising (Save the EARLY BIRD
and direct-mail campaigns I urged him to leap into info-marketing, DISCOUNT of $500.00 by

package it up and sell it to other menswear retailers. I wrote his first
sales letter for that new business, BGS Marketing. But I never wrote
another word for it. Bill took to writing copy fo sell information
products like a fat dog takes to eating Alpo and sleeping in the sun.
And almost entirely on the strength of his written words. ....just about no speaking, no seminars, no tele-seminars,
no coaching. . ..just written words, Bill turned his BGS business into a multi-million dollar info-business spanning
37 different retail niches....with well over 5,000 business owners as ‘members’....nearly an auto-pilot business.....
that just keeps making deposits to Bill’s bank accounts. Today, BGS is operated by one staffperson, Bill gives it a
few hours a month of attention, and it largely thrives on the written words Bill created years before. With the written
word, Bill created an immensely valuable asset for himself from scratch, out of thin air, imagination, and modeling
others’ successful examples, that has been pumping out money like a well-behaved oil well day in, day out for

9 years, with no end in sight. NOW IT ISYOUR TURN.

acting before JUNE 30%)

In the process of building his BGS info-marketing business, Bill became so highly skilled at writing copy for




me, he has written more than 1,000 successful and profitable ads, sales letters, web sites, e-mail campaigns, product
catalogs, etc. for products, seminars, boot camps, tele-seminars, tele-coaching, membership offers, membership
upgrades, member retention, lost member/customer rescue, special sales, coaching programs. ...in fact, you cannot
name anything in info-marketing, any purpose for copy that sells in info-marketing that Bill has not and does not
craft compelling copy for everyday. These days, at GKIC, he and I tend to work together on one or two of the
“foundation pieces” in a campaign (like this letter)...then he takes it from there and builds multiple direct-mail
steps, web copy, e-mail sequences, audio, video...a complete multi-step, multi-media campaign. He also places

the copy into graphics settings and formats that support it (a very, very important process itself). In short, he is a
Master at Every Phase and Every Step of moving from ‘idea’ (what will we sell) to ‘campaign strategy’ to ‘copy’ to
‘completed marketing materials’. That Mastery fuels our own double-digit year to year growth in every category of
the business --- new customer acquisition, product sales, event attendance, event revenues, upgrade sales, coaching
sales --- to the happy tune of millions of dollars. NOW IT IS YOUR TURN - to step up to Mastery.

Obviously, there are many moving parts to an info-marketing business. Many factors that explain the
phenomenal success of so many following our lead, as well as the struggle and disappointment of others. But
by far, I would tell you the ultimate, most important “X-FACTOR” of all is the copywriting. Frankly, a lot of
info-marketers are NOT very diligent about learning this skill, organizing the samples and SWD materials....
NOT sufficiently invested in putting together the best possible sales copy when they put forward a campaign.
They are far too CASUAL about the copy they ask to go out and bring back money. Like asking an
underfed, poorly exercised racehorse to compete successfully. You should see what extremes we go to just to give
each racehorse his best possible chances of succeeding with each opportunity he gets. Virtually every horse in the
barn has his own, unique, custom-mixed diet with the nutritional supplementation and doses dictated by his needs
diagnosed by frequent blood tests and lab work....each horse has his own training and conditioning regimen. ...
each horse has his physical condifion, weaknesses, lameness, etc. closely monitored by caretaker, trainer and
veterinarian....at our barn, we utilize three different veterinarians, each a specialist in different things; we utilize,
for different horses, acupuncture, chiropractic, legal pharmaceuticals administered orally and by injection.....hydro-
therapy including swimming in a pool.....a specialist just in hoof repair who travels from track to track....different
shoes. angle of shoes for different horses. I could go on. It is not a casual process — just throw on the harness and go.
SAME WITH COPY FOR INFO-MARKETING. Bill and I do not just hurriedly slap some copy down and send it
out. There is a serious, complex, painstaking process to assembling the best possible sales message for each purpose,
to give each sales message its best opportunity to win. We have ownership of this comprehensive process
and it treats us very, very, very well ... providing for luxury vacations, multiple residences,
multi-million dollar investment portfolios, generosity to chosen charities and causes. NOW IT
ISYOUR TURN - to see this process in full, see it carefully and meticulously dissected, see how
it is used by us to assemble million dollar campaigns, and to take ownership of it for yourself.

At the end of this letter, you’ll find a brief list of “bullet points™ highlighting specific ‘items’ you’ll be privy
to, in attending this three-night Copywriting-For-Info-Marketers Boot Camp. But don’t get so lost in the details you
miss the big point, made in the above paragraph: we own a Process. Not disconnected tactics. Process. That Process
is worth millions and millions of dollars every year to Bill and I as well as our clients. You can see the product of
that Process purely by observation. You can get pieces of that Process in a variety of resources we provide. But this
is the first and only opportunity to have it presented to you in its entirety and totality, in one place, at one time, so
you literally sit with us from the very beginning of a copywriting need, step by step, to its fruition.

If You Now Spend Much Money At All On Vehicles Delivering
Written Words Intended To Make Money For You....

And I’'m happy to GUARANTEE your complete satisfaction. Simply, anytime through noon of the 2™ day of the Info-
SUMMIT®¥, should you feel you are NOT discovering life-changing opportunities, strategies, secrets, resources and
contacts, you need only ask to leave with a full and complete refund PLUS up to $750.00 of documented travel
expenses reimbursed.
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foolish and wasteful. Go calculate every dollar you spend in a year’s time on putting the written word out there on
your behalf by every means you use. Do you spend $50.000.00? $100,000.00? $500,000.00? Or — what do you need
to spend putting the written word out on your behalf to create the income you desire? If you can better leverage
those invested dollars by just 1%, 5%, 10%, then this Copywriting Boot Camp is surely worth your time and a fee of
$5,000.00 or more. There can be no question.

Further, if we briefly have some sort of recession...if postage costs rise again....if e-mail delivery problems
persist or worsen. ...if such adverse, negative challenges to info-marketing expand — then it is vitally important,
in fact, essential to only put the most powerful, best crafted copy out there, to own the most comprehensive and
advanced Process. If you’ve been able to profit satisfactorily in the past with “average”-strength sales copy....with
casually crafted sales messages. ...frankly, those days of easy money are coming to an end. Only the strongest will
prosper.

And, a shocking confession: this business IS different.

Yes, I said it. The information-marketing business places unique demands on copy that sells. That’s why
the vast majority of professional freelance copywriters who quite capably write ads, mailings, etc. for many other
types of products fall flat on their faces in info-marketing. Names you know. Pricey, celebrated copywriters shock
themselves and their clients when they try to fill seminars or boot camps and fail miserably. When they create web
copy for courses or tele-seminars and convert only an infintismal, trivial, disappointing percentage of the traffic.
Fact is, there are unique requirements, specific psychology, and “hidden” techniques required when selling such
intangibles as the benefits from info-products or services. That’s why hardly any pro copywriters but me concentrate
on this field.....and I'm paid upwards from $100,000.00 per project plus royalties by the most successful info-
marketers in the world....with 85%+ returning to me repeatedly, and standing in a waiting line to boot. For four
years in a row, Rory Fatt has had me work on his annual boot camp campaign. Two years in a row, Dr. Tom Orent.
Major players like Ron LeGrand and Ted Thomas in the real estate investing field. Businesses taken from start to
$10-million in under 12 months, like Dr. Chris Tomshak’s. In the
past 12 months, I’ve turned away at least one new info-industry client

every week. They are lined up for good reason. I know how to make Register for this year's

sales copy work in this field — like nobody else. I should. I cut my Glazer-Kennedy

teeth on it, and I've been doing it for 30 years. Full-page ads I've Info-SUMMIT*™ and
written have appeared in over 300 different national magazines, some (Save the EARLY BIRD
running non-stop, making money for their owners for 5, 8, even 10 DISCOUNT of $500.00 by

years. I wrote (and produced) the infomercial for an ‘opportunity”’
that holds the record as the longest continuously running lead
generation show, and the second longest running opportunity show
period, second only to Carlton Sheets. My direct-mail campaigns have LAUNCHED hundreds of brand new info-
marketers into their niches and literally made them info-marketing millionaires. My bragging rights could continue
on to embarrassing length and diversity. BUT MORE IMPORTANTLY, there are a large number of info-marketers
who have made themselves “super-powerful” as their own copywriters for their info businesses by emulating my
examples and studying me every way they could. NOW IT’SYOUR TURN... to elevate your game to this highest
of levels.

acting before JUNE 30")

Wake Up Tomorrow And Think Like John Lennon Did,
About Living The Good Life Ais You Wish

John Lennon said, “If we want one, I sit down and write us a swimming pool.” Possible for two simple
reasons: ownership of an eager, supportive audience (the asset you create through info-marketing) and, in his case,
the ability to write song lyrics. Arguably, that sort of writing requires not only skill and knowledge but talent. But
you and I can accomplish the same results with only skill and knowledge. ....we can “write us a swimming pool”....




Believe me, the ability to utilize the written word to make money at will, even on a whim or impulse, beats
X-1ay vision or leaping over tall buildings in single bounds by a long shot. Fact is, this 3-night Boot Camp isn’t
just going to dramatically strengthen your moneymaking powers. ...it’s probably going to change the way you think
about making money altogether! Info-marketers who once celebrated making $100,000.00 in a year quickly made
that per month, but now pull it in over a weekend. This is a very different WORLD — and the passkey is your ability
to use the written word.

Behind The Curtain...
== THREE Consecutive Nights With Bill And Me...

Samples, samples, samples and more samples. You’ll see samples of super-powerful, profitable
sales messages for every kind of info-product or program, dissected, analyzed, templated..... new, cutting edge
samples. ....samples from GKIC, my other businesses, Bill’s Info-Mastermind Members, my Platinum Members,
my clients....samples you may never see elsewhere, samples you may see but not understand what’s behind them.
You’ll leave with a new resource, a gigantic treasure-trove of fresh ideas, themes and examples....take-home
tools.....but also a new, deeper, more insightful appreciation of the psychology and internal, hidden strategy behind
copy that sells info-products, events and programs.

Complete Campaigns.....every step, using every media.... Reg-lSteI for thus years
shown in chronological evolution. How we get from start to millions Glazer-Kennedy
flowing in. Info-SUMMIT*™ and

(Save the EARLY BIRD

Collaboration... .never-before-seen insider inspection of how DISCOUNT of $500.00 by
Bill and I collaborate on campaigns......and how I work with my best q
: acting before JUNE 30%)
clients to get top results.

Speed Secrets....how we get it all thought up, created, crafted and out the door on time.

And so much more.

The cheapest $5,000.00 you’d ever spend
- if you had to. But you don’t.

We could offer this as a separate boot camp and very easily have a stampede of eager registrants, at
$5,000.00 or more per person. And Bill’s top bean-counter has questioned our sanity for not doing so. But we
decided we wanted to have vet another “First”....to do something unique and exciting.....that no one else has ever
done before....that will reward our Members for their support......and lead to yet another year of huge attendance
growth for the Info-SUMMIT®™. Thus, the unprecedented: TWO FULL BOOT CAMPS ... BUY ONE, GET ONE
FREE.

By day, the entire Info-SUMMIT®*™. Every bit as much packed into these 3 days as at any previous years’
SUMMIT. And NO FEE INCREASE from last year. In fact, a very GENEROUS EARLY-BIRD DISCOUNT
opportunity.

By night, over 3 consecutive nights, the equivalent of a two day boot camp on advanced and comprehensive
copywriting for info-marketers. (Typically, in two days, taking out breaks and meal breaks, you might get in from 10
to 11 hours of actual content-time. In 3 nights, working from 7:00 PM to 10:00 PM, we’ll get 9. Although, of course,
quality’s more important than quantity.)




= = =

Presuming you REGISTER NOW FOR THE Info-SUMMITSY.....the COPYWRITING BOOT CAMP
is FREE.*

Use the enclosed SPECIAL ‘BUY 1, GET 1 FREE’ PRIORITY REGISTRATION FORM, and fax it

to (410) 825-3301 immediately. Or you can register online at www.dankennedy.com/summit08 or by phone at
(410) 825-8600.

D

With offering a $5,000 Bootcamp for FREE, we expect to sell out in record time. Once all the
seats are gone, you'll be placed on a waiting list in the order in which we receive your registration form.

Now it’s YOUR tum.....

Best,

Dan S. Kennedy

PS: Follows, some of the key subjects planned for discussion....in no particular order.. ..

*  TenWords NEVER TO SAY In Info-Marketing Copy
*  The Greatest Info-Sales Letters & Ads EVER Written: Classic Examples from our Archives
*  THE SECRET - no, not that one.... The Secret of ‘POWER PHRASES' - imbedded commands, interest igniters

*  POSITIONING: Should your product/program be......about “greener pastures™?.....a boost to their present business?....
about income? Wealth? Lifestyle? Less stress? Speed? Secrets?

*  VALUE BUILDING: How to make any info-product, event, coaching program, etc. be accepted as infinitely more valuable
than it might first appear.....the copy strategies that skyrocket price and profit.

*  ELEPHANTS IN THE ROOM: Copy strategies to counter actual, analytical and emotional reasons NOT to buy

*  PROCESS: Exactly how Dan works, how Bill works, to START a copywriting project (the project well begun is half done!)
...all the way through, step by step, to completion - with actual examples

*  “SPECIAL SALES” - how to periodically enjoy a Huge Payday from a special promotion to your lists - including Bill's
complete campaigns dissected

*  PROFILING: What you need to know about your audience BEFORE attempting to write copy

*  SPEED: Using models, formulas and templates without your copy feeling ‘off the shelf’
* In Search of the ‘Big Idea’....and FULLY DEVELOPING A THEME....so your copy is an ‘experience’
*  Five Critical Questions - a CHECKLIST to control your copy

*  SPECIFIC COPY TACTICS FOR....subscription/membership....books, CD's, DVD's, ‘hard’ products....online deliverables....
events....coaching programs.....non-business info products (health, fitness, beauty, parenting, travel, hobbies, efc.)

And I'm happy to GUARANTEE your complete satisfaction. Simply, anytime through noon of the 2 day of the Info-
SUMMIT®, should you feel you are NOT discovering life-changing opportunities, strategies, secrets, resources and
contacts, you need only ask to leave with a full and complete refund PLUS up to $750.00 of documented travel
expenses reimbursed.
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*  Bill's Super-Sophisticated Master-Plan for driving people to Tele-Seminars AND THE ACTUAL COPY USED....dissected
and analyzed re. ideas and themes, urgency and takeaway, making ‘free’ valuable, creating a “gold rush”.

*  VALUES TARGETING: this is ADVANCED - how to switch from pitching products to appealing to aspirations
*  FEAR: Why, when and how to use FRIGHT as a copy tool
*  Dan’s List of EPIC MISTAKES Made In Writing Copy to sell information

*  BOOT CAMP/SEMINAR SALES COPY.....Bill and Dan are more successful at this - for GKIC and for clients - than
anyone: take an in-depth look at why! (NEW examples and insider explanations)

*  WEB SITES & E-MAIL: What even most “intemet marketing gurus” don't know

*  QFFER COPY - how to create and craft compelling offers....making the best decisions in each situation about top down
or bottom up, single or multiple choice, bundling or cafeteria, bonuses, upsells.....tweaking the offer for different list
segments....tweaking the offer throughout a sequence over weeks or months

*  STORY-TELLING TO SELL.....what stories are ESSENTIAL for nearly every info-product or program pitch

*  The Pegs You Hang Your Hat On - copy structure; identifying and prioritizing the 3 to 10 “pegs” on which your entire
presentation will be anchored.

*  Why do so many info-marketers under-use or MIS-USE their Testimonials? Testimonials are much more vital to info-
marketers than to marketers of any other goods or services. There are more than a dozen key factors in maximum impact
from testimonials...offline and online.

*  PRICE: How to write about price - so it does not impede sales.

= EFFICIENCY: Bill will show you how he converts one sales letter's supply of copy into an entire multi-step, multi-media
campaign

*  MR. FIX-IT....believe it or not, Dan does NOT hit home runs out of the park every time he puts words on paper: what to
do when results disappoint.....the dreaded RE-WRITE: necessary questions, re-positioning strategies

*  EVENIFYOU INSIST YOU CAN'T OR DONT WANT TO WRITE COPY: how to be an Effective Collaborator in the Process, so
you get maximum value from money spent on ‘hired guns’

*  MILLION DOLLAR SALES LETTERS - what made these tick? Examples, examples, examples....

*  From Bill: what is it like to have an entire multi-million dollar info-business fueled by COPY and COPYWRITING?...how
much changes how continuously? Where does it all come from? How does it get done? How does it get Tested? Re-

cycled?....

The Info-Marketing Business is UNIQUELY DEPENDENT on copy that sells and the ability to
prolifically and efficiently craft it and use it. If you are serious about success in info-marketing, you
MUST be VERY serious about COPY - and you wouldn’t miss this in-depth inside look at how Bill and
Dan “make copy that sells happen” for their businesses and their clients! While other businesses may
have other factors making major contributions to success or failure - from actual, physical location

to product exclusivity, patents to human sales force management to any number of others, an info-
marketing business’ prosperity, speed of growth and stability

is almost entirely and directly a result of the sales copy. Reg'jster for this year’s
Believing otherwise is delusional; placing excess faith in your Glazer-Kennedy
own expetrtise or talent, the superiority of your products, the Info-SUMMIT*™ and

crying need of your market, is dangerous. The realization
that “COPY IS EVERYTHING” may or may not be daunting or (Save the EARLY BIRD
intimidating. But it is a necessary realization. Once made, act DISCOUNT of $500.00 bY
on it accordingly. acting before JUNE 30*)
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“Though I've been a copywriter myself for several years, Dan brings the whole thing together in an
extraordinarily easy to understand and easy to implement way.

I constantly see financial returns from applying what I learned from Dan in my own
business. Every time I send out a direct-mail piece, I get more significant return on investment, more profit,
and T have greater confidence in every bit of copywriting I ever do, thanks to what I learn from Dan.

This has already meant thousands of EXTRA dollars in my pocket in the short time since the
conference, and no doubt will mean hundreds of thousands of dollars EXTRA in the years ahead!

Dan has a great sense of humor, and incredible experience and insight that make him awesome to learn
from. As far as I’m concerned, Dan is the man!”
Tim Paulson,
Gilbert, Arizona

“After studying copywriting for vears and years, I was sure I had seen and heard it all. I was wrong!
Dan introduced me to at least a half dozen new insights and techniques that will almost certainly
double my profits in my business this year. I'd be missing out on tens of thousands of dollars if T hadn’t met
Dan. Thanks a million!”
Peter Louis Kacynski,
Springfield, MA

“No one knows more about Direct Response Marketing than Dan Kennedy. When he gives his advice
on a particular project or idea, his suggestions are based on real-life, hands-on experience. He doesn’t guess.
He has been there, seen it, or done it before. This real-like knowledge is worth thousands of dollars.
When I want to be successful in a marketing campaign, I don’t want to waste thousands of dollars testing to
see what will work. I want to come out of the gate with a strategy that will make money. I don’t need any more
experience. Dan has helped me do this!”
David Lupberger,
Silver Spring, MD

“I have read all of Dan’s books, have purchased his Magnetic Marketing program and the whole Power
Points series, have attended numerous seminars, even paid thousands of dollars to join his Platinum Insider’s
Circle Group. One would think that T would have learned everything Dan has to say by now. But I can honestly
say that I've been introduced to hundreds of new ideas that I know will make me thousands of
dollars. I've already implemented lots of them.

You don’t have to be a great copywriter to be a great direct response marketer. Dan makes it so easy for
you by giving you the world’s greatest templates, and then, backing them up by injecting his own, easy-to-use
ways to interpolate them for your own use. [ have literally watched and re-watched DVDs, each time picking
up at least one new idea that I can use that day. In fact, I've made a routine of popping one of them in each
morning while I run on my treadmill! After thirty minutes, I've gotten my workout for that day done, and I've
thought of at least one way to improve my pulling ratios.”

Reed Hoisington,
Midstate Financial Services, Fayetteville, NC




Dl 15 able [0 lay out the game plan I10r how 10 put copy togetier m a way that Works and wins. but
better than that, his “critical copy concepts” gave me the tools to create a marketing piece from
the vantage point of a marketer with years of experience beyond what I actually have.”

Rob Carsello
Speaker Resource Cenler, Inc.
Chicago, Illinois

“I wanted to take a moment to say a huge “THANK YOU” for your copywriting mformation which is
proving to be expert advice and that’s an understatement!

I've worked in the advertising industry for 21 years and can’t think of a single customer who wouldn’t
benefit from your teaching unless they’re trying to lose money!

Although I experience success daily using the copywriting principles you and Dan
have taught me, I thought I'd share a MAJOR success I had recently, thanks in great part to your tips and
advice...

A group of affiliated publishers recently decided to approach national advertisers with their combined
magazine audiences. This group reaches an affluent audience of frequent business and leisure travelers. The
circulation 1s in the millions, obviously an attractive opportunity for someone in my business whose primary
function is selling advertising space for magazines. The more circulation, the higher the price, and the more
commission we make.

They held a series of interviews in New York with all the “big names™ in the industry plus me. Because
I've devoted much of my career working specific niches, I'm much less well known i this arena than my
competitors who were in attendance.

Well, in the end, my company won the account beating all competitors, even those with more
experience, bigger staffs, larger offices and multiple locations. How did I do it? I applied your techniques
and designed an information kit.

It was easy fo throw together because ['ve started to collect things and ideas that could be useful in the
future - a swipe file if you will. My piece included testimonials, two sample newsletters, interesting photos,
personality, positioning as an expert, calls to action, message to market match and [ could go on and on, listing
the techniques you taught me, which T applied.

At the New York meeting, my prospects were already predisposed fo liking me, taking me seriously
and expecting just what they were looking for out of me - all because of the good copywriting in my marketing
piece to them, thanks to you!

Then I really had a breakthrough: I've heard you say that copywriting is selling
in print. Well I took what you’ve taught about copywriting and applied it to my in-person
selling. The results have been amazing.

Not only did I land that account, my presentations since are more effective and I'm having a lot more
fun during them as well!

’m not kidding when [ say that your advice has had a major impact on my business.
In this most recent example, not only are they paying me before we've made any sales, but a full year’s
schedule has a price tag of over $1.3 MILLION dollars. Needless to say, my company’s commission on that
18 quite healthy!
Paul Hurst, President
Hurst & Associates, Inc.
Vernon Hills, IL




Before June 30™ And Receive...

$500.00 DISCOUNT
Additional Benefits:

$5,000.00 Advanced & Comprehensive Copywriting Boot Camp ... FREE!

The All- NEW “Accelerated’ A-Z Blueprint Day Nov. 6, 2008

FREE: 2-Month Trial Membership To The Information Marketing Association (See attached sheet for details)
5-Month Equalizer Payment Plan: June—Oct. 2008

100% Refind On Cancellations 30+ Days Before Info-SUMMIT®™ 08

— Non-Member ___ Silver Gold+/Peak

Please Register Me For The Info-SUMMIT™ November 7-9, 2008 in St. Louis
erf./Platinum

$5,490.00 $3990.00 ‘ﬁ $2,190.00
minus $_500.00

Gold
,,0"'4# G

0 Sueeq|
/I would also like y on Nov. 6, 2008
Gold Members:.$495:00 Gold+ LUS Members: $36f0

fp $2990.00
I Want To Register The Following Guesf(s) (Spouse, Partner, Key Employee) - Maximum 2

PLEASE NOTE THE OPTION BELOW THAT I HAVE CHOSEN FOR MY GUEST(S)
Guest #2

Bring One Buest FREE! Regster Optionad

Guest 1.
Key Person

Partner Spouse

Please choose one option for Guest #1: (don’t forget to
register them for the A-Z Blueprint Semina

Option#1: 7nis Guest Will Attend The Info

Registration to the Info-SUMMIT*" is dep
registrant’s membership level. Non Me
Member $795.00; Gold Member $595.
Performers/Platinum Mep

(see fees listed below)

Guest 2.
Key Person

Partner Spouse

Please choose one option for Guest #1: (don’t forget to
register them for the A-Z Blueprint Seminar)

D Option#1: This Guest Will Attend The Info-SUMMIT™
(Includes Staff Training and Infusion User Sessions) Fee For Guest
Registration to the Info-SUMMIT®™ is dependent on the primary
registrant’s membership level. Non Member $995.00; Silver Member
$795.00; Gold Member $595.00; Gold+/Peak Performers/Platinum
Members $495.00

[] Option#2: This guest will ONLY attend BOTH the
Staff Session & the Infusion Users Session for $247

[ ] Option#3: 7is guest will ONLY attend the Staff
Training Session for $197

[ ] Option#4: 7his guest will ONLY attend the Infusion
User Session for $97

A-Z.: This guest will attend the A-Z Blueprints Q,ce

Day on November 6" for the same registration fee as me Day on ‘November 6" for the same registration fee as m

A-7Z.: This guest will attend the A-Z Blueprints &6

I want to ‘UPGRADE” My Membership to Gold+ in order to Take Advantage of the Higher Level Membership
Discounted Enroliment Fees (Gold+ Member Benefits & Fees On Back). SIGNATURE REQUIRED: I understand that this is

a 6-month non-cancelable commitment.

Signature

MY PAYMENT PREFERENCE:
___Pay In Full Now (Deduct $50.00 Bookkeeping Discount)
___Split In 5 Equal Monthly Payments (June Through October (Re-sale strictly prohibited.)

Name Business Name
Address
City State Zip e-mail
Phone Fax
CreditCard: _ Visa _ MasterCard __ American Express Discover
Credit Card Number Exp. Date
Signature Date
Providing this infc i i ission for Glazer-Kennedy Insider’s Circle™ to contact you regarding related information via mail, e-mail, fax, and phone.

By nol spec:fymg a specific credit card, you authorize GKIC to charge any active card on file.

Fax Back to 410-825-3301 Attn: Darlene
Or Mail to: 401 Jefferson Avenue, Towson MD 21286




H<. VWebsite repurposed

Info-SUMMIT 2008 Il Pick Your Ticket Page 1 of 1

THE place and t once-¢ Rpenenced and
successful info-marketers from all over the world gather to exchange
information and make deals... and generously share their business
strategles.
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GLicK ON YOUR TII}ET

to Enter
the Star-Studded Event for the Elite...

... the 2008 Info-SUMMIT*™

i
Q.

Notice; Non-Members and Silver Members will automatically receive a 2 Month
Free Gold Membership and lower Info-SUMMITS™ Registration Fees.
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H3. 16 EMaAlis repurposed

Email #1: Thursday, May 15"

From: Bill Glazer

To:  (Insert Name)

Ce!

Subject: We're inviting YOU

Dear (Insert Name),

ok skodoksiokkokskoksk sk skokok kol sk sk skokoksioskoksokokskok ok deiokslokskok ko

This information is so important I wanted to be positive
that you would receive it. Iam sending this information to
both Glazer-Kennedy Members and those who are enrolled
in the Success Marketing Strategies (SMS) Online Course.
If you are enrolled in the SMS Online Course, then I

apologize if you are receiving this twice. Read on.
sofckksokskiok ok sokskokskok ok ok ok kool ekl k ok ook ok k-

This Year, It's An All-New, Star-Studded, “Your Path to
FORTUNE and Fame” Info-SUMMIT.....

Plus a 2™ boot camp, FREE! (More about that later in this email.)

We're rolling out the red carpet and inviting YOU to join the most
elite group of more than 600 info-marketers...
.....including hundreds of from-zero-to-millions-at-blazing-speed.

Men and women who leverage each new discovery into bigger
incomes, more wealth and more liberated lives...

* YOUR Big Breakthrough is waiting for you — HERE.
* YOUR Greatest Opportunity Ever may be found — HERE.
* The contacts. The resources. The real-world, actually-doing-it

Experts Galore.

* The Newest, cutting edge, online and offline info-marketing
strategies.

* And for beginners eager to get up to speed instantly, or veterans
wisely eager for a comprehensive “check-up,” there’s the “A - Z”
Blueprints Day.

Respond no later than JUNE 30™ for a limited time $500.00
EARLY BIRD DISCOUNT with an E-Z payment plan and ALSO




Email #2:Monday, May 19"

From: Dan Kennedy

To:  (Insert Name)

Cez

Subject: Can ONE seminar change YOUR life?

Dear (Insert Name),

seokstolokskokokokoktolskok sk ok skl ook ok ok skok sk ok sksk sk sl etk

This information is so important I wanted to be positive
that you would receive it. Iam sending this information to
both Glazer-Kennedy Members and those who are enrolled
in the Success Marketing Strategies (SMS) Online Course.
If you are enrolled in the SMS Online Course, then I

apologize if you are receiving this twice. Read on.
seskokokokok sk ko s feoktokokokek sk ok ko ko tokokokesk kol okskokostoskstoloslololololekokok

You Should Listen To Me On This Subject.

No two people have guided more people to Millionaires’
Row as Information Marketers as Bill Glazer and I have.
Not even close. We know what it takes. And we know
exactly how YOU can join us.

By the way, you can ask just about anybody making money
in Info-Marketing and they will tell you that nobody knows
more about this than Bill Glazer & me. I suppose that’s
horribly boastful, but there it is.

A few days ago you received a rather lengthy email from
Bill Glazer inviting YOU to join us at this year’s Info-
SUMMIT, which is THE place and time “once-each-year”
when the most experienced and successful info-marketers
from all over the world gather to exchange information and
make deals....and generously share their business
strategies.

I know what you’re thinking...
...“Geez, another seminar?...”

Years ago, Napoleon Hill’s business partner, self-made
billionaire and original founder of Success Magazine, W.




Email #3:Thursday, May 22

From: Dan Kennedy

To:  (Insert Name)

Ces

Subject: The $8$ is just the beginning

Dear (Insert Name),

Seksokskok okl ok okskokskokskokokook skskokskok ok okskedkodeskedekok ok ok ok

This information is so important I wanted to be positive
that you would receive it. I am sending this information to
both Glazer-Kennedy Members and those who are enrolled
in the Success Marketing Strategies (SMS) Online Course.
If you are enrolled in the SMS Online Course, then I

apologize if you are receiving this twice. Read on.
ksl kol kbR okopokiok okl ok skekoksoksoksk ok

As I teach in my Renegade Millionaire System, it’s not just
about how much money you make, but how you make it.

A lot of people make a lot of money - but in careers or
businesses that entrap them, obligate them, burden them,
stress them, bore them. The information marketing business
is a UNIQUELY LIBERATING business.

That’s why I call the legions of info-marketers who’ve
created or vastly improved their LIVES with my methods
‘The Most Unusual MILLIONAIRES’ SOCIETY In The
World.’

[ promise you — you can come on in, right now too!!

Well, you're invited and to find out all the details simply
click onto the link below:

Www.dankennedy.com/summit08
Consider possibilities like these:
She went from about $300,000.00 in income in 2005 to

over $1-Million in 2006....working from her ‘home office’
on the beach....with only ‘virtual’ employees.
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“| wonder if
this is ruining my .. “Watch Your
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Reality” Image?”

“Watch Your
Hand, Dan!"”
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The Return of the "NEW"

THREE'S
COMPANY

Discover How To

Build Your Own
Multi- Million Dollar

Info-Business

Glazer-Kennedy
SHOCKS Entire
Seminar Industry With

$5,000.00 Boot Camp
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Running A Restaurant s

Like a Puzzle...Make Sure
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Wally “Famous” Amos
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FREE REGISTRATION GIFT #1:
7 74" Rlengthy, in-depth Special Report that Dan is pre
i 2 paring for release shorty afte the frstof the year,ttled : RE
7 CESSION ESCAPE PLANS: HOW TOBOOST SALES AND
PROFITS NOW. This specalreportwil be sent o you via fst class

b mail as soon as ifs avaable. In tis Report, he is gathering and
RECESSION collecing and r-printing rumerous arties fepots, and oter ma
ESCAPE PLAN: ol o i o pet yers and s achives levant o sotss i
womaION challenging tmes, 50 you can re-ist it ol easily in one place AND

wee === qiqing NEW advice. This Reportwil be made available o Nem
bers for $195.95, butf yours FREE with Earl Registraon)
FREE REGISTRATION GIFT #2:

Celebrity Promotions Swipe File -As you've probably nofied
inthe newsleter we're conducting a contest where our Members are
submiting their bt and most successful examples (including achual re
suls) of how tey have used Celebriy in their marketing. As you know,
| c_;' Danand | are big beflevers in the power of celebrity on the natonal and
}“fag W local lvel. Consider tis your limate shorcutto S8D. (Value $97.0)

FREE REGISTRATION GIFT #3:

it romsewe  CHOOSE any “3 CD bundle” pick the bundle that
:':: g__,;:; can give you jus he kind of boost you need ight now.
( ©-2\ (£ (=7 Theseare minkoolectons of some ofour most popular
A A past Gold Members'audio CD's - ha | v personally
"y ottt and irdedy emeateg apcaion
S meey ustfor SuperConference SM atfendees. We'l gve youa
(¢ 22 O cericae that you can use o cam hese fee CDs on e
FEE BT e Soutmbeas (eSS0 Ol

atola valug of $177.00)
EARLY BIRD SAVINGS GIFT #4:

$500.00 DISCOUNT ~ EXPIRES ON DECEMBER 31T, 2008
That's over $969.95 in Free Gift Value!!!!
Yo get al shros gt FREE o o dhsount ft o4, 2 o 2 yo

regnd ot Fntr 1t 20
Flort an bk e o Rt o o ko s NI
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List Segmentation
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Dan Kennedy b J@%%%%%SE
Glazer-Kennedy Insider's Circle™ D
401 Jefferson Avenue PERMT #1148
Towson, MD 21286

Bill Glazer ‘

Glazer-Kennedy Insider's Circle

401 Jefferson Ave

Towson MD 21286 5308
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A Special Letter from Clate Mask, President of Infusionsoft

Every Infusionsoft User Who
Responds To This Letter Before
June 30th Will Receive...

o A FREE $5,000.00 Boot Camp on Advanced & Comprehensive
COPYWRITING Strategies. Secrets & Samples Exclusively for
INFORMATION MARKETERS Presented by DAN KENNEDY AND BILL GLAZER

o FREE Registration (normally $495.00) to Bill Glazer’s ‘A-Z- Information
Marketing BLUEPRINTS Day Seminar

o FREE Registration (normally $495.00) for your “KEY" Staff Member to
attend a comprehensive Infusionsoft Users ADVANCED TRAINING

o FREE Registration (normally $197.00) for your “KEY” Staff Member to
attend the Information Marketing Associations Advanced Office
Operations Training presented by Robert Skrob, President of the IMA

o FREE Marketing Acceleration Kit (normally $899) containing tips,
strategies and templates for Infusionsoft users, AND 24 DVDs of our
2008 User Conference.

e Plus a Chance to ‘WIN’ The Infusion 350 Z Sports Car.

Dear Infusion User and Friend,

Whether you’re in the Information Marketing Business or not, if you respond to this

&InFusionsort

2065 W, Obispo Avenue Suite 103 = Gilbert, Arizona » 866.800.0004 « www.infusionsoft.com
© Infusionsoft 2008
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Preview of 2010

Info-SUMMITSM Attraction

W

e

DAN
KENNEDY

Build It RIGHT - And They Will Come!
Info-Product Basics ‘n Breakthroughs:

How To Create Million Dollar Assets

Again and Again

It’s possible that no one has created, written,
produced, and brought to market more info-products
or more Million Dollar Info-Products than our ewn
DAN KENNEDY... for himself and for hundreds

of clients (authors, speakers, info-marketers)

distributed by companies like Nightingale-Conant, Day-
Timers, Entrepreneur and Guthy-Renker. ..advertised

in SkyMall and dozens of catalogs, over 30 national
magazines... over 35 years. In the past 12 months alone,
for self and clients, 20!

But maybe more important in that the sheer quantity
and dizzying diversity of his prolific info-product
development is his meticulous engineering of these
products to appeal to, attract, satisfy and convert
buyers into repeat, ascending and lifetime customers.
FOR THE FIRST TIME, at this year’s Info-
SUMMIT®Y, Dan will reveal The Psychology of
Powerful Products...including his ‘secret recipe’ and
checklists for development of info-products that have
maximum salability and irresistible proposition, and
connect with readers, listeners and users on a profound
level. Here, you'll hear Dan on building businesses,
brands, sustainable income, and influence through info-

products.

MANDOSSIAN

But then there’s the matter of speed to market, and for
that we turn to Alex Mandossian on “RE-PURPOSING
FOR POWER & PROFITS”. Since 1993, Alex has
created over $243-MILLION for himself, JV partners
and clients largely through speed-to-market product
development and multi-use strategies. For example, re-
purposing one tele-seminar presentation into 32 different
profit streams! AT THE Info-SUMMITSY, in total,
he’ll present Six Re-Purpose Plans covering ‘hard’
and online info-products, tele-seminars and webinars,
blogs, articles, front-end losers to back-end winners,
bonuses......plus his newest discoveries for marrying re-
purposed content and social media, which took his own
Facebook fan base from 1,000 to over 50,000 in just 11
months.

The list of industry leaders turning to Alex to design
joint-ventures, online campaigns and content re-
purposing strategies includes T. Hary Eker, Dan Sullivan
(Strategic Coach), Tim Ferriss (4-Hour Workweek),
Harvey Mackay (NY Times bestselling author), Frank
Kern, Armand Morin — even Donald Trump! If creating
product, if being sufficiently prolific is a pain in your
neck and a limitation for your business, you MUST
be in this Session! If you want to leverage each piece
of content into the most money — and into customer-
getting power — you MUST be in this Session!
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Conter | DanKennadycom

Episode 30- Mrs. Workingmon

Ocobe 131, 2010 | Autors Chrifr | p B

Email:

,Ms'fﬂmomc1o<£
OCTOBER 15TH

Relstrahon Closes
October 15th 15th .
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Can't see this e-mail th way you think # was meant to be seen?

lssus 22 - September 28, 2010

FREE Merketing Wealt, and Success Arices from The Placefor Prosperity WithOUT the Bl

Editor's Note from Bill Glazer
| told ya I'd be popping in from time to fime.

Can you believe it s the end of September? With October approaching, that
means the GKIC crew will be working like busy bees in preparation for the

- Glazer-Kennedy Info-SUMMIT(SM)... only about a month and a half away.
It's crunch time over here to make sure everything is perfect for all of our
 avent attendees. | hopa you are joining us there at the event. | myself, am
 very much looking forward to the event and catching up with my enirepreneur
- friends.

* Today's aricle Dantaks about the danger of thinking everythingis equal i
business and the fearless characteristics of the Renegade Millionaire
 entrepreneur, while tying his lesson into something as shocking as polar bear
 Testicles. Hmmm...

-~ To Your Success!

Mara Glazer



Firom the Desk of Kathleen Dohin, Assistant to Rory Fat
Restaerant Marketing Systerns Inc. ~
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I/ PAGES, including cover page: 2

Hello Bil

s wow or vever! lhvetocdliurﬁm\erforﬂg
MM&&EVDSMMQBJMMMM
Eiplogion Boot, Camp before. the. oy weekend, lc\omtlv.u}w
ou the. lows fist of pecple. wwting for these aud | mt to be sre
_ljwc\omtnﬁssa&‘!

You only have. until MONGHT |:)MQQ (that's Thursday
May 29) bearuse [ placing my first. thing Friday morwing,
IF you omt & eopy of the entire Boot Camp 2006 o VD

MMoCbmwd&rp,indu&iqﬂgngﬁm
Millon Deller Marketivg Maunl, over $2988.88 in FREE
BONUSES, aud #1000 distunt, plus all the semivur bowuses -
lmiaﬂuo\i»gt!\e(omscjwwmﬂ\cgmt&djww
still qet. Fax it back to me st -B00-T26-208S or ML me
toll free at 1F800-398-S (R read the ineredible detalls st
M.m\yfhttw/bootumﬁmhox!!

| hare. o give the. production comphy my finl wmbers, co
this is yor LIST CHMCE!

Katheen

K Ywmgﬁgtl,oooxjwmpdm,wuuﬁlmtk
sl to offer this agu ouee. | plice. g order, <0 | weed to hewr

from o before. it My 25 iwnaronfittcon/booteupicsbox

Received Tine Mar.24. §:25H

‘-~, | Want the Steak, Not the Beans!
%4 FINAL NOTICE!! % %
0

0 *0K. RORY, GO AHEAD AND SEND ME THE GIANT MAGICAL INCOME
EXPLOSION BOOT CAMP IN A BOX ON 30-DAY FREE INSPECTION. You will not charge my
credit card even one penny unflthe 31 day - and f | do NOT want to keep everything to keep
drawing from for months to come, | can retumn it within the 30 days, owe and pay nothing, and
stil keep the Breakthroughs Collection for my trouble, as a FREE GIFT from you. On that basis,
rush me everything!"

1 understand that §am proteeled by your almost unheard of, Beller Than Risk-Froc, Double Guaranice!

1. 1 for any reason or no reason at all, 'm not satisfic in the frst 90 days afler receiving the package... Lo

reum it for a full and immediate, no questions asked, no hard feelings, no hassle refund!

2. 1T decide to keep the package after 90 days, T have another 90 days (6 months total) to make at least
$25,000 xtra dolars in my business (por your inslructions) or I will reum (he package and you will cul me
a choek for cvery cont 1 paid... and...| can Keep the $1.497 in o bonuses and all of e handouls no matlcr
what happens just for giving ita try.

. DUT T Tfind all the value that you have promised me, and Tsend you a one to two page letter describing the
imypact this has on me, the decisions T make, the new strategies T set aut to implement, thea you'll send me a
§250.00 DISCOUNT CERLFICATE valid for the 2007 Bool Camp.

0l rosponding belore Midnight My 25th, 2006, | wean Boot Cemnp 1 A Box fer 0% OF1! | wnderstend tht the Bool

Camp in a Pox will not he shipped to he until lats Mayfearly June to allow for the creation of the D\@ﬁi ("Dc
/]

ey

Please send me the:
00 Deluxe Package for $998.30 (Actul Frice$17) 3 ‘/I'
- Includes Audio CDs and Video on DVD's of over 20 hours uf the boot Cenp, al (he menusls IS Sf

and handouts andan Alumni Certificate to attend future Poot Camps for at Jeast an §1,201 discount. 'ad
the —~
Basic Package for $747 (Actusl Frice $1.44) }00 I/

= Includes Audtio CDs nd the menvels wnd handouts from the event, e

After my 30 Day TRT: Review T will be paying in threz installments slarting on the 315 day and the &
two installments 30 days apart after that,
Tknow T can’t lnse, Twill pay in full now, please include with my package the DV of the A-7, 1,2.3 Profit
Maximizer Seminar as a Bonus (valued $397)
Sign Me Up for Next Year! - Rory L misscd your mosl amizing Evenl ever and don'l want lo e it happen g,
Sigm me up for Bool Camp 2007 al the Alumni rat of $637 right now and nolify ma of detais as soon as iy are
available, T hnow it will be i late March or carly April 2007 and I can pay in 6 EZ mon(hly installments,

Name: Keslauranl:

o
S

0 0O B8 g

Address: Cly: Stale: Lp:

Phonc: Liax Limail:

[ Check by Tax: Please Tax Check with tis form.

O0R

Qovedit Card: B Sec Code:
Tn arder to avoid interruption af service or for split payments, please specify a 2 cradit card that we may use!

(64 /4 Fap: Sec Code:
Signature of Card Holder:
Note: Phons and Fax Mandatory. Email aptional, however cortain periodic up-dates will be scnt ONLY by email. Providing this informiation
coastivts your permission for Restaurant Marketing Systems ., o Rory Fattto contac ou rogarcing refated informatin via these micags.
For ExtraFastServiee! i
& Faxtslomlo 18007262005
@ OrCall Toll Free, 24 howrsa day, 7 days a week 1-800-398-5111
Or You muy send your check or money order {o: Restaurant Macketing Sysicms Ing, 1124 Fr Ave, #161, Bliane, WA 98230
Received Tine Mar.24. 5:25PH




VOICE #1: Look up in the Sky.... it’s a bird
Voice #2: It’s a plane
Voice #3: No....it’s Superman

Superman Voice: Hello this is Superman taking a brief break from saving
the world from mass destruction in order to give you a SUPER-SIZED
WARNING about the offer to receive a FREE Bonus Renegade Millionaire
that Dan Kennedy will exclusively be delivering absolutely ends on
midnight December 31°,

This is the day before the SuperConference which is also known as THE
Meeting Place of MARKETING And MONEY-MAKING SuperHeroes.

For example you’ll hear Super Presentations from...

America’s most famous Sales Trainer, Tom Hopkins, known for turning
ordinary sales professionals into Superstar Sales Champions.

Armand Morin, who knows how to make the internet sit up, bark, roll over,
and plop jout gobs of money faster ‘n the Batmobile can pop a wheelie.

Captain Qutrageous Advertising, BILL GLAZER — with 14 NEW
DISCOVERIES AND STRATEGIES, fully supported by ACTUAL
EXAMPLES....reserved for the SuperConference, NOT shown elsewhere

And of course

Magnetic Marketing Man...Secret Identity: Dan Kennedy

As Magnetic Marketing Man, Dan has single-handedly transformed the
marketing practices of businesses in hundreds of different industries and
professions.

Dan is putting together an ENTIRELY NEW PRESENTATION on how to
get from [dea-to-Inspiration-to-Implementation at super-speed....with a
hand-picked Panel of top “git ‘r done’ers”, each talking about the single
most powerful tactic they use.
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AVE CONCERN

Recession or Riches - It's your choice

A{dermanseeks S50Mtorestore c|ty ceme ﬁ:&“:{éfﬁj{;‘jﬁfﬁgém ‘:&"a:

NODAINL20 T &
o & FREEwithpre-reglmﬁon

(or$3995 2t thede)

s tomeot ol

3 The fastestand bestway tocreate i
millions of $58 (na good o bad econor* ;
X HovtobuyRelbsatevty 2
“NO" money Down i
[ 3 Thedifference betweentheadvice 2
givmmlnnldundwmmdm%

! j\L Register onfine at.

s \ e W CalgaryFastTrack.com
i Moreinlo mem or call 1-877-RICH CON
9 M%M (1 -877-742-4236)

N onPgl2

Sarah Brown, 3, who spent
151 days at Foothils hospital
afterbeing born four-months
premature,cheers yesterday
yith mom Tannis, ister
Briclle,5,and dad Darcy,
during the 32nd annual Sport
Chek Mother's Day Runand
AWl More than 15000
plehi the streets to help
raise money fo neanatel
wnits at Calgary hospitals.
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Why? Because the manthly Passve Income (i
money | don'havetowork o) rom my many busineses,
realesate holdings and nvesting ventures s morethen
whatmost Cnadians workhrforalyearlong

Ive made money durng.good economies and fye
also made money during bad economies, (i fat, huge
fortunes have been made during the worstof economic
times).
‘ Nowdon’tgetmemonguldon’tsaythigtobrag;Iam
tflng youthis becausewant youto ko that o't
takagood talk~ actually dowhet il teach you to o,

But | Haven't Always Been So Successful..

Lam the st o aditt - was  very poor studentin
highchool and Unvrsiyinactttookme an et year
Justto et though). And when nllydd raduate,my
fist job right out of the door was with the Abera
Govermment! | puaed around ata deadeend $30K a ear
Jobforfatoalong before  coulen’t tanditany more ang
quttostatmy own compay, Duing the 9 b up
aconsderabl RealEstateporfli, and | ept aoing with

fferent businesses andnvestment opportuniesaswel, | e’

Infact, by the time | read Robert Kiyose's al time bt

sellng ok ichDad Poo Dad' s ey doingery | - oenS

el fnancily,

v o mpressedwith Kyosak's message o 2001 |

became 3 ‘Rich Dad Facitator' to help spread the Rich
Dad message to Canadians. And now, after all of these
years L amvery pleasedtohave been ableto show ensof
thousands of Canadians acossthe country how to tale
controlofthel onn inances and to v ife on thefr own
terms. | have spured dozens and dozens of people o
become mutsillonaies i  years orss. Now do nt
take crdit for thei succes - they ook the action and
actulycidsomething - and | am just happy tht | vs
abletoinspirethem nsome vy.

00 TR AONUIY S vt
TR T4 TRRE (IWravii bl i

Toumos. A e Knowledge that am going toharewithyou.

fand thatyouraccountant/finencl lamne willnot, o arenot e
10 el you) you wil leam what you need to do to hecome truly
financially free

1t my mision to expose how the Big Banks and Financil
companies abeays make money off average Canadians it thei
“Management Expense Ratos' nd fees -even when teirnvetors
atelosng thelshits by follwing therousy advice. The gamels

- tacke aganst the averageivestor - and is compleely i thelr

fo...nlss you learn the stategesof the rich and"hecome the
bank 1 show you ot this FREEevent,

YouWillLeam Worein These3 HoursThan Most Speakerswill
taachyouin 3 days! !

Kenowtha i pretyseep clam bt s absolutely TRUE. My
teaching sty s ihtyears ahead o the way you are e to

laminginschool. My sessons allow youtocapture the formaton I

ch fsterand asethanatnyseinryou have ver b 0,
| “nevrthougtttl okl bamomuchndganso

michduring e semine, wouldecommend mmend tisFost

Tk evntonyne oo toeancily

What Does Being Financially FREE Mean? Itmeans you never

haveto:

K Workforsomebody ese.

X Limityour holcaystojust2 weeksayear,

¥ Order the cheapestitems on the menuata iceretadrat,

¥ Arguevith yourspouseabout morey,

et taken advantage ofwith tup inancial ahice from
broke “professonal adisors,

A Worry that you won't ave enough money atthe end ofte
month,

SoHow Long Will  Take You o Become Financially Free?

Iﬁrrnlybellw_ethathERYONEca’nbeweaMfywiﬁinSyearsor

4 soonerofattending ths e changing FREE event,

Thissvery possoe, Thousands o people o have attnded
s Vet seme event are el on tef ey to fancil eedom,
They not only leamed the sectts of th Rich they realized that
teing ACTION il ensure thef personal inencl reedom - Just
et wilforyou.

TR S +

MUY ST T ENGTRAE YUV A {0 907,70 VAIUE)

UL o m oo #

PoorDad "4 § ?N’ ,ai,’;; f
Juthor 168 d

il I Y

fusenli®  Canddin®
RobertKryo:fukt e
Darren Weeks

\

Here's fust some of what you w’ﬂ!eam.’

1 Thefastest and bestway t
create milions of $55 (ina
good or bad economy),

1 Howto buy Rea!Etatewith
‘i’ money down,

' ¥ Thedifforence etween the

advice gived o the Rich and
3theMi dle'(las.

(ho
DadShargs his Strate ies o

“}.

nomy, Up

(Ao Tt
\d fntwontjoutosmo i

il i |
CHLGHRY J

Monday, Way 11~ The Blackfoot Inn
Tuesday, May 12~ Triwood Hall
Wednasday, May 13 - Quality I Aiport

AIRDRIE

Thursday, May 14~ Best Wester Ragency Inn
Eventsat 12n00n and 7pm

FREE with Pre-registration

(. (093995 at thedoor)
"Register online at |

www.CalgaryFastTrack.com

oall 1STRICHON L ‘
(1-877-142-4036) |
“Mr. Kiyosakiwill not be present;
k4 4“

0603053026607
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“They All Laughed When | Took An Extra Four Minutes
To Fill Out My 2000 Boot Camp Enrollment Form By
Midnight 12/31/05 ... But Their Laughter Changed To
Amazement When | Saved Over $700.00 Bucks -- | Got
Chauncey's New Super Secret Client Acquisition Strategy
He's Using THIS Tax Season -- And | Didn't Have To Pay
The Tuition Until March 2000!"

Special 2006 Boot Camp Offer
‘Magically Disappears” Rl T s Ss
At The End Of 2005! ?:)u«iteo%dLynchbu:gRoad

Charlottesville, VA 22903

FAX Reverse Side Of This Post Card ASAP!

'




EARLIEST REGISTRATION & BEST DISCOUNT
BOOT CAMP ENROLLMENT FORM

Plus FREE Registration™ -- Tuition Paid In March "06!

____YES, Chauncey! I’'m ready to Magically Transform My Tax Business! I’ll take
advantage of the Extra Early Bird Registration Discounts and FREE No Tuition Fees
Charged Until March *06 and I’ll be in Dallas, TX on October 6 & 7, 2006!

| UNDERSTAND THAT THIS BOOT CAMP IS 100% GUARANTEED!! I'm registering with the understanding that if [ am not
COMPLETELY THRILLED, PLEASANTLY OVERWHELMED and armed with Secrets worth at least $67,000.00 short term and
considerably more long term, I can receive a 100% refund of my entire tuition investment PLUS up to FIVE-HUNDRED DOLLARS

500.00) towards documented travel costs!

*Small Deposit Required To Hold Your Reserved Seat - See Details Below

U My ADVANCE SAVINGS fee is only $1,297.00

(an early bird savings of $700)
Spouse or staff members just $397.00 each (a savings of $200)
REGULAR FEES $1,997.00-SPOUSE/STAFF FOR $597.00

Name(s) of Spouse / Staff Membe(s) Attending:
1)
2)
3)

I Want To Invest In My Tax Business (And MY Business Life) By Coming

To Your 2006 Boot Camp — I’ll Pay The Tuition This Way:

check ALL that apply

check ALL that apply

(1 1 want to take advantage of your Early Bird Discount now, but
wait until March 17, 2006 to charge my credit card in full.

0 1 want to take advantage of your Early Bird Discount now — en-

closed is my post dated check (3/17/06) for my full tuition
balance owed.

{1 want the Early Bird Discount, but I'd like to use your
Installment Plan beginning 3/17/06, so my total tuition PLUS $100
(for multiple payments) will be divided equally over 6 months and
charged about the 15" of each month through August *06.

0 1 want to attend your BONUS DAY (the day before Boot Camp
- Oct. 5 for HALF PRICE! ONLY $298.50! - Regular $597.00
[Spouse / Staff $197.00 - limit 2] Many attendees of previous
“Bonus Days” have expressed this event was the highlight of their
Boot Camp experience! Seating is LIMITED!

U 1 have attended one or more of your previous Boot Camps, so I'm
entitled to your Special Alumni Rate - Only $597.00! [Spouse /
Staff only $397.00] .... Please wait and charge my account in March
"06 this way: [please circle] Credit Card or Post Dated Check

O NEW! Add my name (and additional attendees if applicable) to
your list to attend “Night Before Boot Camp Networking Party”
October 5" Starting at 7:00pm in host hotel in Dallas, TX.

(This will be a blast!)

O PLEASE RESERVE AND HOLD MY SEAT(S) AT YOUR
2006 BOOT CAMP! I understand I do NOT have to pay for my Boot
Camp Tuition until March '06. Charge my credit card a Deposit Fee
of §75.00 now so I can get credit for the Advanced Early Bird
Discount. This deposit will be applied to my tuition owed in 2006.

U I'm an Alumnus - Please Reserve My Seat(s) At The Boot
Camp In 2006. My Deposit Fee is $25.00 - and put it on my credit
card. Tunderstand this deposit will be applied to my Alumni Boot
Camp Tuition Fees in 2006.

O Chauncey - I'd rather NOT WAIT UNTIL MARCH 2006 to
pay for my Boot Camp Tuition. Please charge my credit card in full
now (before 12/31/05) and by doing so, I get an EXTRA $100.00
Discount off my total as a REWARD for pre-paying before

tax season! ($800.00 Savings Total)

Based On The Above, MY Tuition FeeIs: $
BUSINESS NAME

Total (RTBS Staff Will Confirm With Confirmation Info)

Advanced Early Bird Discounts &

ADDRESS

March '06 Delayed Payment Options

CITY
PHONE

FAX

STATB. . ZIP. '

ONLY VALID IF YOU REGISTER AND
PAY YOUR DEPOSIT BEFORE 2006!!

EMAIL

Credit Card: VISA MC  Amex Discover (circle one)

12/31/05 DERDLINE!!

FAX THIS REGISTRATION FORM TO:

(434) 984-1590

Or, Call Toll Free 1 (888) 786-2616 ext. 114

Credit Card #1: Exp.

In order to avoid interruption of scrvice or for split payments, please speify a 2" credi card that we may use:
Credit Card #2: Exp.
Signature: Date:

MAIL: RTBS 504 Old Lynchburg Road, Suite 2,
Charlottesville, VA 22903

©2005RTBS
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MATT FUREY
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\ His Incredible Info-Product

DAN KENNEDY PRy

The Ever Restless Innovator
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THAT'SWHATYOU'D BE IFYOU FULLY
GRASPEDTHE INCREDIBLE INCOMES OF
THE INFORMATION MARKETING
ENTREPRENEURS FOLLOWING MY LEAD...

..the relative ease with which they make such large incomes...and the liberated lifestyles they live.

Consider, just for example, one recently grumbling about ONLY making about $150,000.00 net profit

from 7 days’ work putting together mailings and then delivering the product. Believe me, if you could be a

fly on the wall in my meetings with my info-marketer clients, you would turn neon green with envy. 7 how-

ever, have a better idea. Why envy us — when you can join us? (And still pocket a member discount if you hurry,)

Dear Inner Circle Member,

‘Normal’ business can be ugly,
can't it? Buildings, equipment, inventory,
employees. I find, in my coaching groups,
we actually spend less time talking about
and working on marketing than on these
kinds of problems. Sure, my kind of
marketing can turn ordinary businesses
into extraordinarily profitable businesses,
but still, they are laden with hassle and
complexity. Sometimes they are a ball-
and-chain. Sometimes they are boring.
Even at their best, many can only support a
get-rich-slow program (not get-rich-fast).

That’s why awhole lot of “regular”
business owners in my world really ENVY
those of us in information marketing,

Here, in MY world, one good
sales letter can support you in style for
years. Here its ROUTINE TO MAKE
$100,000.00 TO $200,000.00 in a
weekend....or with an e-mail marketing
campaign just over a matter of days.
Here, we get to invest just about all our
time in marketing, because of the purity of
the business. Here, we turn ideas directly
into money. We make money materialize
out of thin air.

I say: Why envy us?
Why not join us?
The place to BE is at this

years annual Information Marketers'
SUMMIT. This is the place to see for
yourself hundreds of people taking

dozens of different approaches to making
$100,000.00, $200,000.00, $500,000.00

A MONTH as info-marketers, deploying
media.

This is the place to investigate. ..
inside
information about the businesses that are
making lots and lots of people rich. Who
has migrated to our kind of info-businesses
successfully? You name it.

discover...learn

about....get

Accountants Executives

Ad Specialty Salesmen Hair Stylists
Insurance Agents AttorneysAuto
Shop Owners Chiropractors
Mortgage Brokers Dentists

Real Estate Agents Speakers
Restaurant Qwners Magicians
Retail Store Owners Surgeons
Importers/Exporiers Salesmen

...Actually every imaginable topic,
business category, or subject you
can think of!

Men, women, young, old, highly
educated, barely educated, from every
nook ‘n cranny of north America and
many distant lands.

There's absolutely no legitimate
redason you can't jotn us, and make a
whole lot more money, a whole lot more

easily and have a whole lot more fun than

in your present business or career.

So if youd like more income OR
more wealth OR more freedom, why sit
on the sidelines as a spectator, watching
us, green with envy?

If you feel like your marketing
savvy has outgrown your opportunity,
then you really need to be here. Why stay
stuck? T think one of the worst traps of
all business traps is the opportunity that,
on a 1-10 scale, is, at its best, a 5, while
the entrepreneur has grown his marketing
and sales skills, his appetite for wealth
and success to a 9. If you're that person,
you chafe at the ties that bind you daily.
Well, this is the place to discover the right
opportunity for you, to break free.

Of course, if you're already toying
with or getting started in information
marketing, then you KNOW this is the
place you must be — in fact you might
very well be one of the great many who've
already registered with no more nudge
than my little mentions in the newsletters.
You know this is the place to rub elbows
with, meet, pick the brains of the top, top,
top information marketing entrepreneurs.
People like last years Info-Marketer of
the Year winners, Brian Sacks & Nigel
Botterill;
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NOW, THIS ISTHE PLACETO COME
TO GO FROM ZERO TO $600,000.00
AT BREAKNECK SPEED, TO GET
UP TO SPEED, TO FIGURE OUT
WHAT YOU WANT TO DO AND
GET EQUIPPED TO DO IT.

It’s quite likely that not too long
ago you thought like a “normal business
owner.” Then you got Kennedyized. You
started thinking like an entrepreneur and
a direct marketer. You had the kind of
transformations described by the people
in my NO B.S. DIRECT MARKETING
FOR NON-DIRECT MARKETING
BUSINESSES. And youve undoubtedly
observed the seemingly endless parade of
people making this next transformation,
into  being marketing
entrepreneurs....some in addition to their

information

regular businesses, some in place of them.

Like Scott Tucker, who still
makes over $500,000.00 in his mortgage
business, but has added an information,
seminar and coaching business from which
he makes another $600,000.00 a year. He’s
kept his “day job.” Or like Dr. Paul Searby
who sold his dental practice and went full-
time into information marketing, and now
makes more in most months than he did
in a full year in practice. He dropped his
“day job” like a hot rock. You can’t help
but notice these people. You see person
after person guided by us into success in
this field — in many cases, success beyond
their wildest expectations. Like attorney
Bill Hammond, who originally thought his
foray into information marketing might
be a nice little sideline to provide some
extra money for his kids’ college education
— but saw it become a million dollar a year
business of its own, still a sideline. You see
this going on. Why wouldnt you want to
be a part of it?

Well, you're invited.

And 1 will even guarantee that
your trip to the Info-SUMMIT proves
to be one of the most fruitful trips of
your entire life: if, at ANY time during
the three days of the Info-SUMMIT, you

and that you dont belong here or that 1
somehow misled you in this letter or you
are otherwise disappointed, you need only
say so to receive a full 100% fee refund
PLUS UP TO $750.00 toward your

documented travel and lodging expenses.
The only possible way you can lose is by
NOT being here, by staying home, by
continuing to sit restlessly in the bleachers
watching others turn into money miracle
workers, letting yet another year go
by status quo, an outsider peering in,
mumbling “why not me?” Why not
indeed?

0h, and this Summit’s theme is:

SPEED!

SEE, ]’VE lOllg hﬂICd pCOpl&S,

negative reaction to the phrase “get rich
quick.” What's so good about slow? This
years Summit is all about creating new
businesses fast, launching products fast,
bringing in huge sums of money fast,
growing companies from teeny to gant
fast. Fast, fast, fast.

We've put together the
ULTIMATE SPEED TEAM - people
who, again and again, go from ‘ided’ to
$100,000.00 or $1,000,000.00 at blinding
speed. (You can too.)

So, let me dig in and tell you
about some of the major attractions at this

year's Info-SUMMIT:

A MATT FUREY will share his “Steps
Traveled in Going from ZERO to
MILLIONS” of dollars of yearly revenue
and millionaire wealth
marketing in just a few years.

A BRIAN KURTZ, The 100-Million
Dollar Man FROM BOARDROOM,
INC. will take you inside this publishing
giant and show you how they leapt from
$5-Million to $100-Million in yearly
sales.

A DAN KENNEDY (thats me),
The Ever Restless Innovator. I will be
making two prcsentations at this ye:u’s
Info-SUMMIT: (1) “How You Can
Sell ‘Ultra—High Priced’ Information

Pl'Odl.lCtS and Scrviccs” Wld’l area or

other exclusives. And (2) “How To Make

via internet

$100,000 To $1,000,000 A Year (Or
Even More) In The Consulting And

Coaching Business.”

A BILL GLAZER who has had to
master the art of creating Info-Products
AT RECORD SPEED will show you the
best strategies for “Fast and Prolific Info-
Product Development.”

A ALEXANDRIA BROWN has become
THE authority on driving sales via E-Mail
Publishing will show you how to achieve
“Star Power Marketing,” to attract and
captivate legions of customers, who buy,

buy, buy and buy again.
A JEFF WALKER called The 24-Hour

Millionaire who is an ‘under the radar’
info-marketer that will show his ‘step-
by-step” process of “Masterminding
Enormously Successful Info-Product
Launches.”

A Two Internet Sessions with “BOY
WONDER” YANIK SILVER: In (1)
Yanik will tell you “How To Find,
Re-Package and Sell FREE Product
Content” and (2) “Tested And New
Secrets Of Mega-Profits From Affiliate
Programs & Joint Ventures.”

A RICH SCHEFREN is a bona-fide,
multi-media entrepreneur who is an expert
in “Streamlining Business Operations,”
managing fast and dramatic growth, and
profiting from EVERY direct-response
media.
Bonus Session: DAN KENNEDY &
BILL GLAZER again — this time with
“Back To The Basics, Don’t Forget The
Fundamentals” — like snail mail. This
will be a super-fast-paced review of the
ESSENTIAL building blocks of a high-
profit info-business that lasts.

Now, SURELY YOU SEE that
this is a line-up of REAL WORLD
EXPERTS who can put all the pieces

INSANITY FAIR 1l




- including the answer to the biggest
question in the mind of any ‘beginner’:
how can I get off to a FAST start
and start making serious money
IMMEDIATELY?:2?

But, incredibly, there’s even
more.....there'll be a new “Showcase” of
info-marketers’ different “done for them”
products and services and an insiders
discussion of this fast-growing segment of
the information marketing business (which
I'll participate in)....the competition for
Glazer/Kennedy 2006/07 Information
Marketer Of The Year, including a
dazzling display of the best-of-the-best-of
marketing examples.... AND.....

Could there possibly be something
bigger and more important at the
Info-SUMMIT than all these top-
flight experts and info-marketing
superstars and what they have to
say? One word answer.....Y-E-S.

the attendees....to the opportunity to
find, meet and form relationships with
so many other smart info-marketers
gathered in one place. If you come to
the Info-SUMMIT with that in mind
and make a point of meeting as many as
you can, participating in conversations,
hang out assertively, you ARE extremely
likely to find the million dollar idea,
opportunity or contact.

If you think you might find
a higher caliber group including info-
marketers of all levels of experience,
know-how and success — including people
who've become millionaires and multi-
millionaires in this field - anywhere else,
you're sadly mistaken.

Clearly, You Have To Get To This
Info-SUMMIT (Unless Fast Creation Of
Huge Incomes With Less Work Than Any
‘Normal’ Business Really Doesn Interest
You). So Dont Mess Around. Register
[mmediately - While You Can Still Pocket
A Member Discount.

Its interesting: what you
overheard your parents talking about while
hiding at the top of the stairs as a kid was
undoubtedly more influential in your life
than what you were taught by your teachers
in the classroom, and that might be good
or bad. I remember, the first National
Speakers Association Convention that |
went to, | sat in on every session, and |
did not find anything useful (that won't
happen at the Summit) - but [ got two
real “gems’from listening in on hallway
conversations during the break. And I met
three people who were extremely valuable
for me to meet, in different ways that I
never would have met otherwise.

My point is: your time in the
halls on breaks, at meals, after hours in the
cocktail lounge might just be as valuable
or even more valuable than everything you
hear said from the stage.

In fact, what we hear MOST from
Info-SUMMIT attendees is testimony
to the value of the networking.....

WARNING: Yes, you could easily
be locked out. This Info-SUMMIT
was 91% SOLD OUT before | ever
wrote this postcard!!!!

The Cure For Green-With-Envy
Disease: Get Up Off Your Wallet And
Get In The Game!

I know, you've been waiting for
me to get to the cost. So, the answer is
— a modest (in my opinion, too modest)
$2.29500 for Gold Members or $1,797.00
for Gold+ Tele-Coaching Members, plus
only HALF PRICE to bring your spouse
or a W-2 employee or 1099 associate in
your business. (You will even be charged
in small equal monthly payments from
now until October 2006.)

And, as [ said earlier, I'm happy
to give you an ironclad GUARANTEE
against waste or loss or disappointment.
I warn you: this Info-SUMMIT will

probably scll out in a matter of weeks after

release of this announcement....probably
BEFORE the DISCOUNT DEADLINE
on the included Registration Form. So
you MUST act quickly or risk being

told you have to sit on the sidelines as
an envious spectator for another whole
year.

FOR COMPLETE DETAILS GO TO
dankennedy.com and click onto
the link for the Info-SUMMIT.

The Glazer/Kennedy Inner Circle Info-
SUMMIT takes place November 2
— November 4, 2006 in Atlanta, Georgia
immediately following Bill Glazer’s full
day ALL-NEW “Accelerated A-Z Blueprint
Seminar” and Gold+ Networking Dinner

on November 1%, Atlanta is a great city to
hold this event. [t an easy and inexpensive
plane flight from just about anywhere in
the continental U.S. We'll be hosting it
at a first class hotel where we've made a
Super Deal to get you great rates. (Hotel
information will be sent to you upon
acceprance of registration.)

Return  the enclosed Form
TODAY or register at dankennedy.com

Dinv S. Kennepr

PS: This year, the entire day before the
Summit, Nov. 1%, Bill Glazer will be
conducting an ALL-NEW “Accelerated A-
Z Blueprint Seminar” absolutely ideal for
anybody new or already in info-marketing.
You should not miss this either!

See Ya At Info-SUMMIT 2006!

IV INSANITY FAIR
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Glazer-Kennedy lnner Circle 8
— | 407 W Pennsylvania Ave
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FREE DVD Shows You
Amazing Secrets Of

What You've Been Missing
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I hope you find the words on the following pages and included DVD a creative
inspiration.....Bill Glazer

Free DVD Shows You
Amazing Secrets Of What
You’ve Been Missing

Dear Glazer-Kennedy Inner Circle Member,

We’ve been looking over our registrations for the upcoming MARKETING
& MONEY-MAKING SuperConference and we're shocked and surprised
that your name was missing. (Okay...maybe I’'m going a bit overboard.)

I could only come up with two plausible reasons why you haven’t yet
registered:

(1) You’re too busy earning a living to take a couple of days away from
your job to learn how to make real money. If this is true, then even if
you own your own business, you really do ONLY have a job, don’t
you?

Ot......

(2) You’re not convinced that the SuperConference is right for you, even
though hundreds and hundreds of Members attend year after year
reporting outstanding results.

If either (or both) of the reasons above is true for you, then I urge you to pop
the DVD into your player and watch some of the highlights from last year’s
SuperConference. It will give you a great idea of what you can expect and
I’'m sure once you watch it, you’ll run to the fax machine and send back the
enclosed Registration Form or go online to dankennedy.com and click onto
the link to register for the SuperConference.

To be blunt.... at Glazer-Kennedy Inner Circle we have a real interest in
your success...and pardon the pun, but that’s NO BULL! If you want to




72007 MARKETING & MONEYMAKING SUPER-CONFERINEE,——
REGISTRATION FORM

Step 1: D Register me for the 2007 SuperConference (Chicago - April 20th-22nd).

| Wouldn't miss this for love nor money!

Check your current membership level registration fee belgw:
_ NON-Member ~ —294706-'4,,697
__Silver Member Aamor*& 197
__ Gold Member 494760 4 / 6°I7

__Gold* Member 44780,/ 1,197
Or UPGRAPE My Membership AND SAVE!

Please upgrade my membership now so I can SAVE on my 2007 SuperConference registration fee!
(Upgrade entitles you to the lower Registration Fee)

__ FromGold toGold* __ Frow Silver toGold _  From Silver o Gold+
Step 2:  Note ADDITIONAL PERSON(S) ATTENDING the SuperConference (maximum 2)

D I want to register the following additional ‘eligible’ attendees for the SuperConference (Spouse, W-2
Employee, 1099 Associate) before midnight February 28th and receive an ADDITIONAL EARLY
BIRD $50.00 DISCOUNT. Instead of $449.00 each, charge me just $399.00 each.

1 2;

Step 3: D Also, register me for the BONUS Renegade Millionaire Day exclusively with Dan Kennedy.
__ NON-Member $149700 __ Gold+ Member 149700
__ Silver Member 99700 __ Gold Member 69700

~ Step4:  Note ADDITIONAL PERSON(S) ATTENDING the BONUS Renegade Millianalre Day (maximum 2}

D [ want to register the following additional ‘eligible’ attendees for the Bonus Renegade Millionaire Day
(Spouse, W-2 Employee, 1099 Associate) charge me just $199.00 each.
1 2

Step5: ([ Seleet Payment method.
__Pay In Full Now (Deduct $50.00 Bookkeeping Discount)
__ Equalizer Payment Plan (Balance Split In Equal Payments, Now through April)

__ From Inside The Batcave: We have ONLY made the recordings from the 2006 SuperConference available to its attendees and we have NOT and will NOT make
these recordings available to all GKIC Members. However, we have decided to let YOU have a set of these Top Secret Recordings. There are over 28 hours of recordings
including Jim McCann, President of 1-800-FLOWERS, Dan Kennedy presenting the TEN WORDS THAT THE MOST SUCCESSFUL ENTREPRENEURS USE TO
GOVERN THEIR EVERY ACTION, Larry Steinmetz presenting “How To Sell For Prices Higher Than Your Competitors,” Bill Glazer presenting "“The Ultimate Shortcut
Into The Information marketing Business, " Lee Milteer presenting “Inside The Renegade Millionaire System," Jim Rohn presenting “How To Design A Top Quality Life”
and a complete day on “Everything Internet” with Derek Gehl and Yanik Silver. Only available on this Form with your ‘07 Early Registrations: just $397.00

($12.97 S&H North America / $24.97 S&H Intemational).

PLEASE WRITE LEGIBLY

Name: Date:

Business Name (if applicable):
Address (No P.O. Boxes):
City: State: Zip Code:
Phone (W) (H) (C)

Fax: E-mail:

Credit Card: _ Visa _ MasterCard __ American Express __ Discover
Credit Card Number; Exp. Date:
Signature:

FAX BACK To: 410-825-3301 Attn: Darlene
Mail To: Glazer-Kennedy Inner Circle / 407 W. Pennsylvania Ave. / Towson, MD 21204
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*Charles Boday
“LisaWigus
“Eaz Tahr
*Augustne Ojo
*Mike Zuckeman
*Tom Conway
“Suzanne Travers
*Jane Cranston
“Jeff Johnson
“Jemry A. Jones
“Davd Brady

*d O¥eefe
*Harun Bahri
*Eric Ondnck
*Judith Zabalaoui
*George Cochran
*James Fairfield
*Dusty Everson
*Eric Osansky
*Susan Berkey
*Ramon Vela
*Axana Rodrguez
*Dr. Charles Martin
“Russ Lowy
*Sybal Janssen
*Stephen Oliver
*Diane Roahrig
*DC. Faweett
Ao Rosenberg
*Marigne Green
*Brad Cooper
*Scott Braden
*Jose Dejesus
*Dick Fryman
*Dwight Woods
*Eric Sbarge
"Andrei Kossyrine
*Rudi Maren
*Nichael Bonn
*Phil Cadorette
“Fred Gagnon
“Timothy Seward
*Chuck Hansen
*Cameron Moss
*Matthew T. Strong
*Dr. Paul Searty
“Gene Kely
*Chrs Bownan
*Michae! Rodetsky
*Carol Frank
*Chris Zavadowski
*Paul Galasso
*David Leslie
*Kevin Saffer

Here's a Partial List of The Smart
Glazer-Kennedy Inner Circle Members
That'll Be Getting Together in Chicago

For SuperConference 2007, April 20122

...If your name isn't on this lst, you'd better sign up right now before if's SOLD OUT!

“Matthew Lee *Louis Wright
*Dan Curriden “James Lange
*Cnartes Wiliam Petty Il *Lawrence Lok
*Ken Spartow *Martin Fogarty
*Coleen Francis *JeffFriedman
“Matthew Gilogly *Beth Emmers
*Gerald Oversirest *David Hiton
*Dan Crcks *Quentin Chen
*Al Smith *Christopher Condon
*Tin Braun *Anthony Gedge
*Michael Ve *James Maiinchak
*Eiizabeth Simeone *Parick Strubbe
*Chet Rowtand *Peter Brady
*John Banry *Patrick LaBoone
*Chris Port *Sheloy Brown
*Jason Pohlonsi *Travis Tollestrup
*Biake Livingston *Jil Wolloth
*Brett Fogle *Larry Hines
*Jim Ekman *Angelo loarides
*Rick Grunden *Stephen Snyder
“Patick Consing *Bob Stela
*Steve Underation *Manvin Pantangeo
“Aex Lowy “David Dickson
Troy Whie “RobertE. Gardner
*Karen Monath *Phil Walker
Vichael Miget *John Rinald
*Donald G. Trosper Elena Koval
Craig Garber “Melvin Yates
Denise Cesena *Gayle Carson
*“Jon Esposto “Eilpan Preuss
*Jonthen MeCuloch Temy Wygel
*Tadahiro Ogawa *Jodie Hecker
*Mark Tewart *John Camol
*Ted Prodromou *T.J. Robleder
*Rob Carsello *John Ford
Michael Zoh *Steven Swanson
*Mark Cocco *Toby Roebuck
*Wayne Story *Aden Rusfeldt
*Jason Henderson *Ben Thole
*Diego Saenz “Richelle Shaw
*Kevin Thompson *Emesto J.
*Anthony Barbanerte Femandez
*John Hayes *Craig Filek
*Carlos Samaniego *Joshua Eagle
*Lloyd Invin *Thomas Choate
*Nichae! Pierquet *Everte Famel
*Clyde Goulet *Dave Negi
*Marc Poulos *Valentine Campos
*Scott Tucker *Debbie Mumm
*Marge Clarke *Jonathan Patton
“James Lee *Johnjr Hayes
*Sean Cassidy "Kenneth Preuss
*Christine Groth *Len Stauffenger

*Joe Suiek

"Mark Jagkson
Eliot Siterman
*Thad Winston
*Thoms F. Riber
*Diana Coutu
*Tom Hoobyar
*Michael G. Gormiey
*Edward Rush
*Tim Pauison

*Jim Shortt

*Daniel Snyder
*Dartene Nicholson
“Hary Wiiams
*Excel Fields
*Alexs Neely
*Eileen Carda
‘Maria €. Andrey
“Nikolas Chugay
*Bil Zoumbos
*Paul Weinberg
*Dr. Christopher Tomshack
*Ari Galper

*John Alanis
*Andrew Lockwood
*Dr. Randall C. Pt
*John Ackemman
*Larry Conn
*Kenny Smith
*Scoft Mueller
“Timothy Contoy
*Lor Saitz

“Bryan Caploviz
“Trenton Bahr
*Kevin P FLood
*John DuCane
*Yong Wang
*Roberta Kahn
*Chis Mulins
*David S. Geler
*Hamony Tenney
*Dale Hinkley
*George Valio
*Nichael Jake
“Nate Hageny
*Ross Devereaux
*John Bruce

*Rick Houcek
“Tneodore D Lanzaro Jr
*Maceo Jourdan
*Sneila Spangler
“Jenny Hong
*Craig Emst
*Biyan Post

* Indicates refurning Inner Circle Members
who attend GKIC national events year after year,
Look how many keep coming back.

‘Eileen G Wede
*Alexandnia Brown
*Robert Bailey
Jerry MoGil
*Michag! Porter
*Shay Schwartzman
*Suzanne Kemp
*James McAnally
*Steven . Minucci
*Kenneth Schreiber
*David Sims

*Ron Bealer
"Mike McCool
“Warren Whitiock
*Mike Perimutter
*Keith Lee
“Joshua Long

*Bil Driscoll
*Candice Johnson
“Mark Sumpter
‘M Yanpossty
BogerDie

“Troy Don

*Ella Gurfinkel
*Steve Segal
*James L Clements
Wike Resop
*Stephen Roulac
*Chis Prefontaine
*Gilles Godin
*ShenLu

*Kevin Kowalke
*Mike Crow
*Masahiro Takeuchi
*Dr, Tery Gimmilaro
*Aaron Haldemnan
*Dean Kilingbeck
*Nina Hersfberger
*David H. Klaus

*Brad Parker Bob Noel Robert Bishep *Joel Sanders Nancy Singleton
*Lina Penalosa Karl Schmieder Alan Bentiey *Ben Wells James Monigomery
*Peter Kici Lou Landau Aaron Kancevicius *Barington Adnan Kevin Barton
Jim Hat St Fitpatick Howard Andarsan *Ganett Anderson Weston Headiey
“Jeff Hockings Anthony Johnson Brian Burgio *Dr. Erich Brettenmoser Paul Maguire
*France Ward Amo Wingen Oivier Giaudy *Judy Flury Doug Jones
*Ron Caruthers “Wayne Burgan Eric Garcia *Sid Sather *Lars-Goran
*Jack Phelps Frank Wolf Danigl Grifin Jr. ‘Bill Mavin Ostergren
“Neil Cohen Gary Senil “Thomas Koster *Paul McGraw K.T. Jepson
*Herve Bony Tom Carfrae Jeff Dedrick *Karen Schasfer Kevin Cooney
*Jennifer Rada David Reynolds Andy McClish *Paul Hurst Nancy Hayssen
*Aleksey Lavrinenko Carol Bausor Pater Jika *Dave Mason *Leonardo Habegoer
*Mike Capuzzi Mike Knaldun \Wiliam Matyn “Tony Wede! Melanie Stick
“Ron Seaver Johin Bany Richard Mallory Jr. *Leonard Nock Bran Rideout
*Richard Canfield Daniel Gikogly Chris Curry *Ricardo Keppard Davig Wadsworth
*Kirt Menon Myma Ordower Keith Travtman Jolene S. Aube! Linda Snyder
‘William Hammond Thomas Dixon John B. Camnon Ronald Sheetz Brett Brodie:
*Michael Jans Bryan Castee! Michae! Kane James Clark Jack Booman
“Mark Russel *Glen Springfeld Tim Smith Arel Baserio Owen Garatt
*Stephen McLean Karen Campbel Jeanie Budge John Braun Tim Chudy
*Dr. Tom Orent *Kris Kristoffersen Jefirey Hedouist Rebecca Gomes Joe Huban
*Greq Moody Natalie Amam Barry Durlop Richard Sehby Ben Prichett
*Fred Nicklaus Trmothy McNutt Phi Meyers Martin Monrield Kathy Jiamboi
*Steven Poulos Rochele Grubbs *Ruth Whitiington *Scott Manning Fick Allen
*Penny Halgren Paul Herman Chis Berg *Bob Martinez *Chrstopher Payne
*Doug Anderson Dean Peterson Paul Aving *Andre Palko Bruce Bay
*Craig Eubanks Or. Jeff Winternheimer Nichelle Krajewski-Hall *Mark Riffey Aice Reiter Feld
“Chritopher DiRe Varkyn Mathers Marina Dean “Clayton MeMartin Peter Best
*Christopher Hum Tery Coyle Manue} Sanchez *Jofn Granati *Chis Cardel
*Troy Milligan Cindy Ritz Jennifer Keller “Sharon Sayler *Harvey Zemmel
‘Daniel Buglio Cheryl Waller *Ken Eddie *David Gawain Robert Hawthome
*A. Roussi Joseph Sturiclo Debbi Hannan *Darnn Mish Craiq Balizntyne
*Imal Wagner Cleve Gaddis Linda Baumgarten *Chris Hanion Ireyna Kimberley
*Paul Beming Scott Westermeer chiro Shiraki *Ann McClure Tom Dubbert
*Ralph Cunningham Dean MacMorris Becky Goman *John Martinell Phil Olver
*Steve Clauson Dr. Jonathan Laux Rick Claydon *Brandon Roe Tom Matzen
*Snelah Rose *Gabor Wol Stephen Krupnik “Vena Jones-Cox *Rooer E, Estupinian
Peter Sthutz Roif Wikin Shular Scudamore *Stephen Hobbs Rami Derny
David Yow “Matthew Guise GEORGE Turmer *David Rachford “Jeff Hughes
Superman Profits Kevin McNeil (George Platt “Carl Kuse Jason Layhue
Brooks Alishouse Elin Mayer Paul-Eugene Miller *Robert Berkley Anne Galbvaith
“Nei Asher Shela Farrogher Tajudesn Ajadi “David Curtis Matt Shreves
Mike DiPaula Rick Stevens Rob Ryder *Daniel Havey Niroslay Beck
Tony Smith Wiliam Judkins *Suhail Algosaibi *Dr. Chis Donofr Justin Femandez
*Hakan Kaliving Nancy $. Cema Steven Kitzner David Gruttadauno Marcia J. Avalon
Dan Lieberman Steen Fisher Patrick McCluskey Eric Hover Nichael Beek
R. Michae! Boyter Ronald P. Jaoques Michagl Tuminaro Brenda Balantine Tim Nakar
Jan Drake Doug Bryan Tom Karadza Keith Brookshire Roaerick Meneil
Teny Young Laurren schmoyer Michael Root Robert Battle Curt Roese
*Kit Grant Schmoyer Matt Sellorst Kevin Connek LouNudo
Ed Jeffry RyanPiiz *Patrick Hul Lynda Dahheimer
Brian Culley Randall Sevenish Bob Baker *Laverne Graber

i |

To Register Inmeaiately

And Jojn AltOf These Other GKIC Members
Fax Back¥he Efiosed Registration Form To:|

410-825-3301
Attention: Darlene




- T - - = N . . e = - e e T W e .

L xﬁgi[_;iﬂ ;
" \'Tr-; fl ;

Y| VERRIR

Ji




Photo




P&C (Personality &
Clever)

Examples ToS & D
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B||| Your Personal

Inw fation 1o Rory's FREE 43rd
~ Birthday Bash,
FREE Cake an(

Birthday GIFT For
~ You Are Inside..

AV ARV AAAAAN
% Rory Ardrew Fatl and his RMS team ¢
Cordially Invite you to his

43rd Birthday Bash &
Customer Appreciation Event

Wednesday, October 26th, 2005
In Chicago, IL
With FREE Birthday Cake And Your
Chance To WIN One of Three
FREE Large Flat Screen TVs!

Your Attendance Is
FREE, but an RSVP
is required by
returning the
enclosed
RSVP form.
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* | IRELAND: The unique beauty
S8 of Ireland's landscape and ils rich

historic, literary and artistic

RACD
770 USTE BT

associations have long made it
a favorite resort for tourists.
Encompassing a wealth of
natural beauty within its
modest dimensions, Ireland
boasts a landscape which is as
much diverse as it is gratifying.
[he scenic grandeur is set off
by Ireland’s position. Standing
in the path of both the
prevailing westerly winds of
the Atlantic and the warming

currents of the Gulf Stream,

Ireland enjoys an equable
climate which gives the country

o

] its unique fresh appearance.
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Desr Thoms,
[ PEPARTRE T Kare wd | are in Barcelody i, We're ov the et
f i@f:Eeu'uthT:Eg traveled & total of 2926 n:z:z Wiles (wow).

| D veb P Hesker, Giard frbo o fes bere. for o ¢ the bes
s tese s it sransh ey the besstol vester

Pregident of the. formation Marketivg hesouintion i w0 EXTENDED
tby or gur oy dori the Ao SOMMT.

This is the lst time ve've erer dove 1t i 1b's qping to be

(Plos yoo eaw brivg your k55|¢aﬂf£hr halé fﬁnzh?pha ™

I i M i me i this year's Wko-SUMAT. Welre put tosether

Mﬂ‘mm"maﬁmammuﬁ?u
(oA

Gotta g Tamarren ve. fly buck to Rultimere. (whhh)

Bil

15, 0 e Gl i (i i from Spio to be ut the WRe-SUMAT.

it e e or Do vorld ik o chalt cter
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101 € El Canivo Real # 133
Sunygile. Ch Q4087

1 1 e 1 1 e




- - T . W - - N W - W e - - v

-

0381

uTe

0504

For two reasons Syed,

DOLLARS
>
3
(=)
[ —
=
-
(@)
—n
&

1. First, [ have something important to tell you and I f
catch your attention. (1 know I shouldn’t have to say this,
2. And second, that just happens to be the NET PROF.
just one new marketing idea - and she’s going to
Repair Recession Buster Event and show you howi t

You Could Be Getting Your Own BIG
All Of My Previous Invitations To

am Severn Rd
$ 22922 46

Syed Majeed

All Tun%c\ Lube

Y LT
9499 La

Lapnham MD 20706-2641

At this event, not only will you leam how Leigh An
but I'l also have even more top shop owners at the event
strategies too. Plus I'll be unveiling my brand new 22-Point
crank out record profits for your shop - regardless how high

EXPIRES J_"_'_(L\{ “) wog

B50L

)usr\'

Syed, here are 4 more great reasons to atend this event...

-
-

s

1. You'll discover how to pack your shop - WITHOUT sL]

2. I'll show you how to use a $12 tool that will quickly an
sucking black-hole in your business.

3. I'll show you how to use attention grabbing mailers like
my clients send ‘checks’ to their customers, they actuall

4. The entire event is FREE for gosh sakes
Anniversary of helping shop owners just like you crank

A

n’t a real check. Please do not try to cash it!

£c32d3iinLsg3

GBOSSRSSSE

CinRon Marketing Group
7185 Liberty Centre Dr #G
West Chester, OH 45069

Ron Ipach

Fax Oneck-S

Ao RLEPAN
e NEXX
nexx b3 daNS

comne X0
Bustexr EVe
oeAx

ol
)
and. Nou
e

3

n
Big
de. for deA
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s

See nSi

ed,

L

CinRon Marketing Group
7185 Liberty Centre Dr #G

Ron Ipach

West Chester, OH 45069

5

svirar Syed Majeed

Twenty—Three Thovsand, Nine Hundred, Thirty—Two and ¥© /00

vmemo YOUr Future Success!

* Of course this isi

07L0608LE22

experience what it's like to make the money they desery

GUARANTEE!!! 1f you it through the etir i
that will put an extra $1000.00 per WEEK in your pock
wasted your time - I will pay you $250 out of my own p|

Hurry! Space is running low. Fax the for

1-866-744-8467 to ask questions, orvisit

:- Ron Ipach’s FREE Auto Repair Reces:

| D Yes Ron, please reserve a scat for me at Recession Buster event in Chi
| limited seating,a $97 per person seat deposit is required and will be re

| Cad: Exp:
|

|
| Address:

Name:

| phone: FAX:

|
I Additional Attendee(s):

CAOBCHECK
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jorey! vour  ely Sure
OPPORTUNITY TO le Decision
RE4QISTER FOR THIS )
FREE EVENT EXPIRES Bng 1o the Confarance & EXPO s fe ot
ON AV4QUST 21, 2000,

you re e winner of 3 Ry Cambasn Cruse.
itegy exposed to you at The American Retail Supply,

erence & Expo by one of the speakers or one of the
Looking forward te Seeing  (come In 20077

you in Seatie,
: r
B Glaze one wha is already registered 1o attend what is tuming into the
VG Event ever put together for Independent Retaiiers and 1was
Seriously, what the devil are you thinking?

I have to wam you: waffling, waiting, procrastinating is going 1o lock you out, We're

nearly 85% sold out.

Still everyday, a few more registrations come in. IF YOU MESS AROUND MUCH LONGER YOU
WILLLOSE OUT -and there's nothing | can do to make mare room. ( The Convention Center has very
strict fire code limits and they will not allow ane person over their alkowable number, )

Frankly, [ expecta flood of registrations between now and the end of the month because all of the speakers
are also promoting the event to their own lists,

I'm even willing to GUARANTEE the extraordinary value
TO YOU of this FREE Conference & Expo
To shove you into action, I will put $100.00 of my awn motiey right on the line
withmy,..
PERSONAL, MAKE-YOU-HAPPY GUARANTEE
THAT THIS WILL BE THE MOST VALUABLE EVENT
EVER HAVING TO DO WITH MAKING REALLY BIG MONEY
IN THE RETAIL INDUSTRY

['want youto register for this FREE event (my gift 1o you) without an ounce of concem over how much it
will be warth to you, Even though thve seminar is FREE, you'[| still have to cover your aiefire, hotel and
food, 5o I want you to have anironclad, unwavering confidence that vou are making a wise decision foe
yourselfand/oe your family. S, I'm going to go way, way, out on a limb foe you:

Attend BOTH days, in their entirety, and if you honestly feel T have
overstated the value of this event, under-delivered on my promises,
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z sz.L Wh If You Can't Stand The
 dw Heat In Your Kitchen
3 This Summer, I've Got
The Solution Inside
This Envelope.
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J. Squirre .
6205 § 231t Street
Kent, WA 98032

Kendra Jo Murphy

Glazer Kennedy Tnnercircle
407 W Pemnsyhria Ave
Towson MD 21204-4229
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Cool S#iN (a.k.a
STUFF)

Examples ToS & D



Want Letter

Bl Glazer
401 Jeferson Avenue
Towson, MD 21289

Bill Glazer

Glazer-Kennedy Insider's Circle
401 Jefferson Ave
Towson MD 21286-5308

ol e e

Tear Ths Gorelepe Gpe

RIGHT NOW

How To Start An Internet Business From Seratch

How To Apply An Internet Component To Any Existing Business
How To Improve Traffic To Your Websita(s)

Advanced Techniques for Squeeze Pages

How To Improve Online Converslons

Latest Braskihroughs Online

___ HowTo Use Video Online

__ Other (Please Specity)

;

. How To Gt Froo Advartising And Publiclty

. How To Go From A 5-Figure To 6-Flgure Income

. HowTo Go From A 6-Figure To -Figure Income

__ How To Be More Productive Time Management Strategles

—Hom Ty Us Dan Kenudy's Rerwgals Milborate Siratugius bn You Busiwsy
___How To Sell Products On TV

__ Advanced Sales & Persunsion Siratogies

_How To Start An Information Marketing Business From Seratch

— Other (Please Specty)

BONUS DAY FEEPBACK: 0uring he 2010 SuperConlaronca™ tho optonal Banus Day
Vill be & "Best of the Bast” Showcase with Members compating for individual calegory
tities and THE Glazer-Kennedy 2010-2011 Markeler of the Year Award. Ploase spocly
Which categories you woulkd ke lo see presanled:

__GKIC Direct Mail Marketor of the Year

__ GKIC Marketing Campalgn Markater of the Year

_ GKIC Online Marketer of the Year

_ GKIC Outrageously Effolve Markeler of the Year

. GKIC Young Enrepreneur (sge 12:20) Marketer of the Year

__ GKIC Husband & Wife Marketer of the Year

—__ GKIC Women Marketer of the Year

— Otter (Pease Speciy)

| would like to participate In one or mote calegories: (Please spacily)

Name Member #;
(Please write clearly) [Pt 0n culsida of yur Nowshe i

Please Giree Your 1-Shirt Stz

Small  Medium Large  Extralarge UL M
{1Fyou e to crcle & aize, Extva Large wil be eutomatically chosen for you)

In order to receive the FREE No B.S. T-Shirt and be entared to recelve the
First Prize or one of the Ten Second Prizes, we must receive your
completed sutvey before October 10°
Fax back BOTH pages to 410-825-3301
(Page2)
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“FirstNan
Wait,
- don’t
jump.”

First Name, I've got good news!

Right now because of various personal reasons 39 people have had to cancel their registration for the upcoming
Ultimate No B.S. Wealth Creation and TRAINING Conference. So this is your last chance to sign-up if you're
quick. I don’t know if seats will be around for § minutes or 5 days.

Since we met the capacity that the Westin in L.A. can hold last week — I'm guessing it won't take too long for
people to grab these last slots! You are entitled to one or even two tickets to this amazing Conference
FREE. (Others pay $995.00 per person).

There are SEVEN main conference speakers in addition to myselfin 1 % intense days Friday and Saturday,
December 1% & 2nd, and each speaker is as exciting as the next. Topics ranging from OUTRAGIOUSLY
effective advertising, to how to get FREE publicity, online marketing secrets, making big money on eBay and
much more will all be covered. You won’t want to miss even a minute.

There really is no time to waffle. There are only 39 seats remaining so I need to hear from you RIGHT NOW!
Go to www.dankennedyssl.com/nobstraining/ or fax the registration form that follows this letter to 410-825-
3301 immediately!

Bitd Moar
Bill Glazer

P.S. BONUS: While attending the Conference, plan to stay for the rest of the 2nd day and register for the
‘optional' HALF DAY additional session exclusively with Dan Kennedy where he has agreed to teach his
private, most powerful SALES & PERSUASION STRATEGIES SO CERTAIN OF SUCCESS THEY
OUGHT TO REQUIRE A WEAPONS PERMIT!

P.P.S. Don’t for get to register for the additional Bonus day with Ron LeGrand on December 3, 2006. Ron has
agreed to conduct a Bonus Day called Fast Track To Wealth that will be added onto The Ultimate 'No BS'
Marketing & Wealth Creation TRAINING Conference, where he'll cover the art of buying and selling houses
and other priceless information. This seminar is specifically designed to take you behind the scenes and show
you how his students are making millions.
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Bill Glazer
401 Jefferson Avenue
Towson, MD 21286

Amaring
Super Bonus #3
tclse!

AMAZING SUPER BONUS #3

Dear SuperConference™ Registant,

Fnclosed s the 3* f # AMAZING Super BONUSES youl receive st for
vegisleing o dtendtho 2010 SuperConference™,

You'rereeiving his DVE) coutesy of et Marketing Gura FRANK KERN
(lesured spenkee o the 2009 Ifo-SUMMIT™). Da sy whe i comes 10
nshing mones, Kem is DANGEROU...and on this DVD be'll discuss “The
“Siblimnal’ Method Revealed”

2010 SuperConference™ Updates

+ ‘Update #1: 1 you haven'taleady registered e the Most Amszing Supers
Is’ Bonus-Day-Ever, you're  real dangee of missing out. This year's BONUS Day
Wil be & Full Day's Showcase of the BEST and the BRIGHTEST Members.
competing notjustfor Marketer of the Year., but foe fap bonors 1 Categories
including:

¥ Marketing Campalgn of the Year
¥ OnlingE Commerce Markeder o the Year
- QUTRAGEOUS Advertining Practitionar of the Yoar ———

¥ BB Marketarof e Year

V' Professional Practiees Marketer of the Year You can enter to compete in the Bonus Day

V' Service Business Markeder of the Year Shawease ance you register for the BONUS Day.

¥ Sales Pofessional Macketer of the Year T sl (M5 360 d gk ko

¢ Retl Mheeof e Yo GRIC conlereor snd a el (0

¥ Young Enteeprenear o the Vear (1ges 12 1§) eventitdankeamedy.com. Vit

¢ Woun EncerecirMrketr o he Year souw PanKemmodicomigoBomusDayCompetion
focompet,

Awards Inchide:

# ) $10,000.00 CARH & “Wisners Weekend" with e sod Dun.. PLUS
your winning entry featured in the No BS Marketing Leter

% Winner of Ench Category: "Winners Weekend” . PLUS youe winalng oty ostured onlog st
our Member's site
By Compettor Entered i 8 PRIZE Dravwing: Qs S5.00000 CASH Aw

3 ward and
Five S1O0000 CASH A wil b gien amyl] e

Category Winners will be docided by vove o the sudioce, A panel of GKIC judges il pick e of the
ategory winners 40 be “Marketer of the Year,"

oA Undate 2 Did ek it oo i st o i b e SuperConfrnce™ AND the
%’ BONUS Dy for only $497 I you haven't egistered 2 guests you can take care of that oo, PLUS 10
encoursge young enireprencurs, kids between ages of 12 - 18 are dmited for FREE! They can also

cunpet or e covited il of Voung Emtrepremear of the Yoar and win vauablepi N@_
)

A

by
iy, '"“"’“”Wllucmm,‘
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How Will You Spend An
Extra $65,000.00?

Since [ attended Boot Camp my
business and life has changed. In
the six months after Boot Camp my
sales are up 24.3% and my bottom
line profit is up $65,000, that's in

# only six months! In addition, we

" have added management to cover
more of the day-to-day operations
to give me more time for my
family and myself. My only wish is that I would have
come earlier. Thank you Rory! Scott Houmes, Silver
City Restaurant & Brewery Silverdale, WA

Rory Fatt's 2004 Ultimate Income Explosion Boot Camp

SOLD OUT!

It doesn’t matter! You can still “attend” and
not miss out on a SINGLE MINUTE of it!

All those National Chains moving into your neighborhood... you're going to kick
their ASSets right out of town. Once you get Rory Fatt's “Boot Camp In A Box”,
they’re going to worry you about as much as the local schools hot dog sale!

Dear Friend,

As you read this final preparations are underway for our annual Boot
Camp. We are only days away and by the time you read this, Boot Camp
will have happened. 221 Restaurant owners (our biggest Boot Camp EVER!)
will be egipped with killer information, ready to take home and put to
work immeidately.

Well, today is your lucky day, you can have the same oppdiiunity
because even though you didn't attend my 2004 Income Explosid@ Boot Camp,
you still can be so inundated with good customers... so richiis s¢ Fatt
and sassy. You'll make so much money, have so much fun — haye'more free
time, ‘unchained’ by a deluge of new business that you can aﬁord \gl\ae

life and success you dream about. “e
3 ’

We had so many requests from people who couldn’t attend the Boot
Camp due to cost of travel, time away from business and family, etc., but
want the INFORMATION. So we're recording the event. I‘ve hired a top
notch professional video crew. We're collating all the handouts,

examples, manuals and hard-fought for secrets. It's all yours!
1 (please turn

- . &




From d Irvin erets

«~when 1t was brought to my attention that you
missed the amazing Maryland Real Estate Sacrets
Free Seminar.,

Dear \William,

[ know you're busy, and things get hectic from time to time, That's why T wanted
10 write you this Jetter because you may still have another chance at changing your life
far the better and making the kind of money that you always dreamed of.,,

Bu first please Jet me ask you this one question: where do you see yourself in 10
years - or even 10 months? Just imagine. ... going to sleep pencefully every night....
waking up every moming with no stress.... having your children’s education fully paid
for,.. not worrving where your retirement money (your “nest egg”) will be coming
from.... ot having 40 go to & boring job you hate and working for a boss who doesn’t
uppreciate you (you may have heard about how my beautiful wife Vieki quit hier “six-
figure-n-year income” job becase she didn't need to work anmymore after leaming to
become a full-time real estate investor).... basteally, you can Live the Hfestyle you truly
deserve, ., BUT - you have to make the decision to at Jeas! tuke the first step.

The sudl firct is many peophe can picture where they'd like to see themselves in the
future, but they just don't end up making the decision fo actually GET THERE, | hope
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(The Painful But ... NECESSARY
Stuff)

Site Selections:
* Location
* Flight access
* Best time of the year
* Site Tours
* Type of suites available for VIPs

Important Terms or Clauses:
* Internet Rate Clause
e Cancellation Clause
 Noise Clause
 Hotel Concessions




Shipping and Receiving

AV Requirements

Convention Center’s Fees

Types of Rooms on the Contract
Rigging Costs

Hotel Bonuses To Ask For:

Meeting Room Rental Fee

24-Hour Room Rental

Service Fees Waived

Resort Fees Waived

Incentive To Registrants For Early Room
Registration

Vendor Tips:

Local Exhibit Decorators

Set-Up Time and Break Down Time During
Normal hours

Provide AV Bids With Agenda and Detailed List
of Equipment Required

Discounts from Vendors for Booking Multiple
Events



Seminar “Choreography”
To MAXIMIZE Profitability

Chief Considerations:

* Delivering GREAT VALUE as soon
as possible

* #1, #2, #3 chief objectives of the
Seminar for the host

* Diversity/Non-Duplication of
Topics

e Speaker Introductions

* Speakers being respectful of
other Speakers



* |f Speaker is offering a resource

Who speaks before the Speaker
Who speaks after the Speaker
Distribution of Order Forms
Order Form collection time
Speaker’s average closing %

How Speaker’s Resource effects
Promoter’s #1, #2, #3 objectives

* Position of Speakers to keep
attendance throughout the
Seminar

* General Session vs. Break-Out
Session Topics & Speakers
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Move it from a Seminar to a

UNIQUE EXPERIENCE

GKIC Events Unique Experience

Networking events for certain levels of
Membership

Special Meal functions with certain levels of
Membership

Book signings with Authors

Meet ‘n Greets and photo opportunities with
celebrities

Contests and Competitions

Award Ceremonies

Prize Giveaways

Chair Massage Therapists

VIP Lounge for certain Levels of Membership
Special Q & A Sessions with certain attendees
Exhibitors as resources

Speakers resources to facilitate fast growth
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“\! »  JUST WHAT THE DOCTORS ORDERED ;:E J
SuperConference® Agenda

All times are approximate and can be changed without notice

Wednesday, April 28, 2010

Registration OPen .........cccocveeieeeieiiieceeeeee e e 4:00 pm - 9:00 pm
Grand Hall
Diamond Networking Dessert ............ccccvvvvvvrivevieniieecneennnn 8:00 pm - 10:00 pm

Chaparral Room - 38" Floor — Center Tower IT

You must have your name badge to gain access to the reception; therefore, you must register prior to the
Reception. As part of Membership, Diamond members are entitled to attend the Diamond Networking
Reception. However, due the rapid growth of our Diamond Membership, it will be standing room only and
our room capacity is limited. It is optional for your guests to attend, but guest access will be on a first come
first serve basis.

Thursday, April 29, 2010

Registration OPen ...........cc.ooiiiiiieieeccie e 6:45 am — 7:45 am
Grand Hall

DOOTS OPEBIL ...iiveeeiiieit ettt e e 7:30 am
Dallas Ballroom

Opening ReMATKS .....cccceivieriniinienniinisiiensieessiesssesssssssssesssnsssas 8:00 am - 8:45 am

How to get the most out of the SuperConference®™
How to use
ADVANCED MAGNETIC MARKETING ......cccvvuernrervissussunns 8:45 am - 11:05 am

WITH UPDATED Strategies for the NEW ECONOMY
and Marketing to the Affluent
Dan Kennedy
Dallas Ballroom

JOAN RIVERS........ooiiiiiiiiieeii et 11:05 am - 12:05 pm
PHENOMENAL ENTERTAINER...SUPER-SALES PRO...
Dallas Ballroom

PHOTOS with Joan Rivers
Diamond Members and above...........ccccevvveeveeerieiieeneenie enrinen 12:05 pm - 1:35 pm
Dallas D3

LUNCH BREAK ...........ccoooviiiiiieeiie et 12:05 pm - 1:35 pm
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SuperConference®™ Agenda

All times are approximate and can be changed without notice

“BANISHING Time & Energy Vampires for .............cccccoveeneen. 1:35 pm - 3:00 pm
Personal Peak Productivity and Time Integrity”
Lee Milteer
Dallas Ballroom
A GKIC “Secret” WeapoIl ..........cocovvvviiiiiiiiiiiieiiis e ssnneesnnes 3:20 pm - 4:55 pm

How to get MORE Traffic, Leads, AND Customers for
ANY Business with Push-Button Social Media Video

Mike Koenigs
Dallas Ballroom
DINNER BREAK .............coooevveeiieeeeiaaeeeaiiiiea e e e esiiisaaae e 5:00 pm - 6:30 pm
CaBh Copy CLILC ....cvveveveiiercreierenscre e 6:30 pm - 8:30 pm

An ENTIRE Cash-Copy-Campaign with Research, Process
and Actual Examples
Bill Glazer
Dallas Ballroom

BOOK SIZNING ....viiviiiiiiiiiiiiesei et 8:30 pm - 10:30 pm
Dan Kennedy, Bill Glazer, Bill Shuttleworth,
Chris Griffin, Darin Garman, John Cohoat, Chip Kessler
Grand Hall

Exhibitor SHOWCASE .......ccovviviiiiri i 8:30 pm - 10:30 pm
Grand Hall

Friday, April 30, 2010

DOOTS OPEI1 ..ottt ettt aaeraenaen 7:30 am

Exhibitor SHOWCASE ......c.covvieiiiiieie e 8:00 am to 2:00 pm
Grand Hall
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JUST WHAT THE DOCTORS ORDERED

4

SuperConference® Agenda

All times are approximate and can be changed without notice

BREAKOUT SESSIONS
BREAKOUT 1 - BREAKOUT 2 - BREAKOUT 3 -
Dallas B-C Dallas A1-A3 Dallas D2-D3
Ari Galper Bill Glazer Krista Hearty
8:00 am
to How to Get SKEPTICAL 7 Resources to Get How to Achieve
9:40am | pROSPECTS To Choose To | Up-To-Speed F-A-S-T MAXIMUM
Do Business With YOU Implementing PERFORMANCE by
Instead of Your Glazer-Kennedy Marketing Connecting the MIND &
Competition BODY
Wear comfortable clothing
Rob Berkley Bill Glazer Session #1
10:00 am
to How to FOCUS and Create 5 NEW and ADVANCED Extreme YOUNG
11:10am | 7y Ljfe-Of-Your-Dreams | Marketing & Moneymaking Entrepreneurs Workshop
Resources Session #1
Gareth Owen Dan Kennedy Session #2
11:30 am
19: 4:;’ How To Get Your Business Glazer-Kennedy Resources Extreme YOUNG
=Upm Locally or Internationaly on Necessary for Maximum Entrepreneurs Workshop
the TOP of all the Natural : INFS(‘)';‘[’:;;TION Session #2
. n
Search Engines MARKETING
LUNCH BREAK ........ccccocoviiiiiiieeiiiie e 12:40 pm - 2:00 pm
What the NEXT Great Boom will be about and ........................ 2:00 pm — 3:00 pm

how you can Position Your Business (small or large)
to Participate
Harry Dent
Dallas Ballroom

Round Tables ...t 3:00 pm - 5:00 pm
Grand Hall - (rotate every 30 minutes)

DINNER BREAK ...........cccoovviiiiiiiiiiiii i 5:00 pm - 6:30 pm
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SuperConference®™ Agenda

Alf times are approximate and can be changed without notice

Million Dollar LESSOMS .....uviieiiiirieeriiiieeeieiinreeeeinnseesinreeeaennns 6:30 pm — 8:30 pm
Dan Kennedy
Dallas Ballroom
Exhibitor SHOWCASE ......ccovvvviieiiiiee e 8:30 pm - 10:30 pm
Grand Hall

Saturday, May 1, 2010

DOOTS OPEIL -..eviieieeeiiiie et ettt e et e e e et e e ettt e e et a e e ettt ae et eeaaan 7:30 am

7 Instant Business Boosters PLUS ......coooovvviiviiiiciieiiee e, 8:30 am — 10:00 am
BIG Breakthroughs
Bill Glazer
Dallas Ballroom

How to MAKE MONEY with the Internet ...............cccoc.... 10:30 am - 12:00 pm
Russell Brunson
Dallas Ballroom

LUNCH BREAK .............cccoovviviiiiiiiiiiiiiiiin e 12:00 pm - 1:30 pm
Sponsored by Infusionsoft — admittance by ticket only

How to MAKE MONEY with the Internet ...........ccccocceveiinnnnnn 1:30 pm - 3:00 pm
Continued
Russell Brunson
Dallas Ballroom

How to INSTALL HIGH-PROFIT .........ccoes v, 3:25 pm - 5:25 pm
“Repeatable Income” in almost ANY Business
PLUS... New OUTRAGEOUS EXAMPLES (part 1)
Bill Glazer
Dallas Ballroom

DINNER BREAK ....................ccccc e 5:25 pm - 7:00 pm
Making Them BelieVe .........cccccovviviiiiiiiiiiiiiiiee s 7:00 pm — 8:10 pm
Dan Kennedy
Dallas Ballroom

Closing CeremONIeS .......covvieeiiiireeiesiiiieereesiarreeeeeesnrreessreaee e 8:30 pm — 9:00 pm
Dallas Ballroom
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SuperConference®™ Agenda

All times are approximate and can be changed without notice

Sunday, May 2, 2010

THE MOST AMAZING SUPER-BONUS DAY EVER

A FULL DAY SHOWCASE of the BEST &
BRIGHTEST MEMBERS Competing

All times are approximate and can be changed without notice

PLUS
» » L4
OUTRIGAOUS Bampl
Wew W g » O (amples
(part 2)
1D o0 0 o1 o R OSSPSR 7:30 am
Showease Presenters .........ccocvvvvvieniiiieeeiiie e 8:00 am - 1:15 pm

Dallas Ballroom

OUTRAGEOUS Advertising Practitioner of the Year
Professional Practices Marketer of the Year

Sales Professional Marketer of the Year

Retail Marketer of the Year

Woman Marketer of the Year

Young Entrepreneur Marketer of the Year
Marketing Campaign of the Year

LUNCH BREAK ........cccoccoiiiiiiiiiiiiiiititet e, 1:15 pm - 2:30 pm
Outrageous Examples (Dart 2) ......ccccccvvverviiiiieiniiiniininciinenns 2:30 pm - 3:30 pm
Bill Glazer
Dallas Ballroom
SHOWCASE WINNER PRESENTATION ..........cccooevvviiiennne 3:30 pm - 4:00 pm

Bill Glazer




AS Promised...An Opportunity to Pre-

Register for the 2011 Info-SUMMIT At The
Lowest Fee AND Get All “39” Of The
COMPLETE Examples That | Just Showed

You For FREE -

That By Now You Know YOU Really, Really,
Really, Really...Want themllll




Special Opportunily for the Atfendees of the 200 fo-SUMMT™.,

Register to Attend the 2011 [nfo-SUMMIT"" and FREE BONUS DAY
=,

Yes, Dan & Bill, I know you don't have the event “agenda” finalized yet, but I'm smart enough to

@’ know I need to be there. I'm ready to reserve my spot at the 2011 Info-SUMMIT M and include
"HERD BUILDING" BONUS Day for FREE!!




[nfo-SUMMIT™" 2011 & ERE Bonus Day

November 3" - November 5"
Bonus Day - Sunday, November 6, 2011

Atlanta, Georgia

Register now and receive the following Bonuses Qee .
1. Special BONUS - Dan & Bill's Swipe File & Examples of their {"'
Profitable Seminar Marketing Presentations
2. FREE Attendance to the Special Bonus Day on November 6"
New & Updated Social Media MONEY MAGNET Day
3, Easy Monthly Payment Option Plan
4, 100% Refund on Cancellations 30+ Days before Info-SUMMIT™ 2011
(minus $697 for Dan and Bills Marketing Examples CD)
5. If you are not already an IMA Member, you will receive a FREE 2 Month Trial - including aftendance to the

INFO-MARKETING CONNECTIONS Networking & Money-Making Summit



\

Gold Member - §

4 Pymts of $397
(December, January, February, March)

R
/ 0

%M(/ ey

(charged in December)

An Additional $391.00

W=

DIAMOND/PP Member - $215600

3 Pymts of $397

(December, January, February)

OR
Smgle Pay of $794

(charged in December|

An Additional $397.00




'D I am attending the 2011 Info-SUMMIT® - please send me my BONUS of "Dan and Bil's
Swie File & Examples of their Profitable Seminar Marketing Presentations” -A $697 VALUE -

In the event that I cancel my registrafion more than 30 days out, I will receive a refund of registration fees paid,
LESS §697 for “Dan and Bill’s Marketing Examples CD.”

D I am unable to attend the 2011 Info-SUMMIT™" - but T would like to purchase “Dan and Bil's
Swie File & Examples of their Profitable Seminar Marketing Presentations” Please Charge my
eredit cand $697.
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D ['want to ‘UPGRADE” My Membership Level to DIAMOND Lux in Order to Take Advantage
of the Higher Level Membership Discounted Enrollment Fees,

Signature

Tunderstand that I must maintain this level fo qualify for the discount pricing (Benefifs on back)




Pleuse register my following guest(s) for Info-SUMMIT™ 2011 and BONUS Dy
§397.00 each guest (added to payment plan)

Must Be Spouse/Significant Other, -] Employee, or 1099 Associate - Maximam 2
Relationship

Relationship




If, at ANY time during the first day of The Info-SUMMITSM you
honestly believe you've made a mistake and that you don’t belong
here or you are otherwise disappointed, you need only say so to
receive a full 100% fee refund PLUS UP TO $500.00 toward your
documented travel and lodging expenses.

PLUS ... 100% Refund On Cancellations 30+ Days Before
The Info-SUMMITSM (less $697 for Marketing Examples CD)



Hand This In To The Registration Area
Before You Leave To Take Advantage Of
This Opportunity



LAZER-KENN

Insider’sCircle





